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Independent  pharmacies  could  find 
themselves  squeezed  out  of  long  standing 
arrangements  for  residential  homes  by  direct 
approaches  to  social  services  departments 
of  local  authorities'  (Chemist  &  Druggist, 
7110/89). 

Witli  drug  dispensing  and  distribution  for 
h<  inics  causing  si  i  much  debate  -  and  anxiety  - 
it's  a  relief  to  know  that  someone  is  looking 
after  the  interests  of  independent  pharmacies. 

SurgiChem's  new  NOMA!)  system  has 
been  specially  designed  with  your  business  in 
mind,  and  is  available  through  AA11,  or  from 
y<  mr  ni  >rmal  wh<  Jesaler. 

It  consists  of  ultra-efficient  lightweight 
cassettes  which  you  can  quickly  and  easily  till 
with  an  individual  resident's  required  drugs 
for  a  whole  week.  Up  to  6  doses  a  day  are 
stored  in  individual  compartments  for 
administration  by  qualified  staff  at  the  home... 
and  complete  safety  is  guaranteed  by  clear 
labelling,  a  burstproof  lid  and  a  lull  built-in 
resident  profile.  The  cassettes  can  be  easily 
carried  in  a  custom-made  lockable  carrier. 

NOMAD  is  safe,  easy  and  ethical ...  and 
complies  with  all  Pharmaceutical  Society 
regulations  concerning  unit  close  dispensing 
systems. 

Now,  new  legislation  can  make  you 
eligible  for  a  healthy  payment  of  £.260  for 
every  home  of  20  or  more  beds  you  provide 
with  advice  on  procedures  for  the  safekeeping 
and  correct  administration  of  medicines. 
So  it  is  essential  that  you  protect  this  vital 
area  of  your  business  —  by  using  the  very  best 
system  available. 

I  )i  >n't  delay.  Send  the  c<  >up<  >n  n<  iw  f<  >r  mi  ire 
information  on  how  the  NOMAD  system  can 
work  lor  you,  and  lor  details  of  when  our 
n  >adsh<  >w  will  be  in  vour  area. 
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TAKE  THE  NOMAD 
DRUG  DISPENSING  SYSTEM 


r 


PHARMACEUTICALS 
LIMITED 


Please  complete  this  a  lupon,  lick  the  appn  ipriate  hi  >x(  es )  and  send  t<  iday,  to 
AAH  Pharmaceuticals  .it  the  address  opposite 


□ 


I  would  like  re  details  <  <l  1  n  iw 

NOMAD  can  help  my  business 


□ 


I  \vc  mid  like  details  of  when  the 
NOMAD  roadshow  is  in  mv  area 


Name . 


Adda 


AAH  Pharmaceuticals  Ltd,  The  Healthcare  Centre. 
PO.  Box  6,  Ham  Lane,  Kingswinford  DY6  7JN. 
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COMMENT 


ft I  ow  that  Sir  George  Young's  "universal  doctor 
M  dispensing' '  proposal  has  been  excised  from  the  NHS 
II  and  Community  Care  Bill  by  way  of  Government 
guillotine,  it  is  tempting  to  believe  the  spectre  has  vanished 
for  ever.  Would  that  were  so!  The  concern  must  be  that  it 
will  reappear  as  an  amendment  when  the  Bill  is  debated  in 
the  Lords.  Secretary  John  Ferguson  last  week  spelt  out  the 
steps  the  Royal  Pharmaceutical  Society  has  taken  in  co- 
operation with  other  pharmaceutical  organisations,  to 
oppose  the  threat  of  urban  doctor  dispensing.  The  weight 
and  wisdom  of  that  lobby  must  now  be  brought  to  bear  on 
the  Upper  House. 

It  is  imperative  for  public  safety,  and  for  the  continued 
provision  of  pharmacy  High  Street  health  care,  that  doctors 
are  restricted  to  prescribing  and  that  pharmacists  retain  the 
right  to  dispense  in  all  but  isolated  rural  areas.  The  public 
wil]  then  be  assured  of  the  very  necessary  involvement  of 
a  second  professional  in  the  prescription  chain,  and  of 
pharmacists'  continuing  availability  to  exercise  high  quality 
health  care  on  non-NHS  matters.  The  all-round  cost- 
effectiveness  of  the  service  provided  by  community 
pharmacy  is  second  to  none  in  the  health  service. 


Indeed  the  Government  must  long  to  bring  the  full 
weight  of  its  indicative  drug  budget  regime  to  bear  on 
dispensing  doctors.  It  must  be  difficult  for  a  dispensing 
doctor  to  ignore  his  successes  in  negotiating  drug 
purchases  when  it  comes  to  writing  presciptions.  The 
Government  has  failed  to  clawback  the  full  extent  of  drug 
discounts  enjoyed  by  rural  dispensing  CPs,  while  being 
more  than  zealous  in  their  pursuit  of  pharmacists. 
Pharmacists  can,  after  all,  only  follow  the  market. 

The  PSNC  will  be  hoping  to  trim  the  proposed  discount 
rate  rise  when  it  meets  DoH  officials  this  week  in  an 
attempt  to  boost  the  parsimonious  offer  as  yet  not  quite 
"on  the  table"  —  one  made  to  look  poor  indeed  by  the 
Scottish  offer.  PSNC  could  well  be  being  penalised  for  its 
success  in  cost-plus  days  for  fully  recovering  costs 
incurred,  though  that  is  small  consolation  to  English  and 
Welsh  contractors.  Meanwhile  the  Pharmaceutical 
Contractors  Committee  in  Northern  Ireland  will  be  hoping 
to  better  the  Scottish  deal. 

The  Government  must  take  care  lest  it  squeezes  the  life 
blood  out  of  pharmacy.  If  it  values  the  service  pharmacy 
provides  in  the  High  Street  it  must  sustain  it  realistically. 
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PSNC  progress  on  pay 
talks  attacked 


A  strong  attack  on  PSNC's 
negotiating  abilities  has  been 
launched  by  Buckinghamshire 
pharmacist  john  Williams.  He  is 
frustrated  by  the  Committee's 
inability  to  conclude  negotiations 
with  the  Department  of  Health  on 
the  current  pay  round  and  its 
"acceptance"  of  the  contract 
imposed  last  year. 

"Community  pharmacists 
have  a  right  to  demand  that  the  full 
costs  incurred  in  giving  their 
service  be  recovered,  and  a  right 
to  expect  a  remuneration 
commensurate  with  the  duties 
they  are  asked  to  perform, ' '  says 
Mr  Williams. 

Contractors  also  have  a  right 
to  assume  PSNC  has  "generally 
done  all  things  necessary  to 
preserve,  protect  and  further  the 
interests  of  pharmacy  contractors 
in  connection  with  the  provision  of 
the  NHS  pharmaceutical 
services"  —  as  laid  down  in  their 
obligations  and  duties.  "The 


PSNC  now  seems  unable  to  fulfil 
those  duties, ' '  Mr  Williams  says. 

Allowing  12  months  to  pass 
before  demanding  detailed 
negotiations  was  a  grave  error, 
and  asking  the  LPC  conference  for 
guidance  was  an  act  of 
desperation,  Mr  Williams 
believes. 

"Issues  with  such  far  reaching 
implications  should  never  have 
been  voted  on  without  prior 
consultation  at  local  level. 
Accepting  a  resolution  to  go  to  the 
Pharmacy  Review  Panel  should 
negotiations  break  down,  knowing 
that  any  recommendations  by  the 
Panel  would  not  be  legally  binding, 
serves  no  useful  purpose,"  he 
says.  "The  PSNC  has  conceeded 
our  right  to  negotiate  the  recovery 
of  our  operating  costs,  thus 
affecting  our  financial  security  for 
years  to  come." 

It  would  be  "financial  suicide" 
to  accept  the  terms  of  the  new 
contract,  says  Mr  Williams,  and 


urges  a  return  to  the  negotiating 
table.  A  more  positive  approach, 
with  greater  resolve  is  required  so 
that  the  Minister  recognises 
pharmacists'  determination  to  get 
a  fair  deal,  he  says. 

Mr  Williams  is  asking  all 
contractors  who  are  concerned 
about  their  future  to  contact  him  at 
Victoria  Pharmacy,  55A  West 
Wycombe  Road,  High  Wycombe, 
Bucks  HP11  2LR,  and  says  he  is 
happy  to  organise  a  pilot  meeting 
to  discuss  the  best  ways  of 
bringing  pressure  to  bear. 

He  has  previous  experience  of 
organising  such  ginger  groups. 
Some  ten  years  ago  he  headed 
Counterbalance,  which  gave 
grassroots  support  to  PSNC. 

He  says  he  made  his  views 
known  recently  at  the  Bucks  LPC 
conference  (C&D,  March  17, 
p411)  and  was  encouraged  by  the 
amount  of  support  he  attracted. 
However,  he  is  anxious  not  to  be 
looked  on  as  a  militant. 


Guild  settles  for  9pc  rise 


Hospital  pharmacists  have  won  a 
9  per  cent  pay  rise  backdated  to 
April  1  1989,  and  running  to 
September  30.  Agreement  was 
reached  at  a  meeting  of  the 
Pharmaceutical  Whitley  Council 
held  in  London  on  Tuesday. 

The  award  represents  a 
considerable  advance  over  the 
previous  offer  of  6.5  per  cent, 
rejected  by  an  84  per  cent 
majority  of  Guild  members  last 
July,  says  Mr  Robert  Timson 
chairman  of  the  staff  side. 

"I  am  pleased  that  we  have 
been  able  to  negotiate  a  real 
increase  in  the  salaries  established 


last  year  in  the  flexible  grading 
structure,"  says  Mr  Timson.  All 
pharmacists  will  receive  the  full 
year's  back  pay  in  a  lump  sum  in 
either  April  or  May. 

In  addition,  an  increase  of  four 
days  leave  for  Grade  A  and  B 
pharmacists  is  included  in  the 
settlement,  bringing  in  a  minimum 
leave  entitlement  of  five  weeks. 
The  management  side  also  agreed 
to  progress  discussions  on  post- 
registration  education  and  training 
requirements  for  hospital 
pharmacists,  based  upon  an 
agreement  covering  professions 
allied  to  medicine. 


Society  reviews  constitution 


The  Council  of  the  Royal 
Pharmaceutical  Society  has 
c<  msidered  a  working  party  report 
on  its  constitution.  The  following 
points  emerged :- 

■  RPSGB  is  to  continue  as  a 
professional  body  with  authority 
for  registration  and  enforcement. 
H  More  forward  planning  is  to  be 
done  to  harness  work  of  Council 
and  executive.  The  inter-relation- 
ship of  Council  and  the  secretariat 
is  to  be  further  considered. 

■  Standing  orders  remain 
unchanged   apart   from  extra 


standing  committee  procedures. 

■  The  collective  responsibility 
principle  will  continue  to  prevail. 

■  There  will  be  no  regional  or 
sectional  representation. 

■  The  co-option  policy  to  be 
abandoned. 

■  No  change  in  Council  size. 

■  Single  transferable  vote 
electoral  system  to  remain. 

■  No  change  in  relationship  with 
the  Pharmaceutical  Journal. 

■  No  change  in  presidential  term 
but  immediate  past-president  to 
be  a  Council  officer. 


Two  fail 
pregnancy 
tests 

Both  Clearblue  and  First 
Response  have  been  said  to  have 
produced  incorrect  results  in  a 
consumer  test  carried  out  by  The 
Daily  Mirror,  and  published  last 
week.  Predictor  and  Discover 
Today  were  found  to  have 
produced  accurate  results. 

John  Bird,  marketing  director 
of  Unipath  who  make  Clearblue 
and  Clearblue  One  Step,  told 
C&D:  "The  inclusion  of  a  second 
complete  test  allows  users  who 
are  uncertain,  to  check  the  result. 
The  tester  did  not  follow  the 
instructions  to  use  the  second 
test." 

"Both  Unipath  home 
pregnancy  tests  have  been  the 
subject  of  extensive  clinical  trials. 
We  are  confident  that  they  meet 
the  claims  to  be  over  99  per  cent 
accurate  when  used  in  accordance 
with  the  instructions,"  said  Mr 
Bird. 

Tambrands,  makers  of  First 
Response,  also  defended  their 
test  saying  that  there  are 
situations  such  as  testing  too  early 
into  a  pregnancy  and  spontaneous 
abortion  which  would  lead  to  an 
incorrect  result. 


Diffey  test 
may  put  UVA 
factor  on 
sunpreps 

A  method  that  makes  it  easier  tc 
assess  a  sunscreen's  protectior 
against  UVA  rays,  could  mear| 
that  suntanning  creams  and  lotion; 
may  list  a  new  factor  from  nexij 
year. 

The  sunprotection  factoi 
(SPF)  currently  used  is  a  measure 
of  the  protection  against  UVE| 
rays,  which  cause  burning,  but  up: 
until  now  there  has  been  no  simple 
test  for  UVA  rays  which  are 
believed  to  cause  longer  tern' 
effects  such  as  premature  ageing 
and  skin  cancer. 

There  has  been  concern  thai 
because  a  cream  with  a  high  SPF 
against  UVB  blocks  burning 
effects  of  sun,  consumers  may  be 
tempted  to  stay  in  the  sun  fo 
longer  and  expose  themselves  tc 
more  UVA  {C&D.  January  27 
P116). 

To  overcome  the  ethica 
problem  of  human  voluntee 
testing  to  determine  UVA 
protection,  Dr  Brian  Diffey,  heac 
of  the  medical  physics  at  Dryburr 
Hospital  in  Durham,  has  devisee 
an  in  vitro  technique  to  measure 
both  UVA  and  UVB  whic 
correlates  well  with  method  fo 
UVB  protection. 

Transpore  tape  was  used  as 
carrier  for  the  sunscreen  as  it, 
allows  transmission  of  ultraviolet) 
radiation  from  400nm  down  to  at|; 
least  290nm.  The  method  is] 
unsuitable  for  oils  and  alcohol-i 
based  vehicles  due  to  absorption,1 
onto  the  tape.  The  spectral] 
transmission  of  UV  radiation  with1 
and  without  sunscreen  applied, 
was  evaluated  for  14  different 
products  and  there  was  close! 
agreement  with  the1 
manufacturer's  published  SPF, 
wrote  Dr  Diffey  in  the  Journal  oj\ 
the  Society  of  Cosmetic  Chemists, 
last  year. 

He  found  that  though  many  of, 
the  products  tested  offered  high 
protection  against  UVB,  there! 
was  little  or  not  absorption  ofjj 
UVA,  according  to  a  report  in  the 
Observer.  The  Uvistat  range  did! 
well  in  the  Diffey  test  as  did  the! 
Soltan  range  from  Boots. 

" Uvistat 's  UVA  coverage  is 
second  to  none, ' '  Anthony  Bush, 
director  of  consumer  products  at 
Windsor  Pharmaceuticals,  told 
C&D.  He  added  that  the  company 
are  looking  at  a  new  rating  system, 
for  their  1991  packaging. 

Sally  Hunt,  product  manager 
at  Chefaro,  says  Bergasol 
contains  UVA  and  UVB  filters, 
and  this  is  indicated  on  packs. 


488 


CHEMIST  &  DRUGGIST  31  MARCH  1990 
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"To  think,  my  love,  you  used  to  be  such  an  innocent  little  tax  loss1 


New  herbal  pharmacopoeia 


PSNC  to 
meet  Clarke 
next  week 

PSNC  officials  are  meeting  with 
Secretary  of  State  for  Health 
Kenneth  Clarke  on  April  3,  with 
the  continuing  failure  to  reach 
agreement  on  a  satisfactory 
remuneration  package  top  of  the 
agenda. 

Contractor  pharmacists  will  go 
into  the  new  financial  year  without 
any  settlement  in  sight.  PSNC 
secretary  Steve  Axon  is  expecting 
written  confirmation  of  the 
Department  of  Health's  "without 
prejudice"  offer,  which  was 
rejected  by  LPC  delegates  on 
February  19,  in  the  next  few  days. 

Since  the  PSNC  committee 
has  made  a  decision  not  to  be  tied 
to  a  particular  timetable,  a  move 
endorsed  by  the  LPC  conference, 
lengthy  delays  can  be  expected 
before  an  agreement  is  reached. 
In  rejecting  the  Department's 
offer  LPCs  were  warned  of  the 
hold-up  inherent  in  taking  their 
case  to  the  Pharmacy  Review 
Panel. 

Progress 
soon  on  Nl 
pay? 

Progress  towards  a  1990-91  pay 
settlement  in  Northern  Ireland  is 
being  held  up  because  of  delays  at 
the  Central  Services  Agency.  A 
backlog  in  prescription  pricing 
means  that  the  Department  of 
Health  does  not  know  the  exact 
amount  that  has  been  spent  in  the 
1989-90  financial  year. 

In  April  the  CSA  will  be  paying 
out  on  prescriptions  priced  in 
December  1989.  Mr 
T.O'Rourke,  PCC  secretary, 
feels  that  with  nine  months  of  the 
year  then  accounted  for  the  DHSS 
will  be  able  to  make  a  projection 
for  the  rest  of  the  year,  and  use 
this  as  a  basis  for  talks.  He  says  he 
is  holding  out  for  a  genuine  9  per 
cent  rise  in  remuneration. 

NHS  Bill:  Baroness  Hooper,  a  junior 
Health  Minister,  will  launch  the 
Bill  to  reform  the  NHS  on  its 
passage  through  the  House  of 
Lords  on  April  3.  In  accordance 
with  precedent,  critics  of  the  Bill 
will  not  force  a  vote  against  the 
second  reading.  During  the  later 
stages  of  the  Bill  the  Government 
is  likely  to  face  challenges  over 
some  of  its  key  provisions, 
including  the  introduction  of 
indicative  drug  budgets  for  GPs. 


The  "British  Herbal 
Pharmacopoeia  1990  volume  1" 
was  hailed  as  a  " milestone ' '  at  its 
launch  in  London  on  Tuesday.  The 
Pharmacopoeia  borrows  from  the 
British  and  European 
Pharmacopoeias,  and  hopes  one 
day  to  be  recognised  alongside 
those  erudite  publications. 

The  Pharmacopoeia  is  in  a  new 
format,  dropping  the  therapeutics 
section  of  the  1983  and  previous 
editions  and  including  what  is 
though  to  be  the  world's  first 
monograph  for  feverfew. 

Professor  Edward  Shellard, 
emeritus  professor  of 
pharmacognosy  at  the  University 
of  London,  said  the  publication 
would  set  and  maintain  standards 
for  herbal  medicines. 


The  presence  of  extensive 
product  information  as  text  in 
television  advertisements 
decreases  communication  of  the 
main  product  message  points. 

The  physical  appearance  of  the 
written  text  is  remembered,  but 
the  actual  content  is  unlikely  to  be 
retained,  according  to  consumer 
research  carried  out  for  the 
Proprietary  Association  of  Great 
Britain.  Even  when  people  are  not 
exposed  to  a  mass  of  information 
they  only  remember  two  message 
points  on  average. 

The  PAGB  plans  to  use  the 
information  from  the  survey  to 
lobby  against  the  threat  that  the 
draft  EC  Directive  on  medicine 
advertising  might  require 
advertisements  to  be  supported 
by  package  type  information  (eg 
dosage  instructions,  warnings 
etc) .  The  PAGB  is  concerned  that 
the  current  balance  of  the  UK 
consumer  information  system 


Further  volumes  of  the  1990 
Pharmacopeia,  published  by  the 
British  Herbal  Medicine 
Association,  are  planned 

The  1990  monographs  appear 
in  a  new  format.  For  each  herb 
there  is  a  description  of 
microscopic  and  macroscopic 
characteristics,  identification 
methods,  quantitative  standards, 
a  description  of  the  commercial 
form  and  source,  and  a  description 
of  the  powdered  form. 

Shortened  versions  of 
monographs  that  appear  in  the 
British  and  European 
Pharmacopoeias  are  also 
included  .  The  BHMA  hopes  that 
in  time  the  British  Herbal 
Pharmacopoeia  will  be  officially 
recognised  —  as  it  already  is  in 


could  be  upset,  with  information 
being  provided  at  the  wrong  time. 

The  PAGB  still  questions  the 
need  for  a  directive  specifically  on 
medicines  advertising.  It 
maintains  the  misleading 
advertising  Directive  and  the 
Directive  on  transfrontier 
broadcasting  set  an  adequate 
framework  of  control. 

Historically  the  Commission 
has  felt  that  the  consumer  needs 
"total  information"  in 
pharmaceutical  advertising.  This 
is  at  odds  with  UK  practice  where 
nformation  appears  on  the  pack. 
Advertising  provides  awareness 
of  the  products  and  conditions 
suitable  for  self-medication. 

The  PAGB  claim  their  study  of 
information  in  advertising  is  "a 
world  first" ,  and  it  will  be  used  to 
counter  pressure  from  European 
consumer  groups  who  are 
lobbying  for  the  introduction  of  the 
full  text  requirement. 


Canada  —  by  the  likes  of  the 
Medicines  Control  Agency  and 
Department  of  Health. 

The  therapeutics  information 
is  now  to  be  included  in  a 
companion  volume  —  the  British 
Herbal  Compendium  —  which 
should  be  available  later  this  year. 
"Bntish  Herbal  Pharmacopoeia 
1990  volume  1 ' '  is  available  at  £22 
to  BHMA  members  (£35  to  non- 
members)  from  BHMA 
Publications,  PO  Box  304, 
Bournemouth  BH7  6JZ. 

Herbals 
under  threat 

The  viability  of  the  UK  herbal 
medicines  industry  is  increasingly- 
threatened  by  legislative  change 
—  particularly  that  inspired  by  the 
European  Commission  —  and 
increased  product  licence  fees, 
BHMA  vice-president  Hugh 
Mitchell,  said  on  Tuesday. 

Mr  Mitchell  said  the  new 
licence  fees  took  no  account  of 
companies'  ability  to  pay.  The 
review  of  licences  of  right  has 
meant  the  loss  of  a  number  of 
herbal  products,  Mr  Mitchell  said. 

He  was  also  critical  of  the  way 
herbal  product  licences  were 
reviewed,  claiming  that  efficacy 
was  not  assessed  by  those 
competent  in  the  field.  As  a  result 
allowed  claims  have  been  watered 
down  to  the  extent  where  they  are 
'  'just  above  those  allowed  for  food 
supplements." 

EEC  harmonisation  may  lead 
to  a  lot  of  "horse  trading"  and 
herbal  medicines  would  lose  out. 
But  despite  a  bleak  outlook,  Mr 
Mitchell  was  confident  that  if  the 
industry  sticks  together  it  could 
weather  the  storm. 


PAGB  surveys  TV  advertising 
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NEWS 


The  inaugural  dinner  of  the  Northern  Ireland  Pharmaceutical 
Contractors  Committee  was  held  recently  at  the  Culloden  Hotel.  Seen 
here  is  Mr  Terence  Hannawin  (centre),  PCC chairman,  withguests  Mr 
Alan  Elliott  (right) ,  permanent  secretary  at  the  Department  of  Health , 
and  Mr  John  Hunter,  chief  executive  of  the  Central  Services  Agency 


NAHA  and  SFPC  push 
ahead  with  merger 


Health  authorities  and  family 
practitioner  committees  have 
supported  proposals  for  a  merger 
of  the  National  Association  of 
Health  Authorities  (NAHA)  and 
the  Society  of  Family  Practitioner ; 
Committees  (SFPC)  on  a  new 
partnership  basis. 

The  proposed  NHS  trusts 
have  revealed  strong  general 
interest  in  the  idea  of  joining  such 
an  umbrella  national  organisation. 

The  councils  of  NAHA  and 
SFPC  will  be  issuing  a  detailed 
prospectus  for  consideration  at ' 
the  linked  June  conferences  and  if 
accepted,  the  new  organisation 
could  come  into  being  on  August 
1. 

The  NAHA  and  SFPC  councils 


have  made  two  main  adjustments 
to  the  original  proposals  which 
were  published  last  October  in  a 
paper  "New  Directions,  New 
Challenges".  First,  the  proposed 
size  of  the  new  council  has  been 
substantially  reduced  from  over 
60  members  to  just  32. 

Secondly,  the  role  and  status 
of  three  "special  interest" 
groups,  each  separately 
representing  health  authorities, 
family  health  services  authorities, 
and  NHS  trusts,  has  been 
clarified.  The  idea  is  that  member 
organisations  would  elect 
representatives  directly  to  the 
appropriate  group.  The  three 
groups  would  then  nominate 
individuals  to  serve  on  the  council. 


Trademark  infringements  — 
use  imports  with  care 


The  importance  of  sourcing 
imported  pharmaceuticals  has 
been  highlighted  by  the  recent 
court  injunction  granted  to  Merck, 
Sharp  &  Dohme  against 
MartonJand,  says  the  Association 
of  Pharmaceutical  Importers. 

The  API  claims  its  members 
do  not  overlabel  foreign 
trademarks  and  only  sell  products 
which  have  been  purchased  in 
European  Community  member 
states.  Last  year  it  said  that 
pharmacists  selling  overlabelled 
items  might  risk  involvement  in 
legal  actions  over  trade  marks. 

API  chairman  John  Barker 
says:  "Proper  respect  for 
identification  marks  is  vital  both  to 
facilitate  a  proper  audit  trail  from 
manufacture  to  sale  and  to  comply 
with  trade  mark  law." 


Martonland  is  not  an  API 
member. 

■  Martonland  Ltd  gave  a  High 
Court  undertaking  on  March  6  not 
to  deal  in  Merck  Sharp  &  Dohme 
products  other  than  in  accordance 
with  the  law  after  MSD  sought  an 
injunction  to  restrain  alleged 
trademark  infringements  and 
alleged  unlawful  distribution  of 
products.  The  agreement  does 
not  extend  to  any  dealing  which  is 
in  accordance  with  the  PL(PI) 
regulations  and  the  Medicines  Act 
1968. 

■  Wellcome  have  taken  action  to 
protect  their  Septrin  trademark. 
Six  pharmacists  have  given 
undertakings  after  dispensing 
tablets  originally  marketed  under 
the  Eusaprim  trademark  against 
prescriptions  for  Septrin. 


PCC  calls  for  new 
role  working  party 


A  call  for  a  Northern  Ireland 
working  party  to  consider  the 
developing  role  of  the  pharmacist 
within  the  NHS  has  been  made  by 
Pharmaceutical  Contractors 
Committee  chairman  Mr  Terence 
Hannawin. 

"I  refuse  to  accept  that  all  the 
good  ideas  come  from  London," 
he  told  guests  at  the  PCC 
inaugural  dinner  at  the  Culloden 
Hotel  recently.  A  fortnight  earlier 
Health  Secretary  Kenneth  Clarke 
had  offered  such  an  opportunity  to 
PSNC  in  London. 

"As  well  as  considering  the 
expansion  of  the  pharmacist's 
role,  the  working  party  could 
perhaps  look  at  the  advantages  of 
transferring  more  prescription 
medicines  to  the  Pharmacy 
category,"  he  suggested. 

Community  pharmacists  in 
Northern  Ireland  are  very 
concerned  at  the  significant 
number  of  patients  denied  access 
to  a  comprehensive 
pharmaceutical  service  because  of 
the  existence  of  dispensing 
doctors  "It  is  our  strongly  held 


opinion  that  the  dispensing 
services  of  GPs  in  many  areas  of 
the  Province  are  no  longer  either 
necessary  or  desirable , ' '  said  Mr 
Hannawin. 

"In  placing  these  matters 
before  you,  you  should  be  in  no1 
doubt  of  our  intention  anc 
determination  to  continue  to  play 
our  full  part,  in  partnership  with 
the  other  primary  healthcare 
professions,  in  promoting  the  wel 
being  of  the  community  at  large, ' 
he  said. 

Over  100,000  people  visit 
their  local  pharmacy  daily  ir 
Northern  Ireland.  These  people 
have  access  to  a  healthcare 
professional  without  appointmem 
six  days  a  week.  "Small  wondei 
community  pharmacists  have  fell 
somewhat  aggrieved  that  their: 
efforts  are  unrecognised  in  term; 
of  remuneration,"  said  Mi 
Hannawin,  in  support  of  change; 
to  the  current  legal  definition  o 
pharmaceutical  services  whicl 
limits  the  DHSS  from  taking 
account  of  pharmacists 
counselling  role. 


PSNI  COUNCIL 


Support  for  PQET  board 


The  Council  of  the  Pharmaceutical 
Society  of  Northern  Ireland  has 
unanimously  adopted  the 
Education  Committee  report  that 
the  board  for  Post  Qualification 
Education  and  Training  (PQET)  of 
pharmacists  should  be 
independent  but  situated  at  or 
near  the  PSNI. 

The  main  points  that  arose 
were: 

1.  Role:  The  PQET  should  become 
responsible  for  the  provision  of  all 
continuing  pharmaceutical 
education. 

2.  Activities:  Should  be  extended 
beyond  lecture/workshop  courses 
to  a  resource  centre. 

3.  Structure:  The  PQET  should  have 
committee  status  with  direct 
access  to  the  Department  of 
Health  and  Social  Services.  The 
membership  of  the  Committee 
should  represent  all  aspects  of  the 
profession  in  Northern  Ireland. 

4.  Funding:  Required  funding  would 
be  comparable  to  monies  already 
provided  in  Britain  taking  into 
account  the  smaller  population. 

Mr  Kerr  reported  that  he  and 
the  secretary  would  be  attending 
the  EC  Pharmacy  Executive 
Committee  meeting  to  be  held  in 
Madrid  on  April  6.  The 
Committee  intended  to  come  to  a 
decision  regarding  specialisation  in 
community  pharmacy.  It  was 
agreed  that  the  Council  would 
support  a  course  on  specialisation 


in  community  practice. 

The  following  applications  foi 
registration  as  students  wen 
approved: 

Joseph  James  Brogan,  105  Ok 
Mountfield  Rd,  Omagh; 
Maurice  Henry  Diamond,  83 
Oldtown  Road,  Castledawson,  cd 
Londonderry; 

Margaret  Mary  McGuigan,  43, 
Killycanavan     Rd,  Ardoe 
Dungannon, co  Tyrone; 
Sheelin  James  McKeagney 
Cherrymount  House,  Lurgan,  a 
Armagh; 

Catriona  Mary  McKenna,  I 
Slaughter  Rd,  Maghera,  cc 
Londonderry; 

Sheila  Irene  O'Neill,  Flat  1,  5-' 
Fitz william  St,  Belfast; 
Deirdre   Elisabeth  Tunney 
Commons,      Belleek,  cc 
Fermanagh. 

The  secretary  reported  tha 
many  members  have  complainei 
about  non-delivery  of  the  C&L 
Price  List  although  the  weekly 
magazine  and  amendments  an 
regularly  received.  Most  of  th< 
affected  members  have  no 
received  a  Price  List  for  three 
months  and  the  secretary  said  tha 
they  were  understandabh 
annoyed.  C&D  has  confirmed  tha 
the  problem  is  postal  delivery  an< 
is  investigating  the  cause  with  th< 
Post  Office.  All  members  whd 
have  notified  non-delivery  havi( 
been  offered  replacement  copies 
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Peak  flow 
meters  for 
FPIO 

3eak  flow  meters  will  soon  be 
available  on  NHS  prescription, 
Virginia  Bottomley,  Minister  for 
health  said  in  a  written  reply  in  the 
Commons  last  week. 

Following  a  written  reply  on 
November  24, 1989  to  Paul  Flynn, 
VIP  for  Newport  West,  Mrs 
3ottomley  announced  that  as  soon 
is  supply  arrangements  had  been 
inalised  the  meters  would  be 
available . 

The  Government  will  also  be 
jroviding  £15,000  a  year  for  the 
aext  three  years  to  the  National 
\sthma  Canapaign  to  help  set  up  a 
elephone  consulting  service.  The 
aelpline  will  be  launched  during 
\sthma  Week  at  the  beginning  of 
Dctober,  Mrs  Cary  Goode, 
iirector  of  the  National  Asthma 
Campaign  told  C&D. 

"We  are  delighted  with  the 
nitiative  on  peak  flow  meters  as 
Ne  have  been  campaigning  for 
;hem  to  be  made  available  on 
prescription  for  the  past  five 
/ears,"  said  Mrs  Goode. 


Optabs  to  be 
discontinued 

After  discussions  with  the 
Department  of  Health,  at  product 
icence  review,  Evans  Medical 
nave  decided  to  stop 
manufacturing  Optabs.  This 
product  will  be  discontinued  when 
existing  warehouse  stocks 
oecome  exhausted. 

Considerable  re-development 
work  would  be  required  to  satisfy 
:urrent  Department  of  Healtn 
criteria.  Evans  Medical  say  that, 
anfortunately,  they  cannot  justify 
this  in  terms  of  real  consumer 
benefit.  The  new  packaging 
displayed  in  the  advertisement  on 
pl8  of  our  Over  the  Counter 
supplement  this  week,  will  not 
now  be  introduced. 

Any  pharmacist  with  queries 
:an  contact  the  OTC  department, 
Evans  Medical  on  0403  41400. 

New  registration  fees  applicable  from 
April  3  for  merchants  selling 
veterinary  drugs  have  recently 
been  published.  Entry  in  the 
Register  of  Merchants  will  cost 
290,  the  retention  fee  goes  up  to 
280  and  restoration  to  the  register 
'"  cost  £120.  The  fees  are  set 
)ut  in  SI  1990  No  568  The 
Medicines  (Veterinary  Drugs) 
Pharmacy  and  Merchants '  List) 
No.2)  (Amendment)  Order  1990 
■0.90 from  HMSO. 


Script  tax  by 
credit? 


April  Fools  day  is  nearly 
here  and  once  again 
prescription  charges  will 
rise.  Charging  for  the  use  of 
NHS  services  is  a  principle 
tenet  of  Government  policy, 
but  as  presently  practised  is 
discriminatory  against  those 
patients  requiring  a 
prescription  and  morally 
indefensible. 

Recently,  as  well  as 
advising  patients  as  to  which 
drug  is  most  needed,  I  have 
alternatively  been  asked  to 
accept  credit  cards  for 
payment  of  this  tax.  If  I 
decline,  the  patient  goes 
without  the  necessary  medication,  and  it 
I  accept,  as  well  as  losing  the  card  charge, 
I  also  encourage  the  patient  to  fall  further 
into  debt.  Brave  new  world  indeed! 

Foot  in  both  camps 

I  am  always  grateful  to  receive 
correspondence  from  interested  readers, 
and  though  I  am  rarely  able  to 
acknowledge  their  contributions,  all  are 
noted,  thanks!  The  other  day  I  was  sent 
an  advertisement  feature  from  The 
Grocer,  Jan  27,  1990. 

It  would  appear  that  Crookes 
Healthcare  are  proud  of  their 
strengthening  relations  with  the  grocery 
trade  and  are  actively  promoting  their 
products  to  this  sector.  (They  have  also 
run  a  similar  campaign  directed  at 
pharmacists).  I  can  accept  the  commercial 
necessity  of  encouraging  grocery  sales  of 
all  their  Farley s  food  products,  and  even 
Sweetex  but  when  they  also  promote 
Strepsils,  E45  and  the  Mycota  range,  then 
the  hackles  begin  to  rise. 

My  memory  is  not  so  short  that  I 
cannot  remember  the  time  when 
independent  pharmacies  would  never 
stock  Boots'  branded  products  but  now, 
having  acquired  the  respectability  of  the 


Crookes  name  and  the 
support  of  pharmacy,  they 
are  wooing  the  grocer  as 
well. 

I  trust  my  Crookes 
representative  will  see  the 
joke  when,  on  his  next  visit, 
I  tell  him  I  am  fully  stocked 
with  Strepsils,  Mycota 
products  and  E45. 

Professional 
values? 

It  is  easy  to  forget  that 
pharmacy  is  one  of  the  few 
"closed"  professions 
practised  in  Great  Britain. 
"Closed"  is  a  privilege 
enjoyed    by    the  high 
standards  expected  of  its 
members  and  enforced  by  a  strict  code  of 
ethics  and  stringent  academic  entry 
requirements. 

Pharmacists  are  frequently  asked  to 
recommend  other  health  practitioners. 
But,  whereas  impartiality  is  easily 
observed  when  suggesting  the  most 
convenient  doctor  or  dentist,  it  is  always 
more  difficult  with  the  other  alternative 
health  professions.  Some,  for  example 
physiotherapy  and  chiropody,  have  an 
approved  State  Registration  scheme 
which  guarantees  the  academic  and 
practice  entry  standards,  but  with  the 
remainder  —  osteopaths,  naturopaths, 
herbalists,  acupuncturists,  etc  -  -  the 
pharmacist  is  frequently  no  better  able  to 
identify  the  '  'properly' '  qualified  than  the 
patient  who  has  sought  his  advice. 

These  alternative  health  sources  are 
being  increasingly  consulted  by  patients, 
but  a  registration  system  that  would  afford 
the  public  proper  protection  has  been 
deemed  politically  unacceptable  for  such 
a  diverse  range  of  specialities.  An 
extension  of  the  State  registration  scheme 
indicated  by  a  "restricted  approved  title" 
would  seem  a  logical  way  forward,  but 
requires  a  political  initiative.  So  meanwhile 
should  not  some  guidance  be  given 
through  the  NPA  or  RSPGB  to  enable 
pharmacists  to  advise  the  patient? 
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Wella  care 
for  curls 

Wella  have  introduced  a  Wella 
Balsam  intensive  perm 
replenisher,  a  conditioning 
treatment  which  is  said  to  restore 
elasticity  and  suppleness  to 
permed  hair. 

The  replenisher  (£1.65) 
contains  keratin  —  affinitive 
ingredients  which  are  said  to  help 
restore  lost  moisture  and 
strengthen  the  hair's  structure. 
Cationic  polymers  are  also  said  to 
help  to  protect  each  hair  strand 
and  improve  the  shape  of  curls. 

The  company  recommends 
that  the  intesive  treatment  should 
be  massaged  into  shampooed  and 
towel  dried  hair  and  left  to  work 
l(ir  up  to  ten  minutes  before 
rinsing. 


WIUA 

NEW 


BALSAM 


INTENSIVE 

PERM 


It  is  packaged  in  a  150ml  tube 
with  pearlised  white  livery  and 
lilac  and  mauve  colour  coding. 

During  the  launch  period  the 
product  will  be  on  sale  at  a 
reduced  price  of  £1.45.  Sample 
sizes  (30ml  £0.29)  will  also  be 
available  in  a  trial  size  display 
carton  which  holds  24  samples. 

An  £800,000  national 
advertising  campaign  beginning  in 
April  will  support  the  range  with 
advertisements  appearing  in 
Women's  magazines  including 
Cosmopolitan,  New  Woman, 
Marie  Claire,  Elle,  Me  and 
Woman.  Wella  Great  Britain.  Tel: 
025620202. 
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Soft  &  Gentle  update 
is  more  feminine 


Colgate-Palmolive  are  relaunching 
their  Soft  &  Gentle  range  of  anti- 
perspirants  next  month. 

Research  into  the  new  design 
found  that  62  per  cent  of 
consumers  questioned  felt  that  it 
was  more  attractive  and  feminine, 
and  59  per  cent  said  it  was  a  better 
quality  product,  says  the 
company.  A  £3m  nationwide 
advertising  campaign  will  coincide 
with  the  seasonal  anti-perspirant 
deodorants  sales  peak  this 
Summer,  based  on  "underwear 
by  Soft  &  Gentle". 

The  relaunch  is  also  being 
supported  with  direct  marketing 


aimed  at  11-18  year  old  girls. 

Over  250,000  have  already 
received  mailings,  magazines  and 
posters  to  encourage  the  use  of  an 
APD  as  part  of  their  daily  personal 
hygiene  regime.  And  national 
door-to-door  couponing  offering 
lOp  off  will  reach  3.5  million 
homes  to  support  the  new  pack. 

Promotional  packs  will  also  be 
available  in  April  and  May  with  two 
deals  available  on  aerosol  variants: 
a  25ml  extra  free  pack  promotion, 
and  a  multi-variant  rainbow  case 
offering  12  packs  for  the  price  of 
11.  Colgate-Palmolive  Ltd.  Tel: 
0483302222. 


Rimmel  range  is  extended 


In  an  attempt  to  create  products 
that  "care  as  well  as  enhance", 
Rimmel  International  have 
launched  a  loose  face  powder  and 
a  lip  protector. 

The  face  powder  (£2.99)  is 
said  to  be  oil  absorbant,  and 
matte.  It  comes  in  a  burgundy- 
drum  with  a  gold  logo. 

The  lip  protector  (£0.99)  helps 
prevent  chapping,  say  Rimmel.  It 
also  contains  a  sunscreen.. 

Rimmel  have  also  updated 
several  of  their  current  ranges. 
Hide  the  blemish  (£1 .05)  has  been 


given  a  new  shade  —  beige  — 
which  falls  between  the  existing 
light  and  medium  tones. 

Powder  eye  pearls  (£1.69) 
have  been  repackaged  in  square 
containers  with  metallised  caps. 
There  are  also  two  new  shades  in 
silver  grey  and  iris  blue. 

Finally,  the  company  has 
added  a  sunscreen  to  its  polished 
lip  colour  collection  and  has  added 
two  new  colours  —  polished 
cyclamen  and  polished  apricot 
(£1.69).  Rimmel  Into  national 
Ltd.  Tel:  01-637  1621. 


Probase  for 
dry  skin 

Schering-Plough  have  launched 
new  dermatological  range  fo 
frequent  use  against  troublesom 
skin  conditions. 

Probase  3  cream,  is  similar  i 
formulation  to  Schering-Plough' 
Diprobase  and  comes  in  two  size 
(50g  £1.59)  and  pump  dispense 
(250g  £3.99). 

The  lotion  contains  white  sol 
paraffin,  glycerin  and  silicone 
while  the  cream  is  an  extra  ric 
formula  for  more  severe  dry  ski 
conditions.  Both  are  free  fror 
lanolin  and  parabens. 


■ 

 ...'I  | 


The  new  range  will  b< 
supported  by  a  £500,000  nation; 
promotional  spend.  Trial  sizes  o 
lotion  retailing  at  £0.59,  will  b< 
available  as  part  of  a  consume 
trial,  with  sachets  of  the  lotion  alsi 
available  in  the  women's  Press 
Introductory  packs  will  contain  j 
dozen  40ml  lotion  trial  sizes  free  t< 
retailers.  Schering-Plough  Ltd 
Tel:  0638  716321. 


Parfums  Cacherel  Starting  in  May,  i 
free  scarf  will  come  with  ever 
purchase  of  LouLou  voile  d( 
parfum  (£19.95)  while  stocks  last 
Parfums  Cacherel.  Tel:  01  93, 
7207. 
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IF  YOU  THINK 
riMOTEl  IS  A  SUCCESS, 

WAIT  TILL  YOU  SEE 
HOW  QUICKLY 
THE  DANDRUFF  GOES. 


Now  the  most  successful  frequent 
use  brand  is  introducing  an 
enormous  new  profit  opportunity: 
Timotei  Dandruff  Shampoo. 

It's  the  first  dandruff  shampoo 
to  combine  effective  dandruff 
control  with  the  mildness  your 
customers  love. 

What's  more,  backed  by  a 
massive  £2m  advertising  cam- 
paign as  part  of  the  £4m  total 
spend  for  Timotei  this  year,  it 
makes  sense  to  stock  plenty. 

Then  you'll  see  how  quickly 
your  customers  take  out  the 
Dandruff  and  bring  in  the  profits! 

ELIDA  GIBBS.  CARING  FOR  HEALTH  AND  BEAUTY 


m 


fimotei 


Dandruff 

shampoo 


with  natural  herb  extracts 


)RDINARY  NAP 


Old 


New 


Peaudouce  are  proud  to  introduce  the  cheekiest  idea  in  nappies 
for  a  decade. 

A  revolutionary,  pant-shaped  nappy  that's  going  to  be  as  good 
******  ble^*5*      for  business  as  it  is  for  baby. 
Just  like  a  pair  of  pants,  new  Ultra  'T'  is 
shaped  differently  front  and  back,  so  it  fits 
more  closely 

Neat  and  slim,  Ultra  T  is  poised  to 
change  the  nappy  market  totally 

Eye-catching,  compact  packaging 
means  more  nappies  fit  onto  the  same  shelf 
space.  Each  cubic  foot  works  harder  for  you. 
And  for  mums,  the  packs  are  easier,  too. 

Only  Peaudouce  can  produce  Ultra  T!  So  we're  backing  it  with  an  advertising 
spend  that's  increased  substantially  Ordinary  nappies  don't  live  up  to  Ultra  T! 
Soon,  you  won't  stock  them.  You'll  say'Knickers!  And  drop  them. 


Oht  style 
nappies 
are  the  same 
front  and 
back. 


Neiv  Ultra  7" 
is  shaped  like  a 
pair  of  pants  to 
bni>,  baby  's  shape 

more  closely. 


(PEAUDOUCE) 

ULTRA"  J* 

KEEPS  A  BABY  DRIER  LONGER 


Peaudouce  (UK)  Ltd.,  Halesfield  25,  Halesfield,  Telford.  Shropshire  TF7  4TJ.  Tel:  0952-680044. 


COUNTERPOINTS 


Mycota  stamps  out 
new  image 


Second 
campaign 
from  Wella 
for  Sanara 

Wella  are  continuing  to  support 
their  Sanara  range ,  with  a  second 
burst  of  consumer  advertising 
worth  £750,000. 

The  current  campaign  started 
this  month  and  a  new 
advertisement  will  appear  mid- 
year. 

Full  page  colour 
advertisements  will  appear  in  17 
leading  women's  monthly 
consumer  magazines.  These  will 
include  Cosmopolitan ,  Marie 
Claire,  New  Woman,  Elle,  Prima 
and  Essentials  say  Wella  Great 
Britain.  Tel:  025620202. 


Betapower  (100  £19.99)  is  a  new 
training  recovery  supplement 
containing  an  extract  of  natural 
molasses.  It  has  undergone 
extensive  research  in  Scandinavia 
and  the  UK  for  safety  and 
effectiveness  according  to  UK 
distributor  Multlpower  Nutrition. 
Tel:  0737  773741. 


Crookes  have  redesigned  their 
Mycota  treatments  for  athlete's 
foot  and  are  offering  an  athletic 
pharmacist  the  chance  to  take  part 
in  the  New  York  marathon. 

New  look  packs  retain  the 
brand's  red,  white  and  blue 
colours.  Shapes  have  been 
modernised,  with  the  oval  powder 
tin  being  replaced  by  a  chunky 
oblong  container  for  easier 


handling.  The  cream  now  comes 
in  a  slimmer  box  for 
merchandising  horizontally  or 
vertically,  and  the  spray  has  a 
rounder-edged  cap. 

New  self-contained  counter 
units  are  flashed:  "stamp  out 
athlete's  foot"  and  a  built-in 
pocket  provides  storage  space  for 
a  consumer  leaflet.  There  will  also 
be  a  limited  number  of  rubber 


mats  featuring  two  big  feet. 

Crookes  are  running  two  I 
competitions  aimed  at  consumers  1 
and  retailers:  a  free  drawl 
competition  will  be  featured  in- 1 
store  until  May  and  consumers! 
can  win  one  of  five  home  multi- 1 
gyms  worth  £300  each.  Retailers  I 
can  take  part  in  a  special  trade! 
promotion  during  the  sell-in! 
period.  The  first  prize  is  a  seven! 
day  trip  for  two  to  watch  the  New! 
York  marathon  and,  if  the  prize! 
winner  is  fit  he/she  may  chance  to! 
enter  the  race  itself.  Twenty-five! 
runners  up  will  receive  a  hand-1 
made  pair  of  Church's  shoes.! 
Crookes  are  also  planning  all 
national  advertising  campaign  I 
later  this  year.  Crookes  Healthcare  I 
Ltd.  Tel:  0602  507431. 


Stain  free 

Dendron  Ltd  have  added  grasslji 
and  sauce  &  spice  stain  removers!! 
to  their  Stain  Devils  range. 

Grass  Stain  Devil  is  said  to  II 
remove  grass  marks  from  any  I 
fabric,  while  sauce  &  spice  will  I  < 
tackle  sauce  and  gravy  stains. 

The  new  removers  will  be 
available  from  April  17,  (£1.25) 
and  are  available  in  cases  of  six. 
POS  material  is  also  available. 
Dendron  Ltd.  Tel:  0923229251. 


Look  no  further 

f)f  /  for  the  relief  of  conjunctivitis 
/  due  to  hay  fever 

OTRIVINEANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

*  A  Pharmacy  Sale  only  product 

Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK.9  7XP    Detailed  information  will  be  sent  on  request 
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DRAPOLENE  IS  A  TRADE  MARK. 


Give  a  baby 
something 


to  sit  on. 


prevents  and  treats  nappy  rost)  %0 


When  a  mum  asks  for  a  nappy  rash  cream  recommend  It  doesn't  block  the  action  of  disposable  nappies  and 

a  professional  choice,  Drapolene.  comes  in  an  easy  to  use  tub. 

Widely  used  in  hospitals  and  throughout  the  health  For  effective  prevention  and  treatment 

profession  Drapolene  is  also  heavily  supported  in  pharmacy.      of  nappy  rash  recommend  Drapolene. 

WELLCOME  RELIEF  FROM  NAPPY  RASH.  WellC0016 


le  nappies 

ft 


Orai-B  go  for 
Disney  look 

Oral-B  Laboratories  are 
upgrading  both  of  their  existing 
character  brands  for  young 
children  with  the  launch  of  Disney 
Plus  and  Bugs  Bunny  Plus  —  two 
premium  professional  toothbrush 
ranges. 

The  new  character  plus 
collections  incorporate  all  the 
features  of  a  professional 
toothbrush  but  are  designed  for 
children,  says  the  company. 

Features  include  a  rounded 
brush  head  with  three  rows  of 
end-rounded  soft  filaments.  There 
is  also  a  slim  neck  and  straight 
handle  for  a  child's  easy  grip. 

The  four  characters  in  each  of 
the  ranges  are  depicted  on  the 
handles  of  the  brightly  coloured 
brushes  and  the  packaging  has 
been  redesigned  to  carry  a 
stronger  character  message  to 
attract  the  parental  purchaser,  say 
Oral-B.  The  Bugs  Bunny 
packaging  also  carries  the  Bugs 
Bunny  50th  birthday  logo. 

Available  from  April,  both  the 
Bugs  Bunny  Plus  and  Disney  Plus 
ranges  retail  at  £  1 . 1 9  and  are  each 
supported  with  on-pack 
promotions. 

Oral-B  are  celebrating  Bugs 
Bunny's  50th  Birthday  year  with 
the  introduction  of  a  twin-pack 
consisting  of  the  recently  launched 
Bugs  Bunny  pump-action  fluoride 
toothpaste  and  a  toothbrush  from 
the  Bugs  Bunny  Plus  range 
(£1 .99)  This  offers  the  consumer 
a  saving  of  £0.59. 

Running  in  conjunction  with 
the  launch  of  Disney  Plus,  Oral-B 
are  offering  the  consumer  the 
chance  to  win  a  week's  holiday  for 
a  family  of  four  in  Florida  winch  will 
also  include  a  trip  to  Disney 
World. 

There  is  also  a  free  Mickey 
Mouse  poster  available  with  two 
proofs  of  purchase  from  the 
specially  marked  packs  and  £0.50 
for  post  and  packaging. 

The  Disney  promotion  is  also 
running  on  the  Duektales 
collection.  Oral-B.  Tel:  0296 
432601. 


Mars  is  on 
display 

Mars  have  introduced  a  specially 
designed  dispenser  for  new  or 
current  stockists  of  Mars 
confectionary  for  "space 
efficiency". 

The  company  claims  that  over 
2  million  Mars  bars  are  sold  in  the 
UK  alone  and  that  the 
confectionary  market,  which  is 
growing  steadily,  is  worth  £3.2 
billion  per  annum.  Mars  Ltd.  Tel: 
0753  23932. 


Regina  go  for  product 
endorsement  campaign 


Regina  have  signed  up  Radio  1 
disc  jockey  Simon  Mayo  and 
Chinese  traditional  medicine 
expert  Rowan  Stainton  for  a 
publicity  campaign  throughout  the 
media. 

Simon  Mayo  has  been  signed 
up  to  perform  PR  assignments  for 
a  year.  Rowan  Stainton  is  also  set 
to  appear  on  national  television  as 
well  as  a  stint  on  radio  at  the  end  of 
March. 


The  singer  Chris  de  Burgh  will 
be  promoting  Regina  in  the*  media 
once  he  has  completed  a  rest 
period  at  his  home  near  Dublin, 
says  the  company. 

On  another  level  in  the 
sporting  world  the  Scottish  World 
Cup  squad  and  the  Cambridge 
Boat  Race  crew  are  also  currentiy 
taking  Regina  products  as  part  ol 
the  campaign.  Regina  Roval  Jelh 
Ltd.  Tel:  01-207  7020. 


The  new  Carnation  Footcare  merchandising  unit  is 
all  ready  to  boost  your  sales  by  leaps  and  bounds. 
This  unique  unit  has  been  designed  to  offer  the 
proven,  most  profitable  footcare  products  in  the 
top  selling  treatment  groups  (Nielsen  Audit  of 
Footcare  Products  in  1989). 
WEMOVTESOKOiS    What's  more,  the  products  are  displayed  in  a 
way  that  will  encourage  self-selection  by  your  customers 
with  a "  How  to  treat  your  feet"  guide  fixed  to  the  front  of  the 
premium  quality  tray.  This  gives  simple  concise  information 
on  do's  and  don'ts,  symptoms  and  treatments  for  verrucas, 
corns,  callouses  and  bunions,  all  indexed  for  instant  access. 
The  package  comes  complete  with  education  cards  and 
'fe  leaflets  for  your  staff,  while  the  product  range  is  backed  up 
0  with  a  national  advertising  campaign  in  the  women's  press 
and  a  national  poster  campaign  in  leisure  centres, 
swimming  pools  and  health  centres. 


A  COMPLETE  SIMPLE  1 
USE  TREATMENT  FOR 
ONE  VERRUCA  OR  WAR 
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Three  lines  from  Larkhall 
are  added  to  range 


arkhall  Natural  Health  have 
troduced  three  supplements  to 
teir  range. 

Designed  to  capitalise  upon 
ie  growing  female  market  for 
od  supplements,  Cantassium 
adymega  and  Cantassium 
adymega  MC  (both  £7.95  for  28 
iblets)  are  multivitamin 
lpplements  in  a  one-a-day 
jstained  release  tablet, 
adymega  MC  is  formulated  for 


women  of  menstruating  age; 
Ladyrnege  for  the  menopause. 

Also  new  from  Larkhall  is 
Cantassium  Sugar  Bloc  (£6.95  for 
60),  containing  Gymenena 
Sylvestre  extract,  an  ingredient 
which  counteracts  the  taste  of 
sweet  things.  Sugar  Bloc  enables 
people  with  a  weight  problem  to 
re-educate  their  palate,  say 
Larkhall  Natural  Health.  Tel: 
01-871  0401. 


Promotions 

The  entire  range  of  Numark 
Finishing  Touches  will  be  on 
promotion  during  May. 

Other  Numark  products  on 
promotion  will  include  moisture 
creme  foam  bath,  glucose 
powder,  baby  wipes,  one  way 
nappy  liners,  Numark  skin  care, 
and  the  following  Nucross  packed 
goods:  calamine  lotion,  Epsom 
salts,  liquid  paraffin,  pholcodine 
linctus,  sodium  bicarbonate  and 
witch  hazel.  Numark 
Management  Ltd. Tel:  0985 
215555. 


warn 

^CARNATION 

r9  CORN  RELIEF  - " 
Y  RINGS 


Fastest  growing 


CARNATION" 

12  SMALL  CORN 


INATION  - 
RRUCA  | 
TREATMENT 


•ARNATIOMl  •CARNATION  *irA 


'ARNATIOM 
CORN  CAP: 


'o'lef  from  pom 
d'Stomfor) 


■■-■■■■diralee/ommie 


Premium 
Quality 
tray  - 
FREE 


CARNATION  MIXED  DISPLAY  TRAY  -  REE  CODE  CAR  715 

TRADE 
PRICE 

£33 81 

REC.  RETAIL 
PRICE  (INC.  VAT) 

£5832 

PROFIT 
ON  RETURN 

33V3% 

CONTENTS  COMPRISE 
30  WALLETS  OF  CARNATION 
CORN  CAPS,  12  UNITS  OF 
ROUND  AND  12  OF  OVAL 
CORN  RELIEF  RINGS  AND 
6  PACKS  OF  VERRUCA 
TREATMENT 


Everything  in  fact  to  ensure 
that  your  unit  gives  you 
maximum  return  from 
minimum  shelf  space. 
And  since  the  unit  is  offered  to  you  for  just  the  price  of  the 
stock  with  tray,  consumer  selection  guide,  education  cards 
and  leaflets  free,  you  really  can't  put  a  foot  wrong. 
So  if  you'd  like  to  take  a  stand  for  bigger  sales,  contact  your 
local  wholesaler  or  local  Seton  representative  now. 


CARNATION 

Complete  care  for  your  feet 


CUXSON  GERRARD  &  CO.  (DRESSINGS)  LIMITED, 
OLDBURX  WARLEY  WEST  MIDLANDS  B69  3BB. 


fosX  teWeft  Uom 


summer  colds 
and  hay  faer 


Welleome  Consumer  Healthcare 
Division  are  promoting  Actifed  with 
newly  designed  POS  display  units. 
Each  display  tower  holds  12 
cartons  of  Actifed  tablets  and  will  be 
distributed  by  the  Wellcome  sales 
force.  Display  discounts  will  be 
available  —  full  details  from 
representatives.  Wellcome 
Foundation  Ltd.  Tel:  0270 
583151. 

Carnation 
unit  free  with 
stock 

Cuxson  Gerrard  are  offering 
pharmacists  a  new  merchandising 
unit  for  their  Carnation  footcare 
range  (see  pp498-499).  The  unit 
holds  "the  proven,  most 
profitable  footcare  products  in  the 
top  selling  treatment  groups," 
says  the  company. 

It  has  a  "How  to  treat  your 
feet"  guide  fixed  to  the  front, 
which  gives  simple  concise 
information  on  "do's  and  don'ts", 
symptoms  and  treatments  for 
verrucas,  corns,  callouses  and 
bunions. 

The  unit  is  offered  free  for  the 
price  of  the  stock  it  holds,  and  is 
available  from  Seton 
representatives.  Cuxson  Gerrard 
are  backing  the  Carnation  range 
with  a  national  advertising 
campaign  in  the  women's  Press 
and  a  national  poster  campaign  in 
leisure  centres,  swimming  pools 
and  health  centres.  Cuxson- 
Gcrrard  &  Co  (Dressings)  Ltd. 
Tel:  021-552  1355. 

Nestle  are  supporting  their 
Carnation  Slender  range  with  a  £1 
million  advertising  spend  over  the 
next  nine  months. 
Advertisements  will  appear  in 
national  and  colour  Press  and  new 
POS  materia]  will  also  be  available . 
Nestle  Co  Ltd.  Tel:  01-6863333. 
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STEP  ONE  Take  3  brands  with 
real  appeal: 

Colour-Story  -  the  easiest  and 
most  permanent  colon  ran  I. 
I'oly  Foam-Perm,  the  leading 
foam-perm  brand. 
Poly  Hi-Lights,  the  first  high- 
lighting kit,  and  still  the  best. 
STEP  TWO  Make  a  major  com- 
mitment to  advertising,  with  £1 
million  nationally,  from  March 
to  December  this  year.  Full 
colour  double  page  spreads  and 
pages  with  a  new  novel  dance 
theme  to  reinforce  Poly  as  a 
major  haircare  brand.  Offer  five 
major  on-pack  promotions,  to 
create   even    more  customer 
interest  and  involvement. 
STEP  THREE  Take  advantage  of 
all  this  support  -  maximise  the 
me r c h andising  o pp ort u n i ty. 
Warner  Lambert  are  backing 
Poly,  so  their  quality  and  service 
are  yours  for  the  asking. 
The  next  step's  up  to  you. 


MAKES 
IT 
EASY 


I 


COUNTERPOINTS 


Jean  Patau  have  relaunched  their  eau  de  Patau  range  with  a  more  updated 
look.  All  prices  will  remain  the  same,  but  the  range  has  been  given 
distinctive  navy  and  white  colourings  and  the  bottles  are  now  conical  to 
bring  the  range  into  the  '90s,  say]ean  Patou  Ltd.  Tel:  01-328  1036 


Vademecum  is  relaunched 


Eye  openers 
at  Rimmel 

Rimmel  International  have 
introduced  an  extra  build  mascara 
with  protein,  (£1 .99)  which  will  be 
added  to  the  Rimel  Lash 
collection. 

The  formulation  is  said  to  be 
fibre-free  and  can  be  used  to  help 
lengthen  and  thicken  lashes 
without  clogging  or  clumping. 

Rimmel  have  also  formulated  a 
brush  specifically  for  the  mascara 
which  is  designed  in  a  "tight  spiral 
format"  to  help  separate  lashes. 

The  mascara  comes  in  four 
shades  of  black,  brown,  blue  and 
plum  and  is  packaged  in  a 
pearlised,  burgundy  barrel  with 
gold  graphics. 

The  mascara  is  being  offered 
at  an  introductory  price  of  £1.49 
and  joins  selected  Rimmel  Lash 
products  in  the  "eye  openers" 
promotion. 

Also  as  part  of  the  promotion, 
extra  build  mascara  will  be 
available  at  an  offer  price  of  £1 .49 
(rsp  £1.99);  endless  lash  build  up 
£1.29  (£1.59);  special  formula 
waterproof,  £1.29  (£1.59); 
eyelash  flatterer,  £1.29  (£1.59); 
lash  conditioner,  £1.29  (£1.59). 

The  offer  will  begin  in  IVhy, 
while  stocks  last  say  Rimmel 
International  Ltd.  Tel:  01-637 
1621. 


Vademecum  products  are  now 
available  once  again  in  the  UK, 
distributed  by  Dent-O-Care. 

The  mouthwash  (75ml £2. 75), 
which  has  been  a  brand  leader  in 
Sweden,  is  a  concentrate  of 
menthol  and  other  aromatic 
compounds  together  with  an 
antiseptic  agent  in  an  alcohol  base, 
and  requires  just  five  drops  to  half 
a  glass  of  water.  The  product  is 


also  recommended  as  a  gargle  and 
decongestant  for  sore  throats  and 
colds. 

Vademecum  toothpaste  (60ml 
£1 .25)  contains  fluoride  and  has  a 
flavour  similar  to  that  of  the 
mouthwash. 

A  limited  advertising  campaign 
has  been  planned  to  increase  the 
awareness  of  the  brand.  Dent-O- 
Care.  Tel:  01-499  2723. 


Unichem 
promotion 

Unichem  and  Crookes  are 
teaming  up  for  a  joint  consumer 
and  trade  promotion  to  run  during 
April  and  May. 

For  every  six  cases  of  selected 
Crookes  brands  bought  —  Farleys 
Mealtimers,  Ostermilks  and 
Sweetex  —  the  pharmacist  will 
get  a  free  entry  to  a  simple  "spot 
the  ball"  competition.  The  five 
winning  members  and  their 
partners  will  be  treated  to  a  day  at 
the  Wimbledon  men's  finals  on 
July  8.  The  300  runners  up  will 
receive  a  copy  of  the  official 
Wimbledon  annual. 

Customers  who  buy  Farleys 
Mealtimers  from  Unichem 
members  will  be  able  to  enter  a 
simple  quiz  competition.  The  two 
customers  who  win  will  get  a  VIP 
day  at  the  Wimbledon  semi-finals 
on  July  6.  The  250  runners  up  will 
receive  packs  of  Slazenger  balls. 

The  promotion,  which  is 
exclusive  to  Unichem, 
encourages  consumers  to  shop  at 
their  local  pharmacy,  says 
assistant  marketing  director  Tony 
Foreman.  POS  material  is 
available  which  carries  entry 
forms.  Closing  date  for 
consumer's  is  June  1 ,  and  for  the 
trade  June  4.  Unichem.  Tel: 
01-3912323. 
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ARE  YOU  IN 


GOOD  SHAPE? 


Now  is  the  time  to  look  forward  to  summer. 
For  many,  it  means  getting  off  those  extra  pounds  to  get 
into  that  swimwear. 

For  others,  it  means  shaking  off  winter  illness  to 
enjoy  the  months  ahead. 

Whichever  way  you  look  at  it,  it  means  getting  in 
good  shape. 

Right  now,  new  stock  is  available  of  the  entire  range 
of  Carnation  Slender  Plan  meal  replacements  including 
new  Crunchy  Mix,  Hot  Savouries,  Bars  and  Drinks  and  the 
whole  range  of  Nestle  Build-up  meal  replacements  and 
fortified  soups. 

There's  also  a  £1  million  planned  programme  of 
support  over  the  next  9  months  in  National  and  Colour 
Press  with  exclusive  independent  Chemist  Trade  promotion 
and  point-of-sale  material. 

The  activity  has  already  started  so  take  stock  now. 
Fill  up  your  shelves  and  you'll  be  in  good  shape  -  to  put  on  a 
few  extra  pounds! 


WE  ARE 


arnation  Slender  is  a  registered  trade  mark.  Nestle  Build-up  is  a  trade  mark.  Nestle  Healthcare,  St.  George's  House,  Croydon,  Surrey  CR9  1NR. 


COUNTERPOIN 


Woody  Java  joins  Lynx 


The  success  of  Lynx,  which  has 
grown  into  a  £24m  toiletry  brand 
in  five  years,  is  set  to  continue 
with  the  launch  of  a  new 
fragrance,  Java,  say  Elida  Gibbs. 

A  ' '  woody  aromatic  " ,  Java  is 
said  to  follow  the  latest  trends  in 
popular  fragrances.  It  will  be 
launched  initially  in  bodyspray  and 
shower  gel  formats,  with 
aftershave  planned  for  later  in  the 
year,  as  aftershave  sales  pick  up 
towards  Christmas. 

Lynx  brand  manager  Graham 
Biggs  says  that  in  consumer  tests, 
Java  was  significantly  preferred  to 
Amber,  one  of  the  three  original 
Lynx  fragrances  launched  in  1985. 
Java  already  sells  well  in  Belgium 
and  France.  Amber,  whose  rate  of 
sale  is  the  poorest  of  the  five 
current  fragrances,  will  disappear 
during  the  year. 

The  complete  Lynx  range 
now  comprises  five  bodysprays, 
four  shaver  gels  and  three 
aftershaves. 

It  will  be  promoted  with  a 
£2. 9m  spend  this  year.  A  new 
30-second  national  television 

Barielle  give 
a  French  look 

A  set  containing  three  French 
manicure  nail  colours  has  been 
added  to  the  Barielle  colour 
strength  nail  polish  range. 

The  collection  consists  of 
cream  derby,  pacer  pink  and  a 
top/coat  base  coat.  (£6.95).  The 
products  come  in  a  triangular  box 
which  includes  application 
instructions  as  well  as  one  7.4ml 
size  of  each  of  the  three  shades. 
Pearl  Glow  Ltd.  Tel:  0732 
462816. 


commercial  will  promote 
bodysprays.  Like  1989,  when  the 
Marine  fragrance  was  launched, 
Elida  Gibbs  plan  to  use  a 
10-second  commercial  to 
announce  Java  in  the  Summer. 

National  Press  advertising  and 
a  Superlite  (poster)  campaign  will 
support  Lynx  aftershaves,  while 
national  radio  backing  will  be  given 
to  shower  gels. 

Mr  Biggs  cites  a  number  of 
reasons  for  Lynx  success,  which 
he  is  predicting  will  continue  with 
a  26  per  cent  increase  this  year  to 
£30m.  "Fragrance  and  choice  is 
key  to  our  product. 

Lynx  was  originally  positioned 
between  functional  deodorants 
and  fine  fragrances.  It  may  be 
used  as  a  deodorant  but  people 
also  wear  Lynx  on  more  special 
occasions." 

Pack  designs  and  premium 
pricing  is  also  important ,  as  is  the 
advertising.  "We  support  heavily 
and  hope  and  believe  that  we  have 
built  up  a  brand  image , ' '  says  Mr 
Biggs.  Elida  Gibbs  Ltd.  Tel: 
01-48612000. 


Air  miles 

Vivitar  are  offering  500  air  miles  to 
the  retailer  with  the  best  window 
display  using  the  company's 
Series  1  point  of  sale  material. 

Retailers  are  asked  to  take  a 
colour  photograph  of  their  window 
display  and  send  it  direct  to  Roger 
Ayling,  national  sales  manager, 
Vivitar,  Dorcan,  Swindon  SN3 
5HW.  Hanimex  (UK)  Ltd.  Tel: 
079326211. 


Rayco  have  changed  the  name  of 
their  photographic  chemical 
Turbofix  to  B/W  fix.  Raveo  Ltd. 
Tel:  0226  744594. 


New  look 
Unichem 
Tubigrip 

Seton  Healthcare  and  Unichem 
have  got  together  to  relaunch  the 
latter's  branded  Tubigrip.  The 
new  packaging  will  bear  the 
Unichem  name  and  has  been 
designed  to  assist  consumer  sel- 
ection. The  packs  have  also  been 
colour-coded  according  to  sizes. 
The  UK  pharmacy  market  for  ela- 
sticated surgical  tubular  stock- 
inettes is  worth  £1 .9m  and  Tubi- 
grip currently  claims  to  dominate 
the  sector  with  a  95%  share. 
Unichem.  Tel:  01-3912323. 


Aura  display 

H .  Tinchant  are  now  selling-in  the 
latest  additions  to  their  Aura  sun 
milk  range  -  SPF8  and  SPF15. 
There  is  a  new  display  unit  to  hold 
the  whole  range. 

As  a  special  Summer 
promotion  there  is  an  Aura  duo- 
pack  comprising  sun  milk  factor  4 
and  after-sun  lotion  in  a  clear 
drawstring  bag,  also  being  sold  in 
now.  H.  Tinchant  UK  Ltd.  Tel: 
0468  72220. 


Oral-B  move 
into  textures 

Oral-B  Laboratories  are  further 
developing  the  angle  sector  of  the 
toothbrush  market  with  the  launch 
of  their  right  angle  textures  range. 
This  will  replace  the  right  angle 
brand. 

The  range  comprises  both  soft 
and  medium  textured  brushes  and 
three  different  head  sizes: 
compact,  regular  and  large.  It  is 
aimed  at  consumers  who  prefer  a 
professional  toothbrush  with  an 
angled  handle,  says  the  company. 

Right  angle  textures  will  be 
available  at  a  promotional  price  oi 
£1 .09  offering  consumers  a  saving 
of  16p,  say  Oral-B  Laboratories. 
Tel:  0296432601. 

All-in-one 
additions  I 

AAH   Pharmaceuticals  have  I 
introduced  two  new  sizes  intct 
their  Vantage  own-label  range  o 
all-in-one  economy  disposable  | 
nappies.  Child  size  10's  and  20'::  j 
are    now    available.  AAR.\ 
Pharmaceuticals  Ltd.  Tel:  0921: 
717070. 


Impulse  launches  new  variant 


Fresco  is  the  latest  variant  in  the 
Impulse  body  spray  range,  it  will 
be  introduced  in  April,  and  brings 
the  number  of  variants  up  to  ten. 

The  fragrance  (£1.59)  is 
described  as  "fresh,  modern  and 
sophisticated"  and  has  crisp 
green  top  notes,  a  floral  heart  of 
rose  and  jasmine  and  a  warm 
chypre  base. 

It  comes  packaged  in  an  aqua 
green  metallic  spray  wth  butterfly 
graphics  in  tones  of  pink  and 
lavender. 

This  packaging  fits  perfectly 
with  the  new  look  that  the  entire 


range  has  been  given  for  1990,  sa: 
Elida  Gibbs.  They  say  tha 
Impulse  packaging  has  bee 
redressed  with  a  bolder,  brighter 
more  modern  image. 

New  colours  are  described  a 
cool  and  clear  and  the  butterflie 
have  been  made  lighter  and  les 
rigid.  The  logo  is  in  white. 

A  £3m  advertising  campaig 
which  will  support  the  range  i 
1990  includes  national  40seconj 
television  and  cinema  advertisin, 
campaigns  and  a  £750,000  Pres 
spend.  Elida  Gibbs.  Tel:  01-48 
1200. 
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Answer  all  these  questions 
on  our  new  headlice  treatment 
correctly  and  get  Tull  Marks' 


Regarding  the  new  head 


Is  it  a  new 


molecule 


9 


is  it  effective 


and  safe 


Does  it  kill  lice 


and  eggs 


9 


Is  it  sui 
eczema 


table  for  asthma 


and 


offerers 


Is  it  si 


mple  and  easy  to  use 


9 


Does  it  have 
fragrance  f 


pie 


asant 


H 


a***" 

SHAMPOO 


Contains  phenothnn  0  2%  w/w 

▼  Special  Reporting  to  CSM  Requested 


THE  MARK  OF  CONFIDENCE 


For  further  information  contact 

NAPP)  CONSUMER  PRODUCTS  DIVISION 

Napp  Laboratories  Ltd,  Science  Park,  Milton  Road, 
Cambridge  CB4  4GW.  Tel:  0223  424444 


Timotei  saves 
meadows 

Elida  Gibbs  have  created  a 
Timotei  cotton  T-shirt  decorated 
with  flowers  as  part  of  a  consumer 
offer  beginning  this  month. 
The  T-shirt  will  be  offered  to 


f-  ~-  ,~, -*^ 


i  Jtmot< 


conditions1 


,  .. . 


0r  naturally  s 
healthy  na 


consumers  as  part  of  a  token 
collection  scheme  which  will 
appear  on  a  pack  collar. 

The  company  will  also  be 
donating  £1  to  Plantlife  (an 
organisation  dedicated  to  the 
preservation  and  replanting  of 
Britain's  countryside)  for  every 
T-shirt  that  they  sell.  Elida  Gibbs. 
Tel:  01-486 1200. 


Farley  ad 

blitz 
underway 

Farley's  support  package  for  Meal 
Timers,  representing  a  spend  of 
£3.9  million  this  year,  breaks  on 
April  1 . 

Three  commercials  will  appear 
on  national  television  and  new 
Press  advertisements  will  soon  be 
hitting  consumers  through  key 
parentcare  and  selected 
mainstream  women's  magazines. 

From  April  Crookes  are 
offering  pharmacists  "designer" 
Farley  window  displays  to 
promote  sales.  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 


Gibbs  go  for  maximum 
impact  with  Ponds 


Elida  Gibbs  are  aiming  to  create 
"maximum  impact  at  point  of 
sale"  with  their  latest  display  tray 
for  Ponds  cream. 

The  tray,  which  is  pastel 
coloured  and  two  tiered,  allows 
the  retailer  to  stock  a 
comprehensive  range  of  variants 


and  sizes  to  suit  all  customer 
needs,  says  the  company. 

Retailers  purchasing  the  tray 
will  be  given  a  £2  money-off 
coupon  which  will  be  redeemable 
against  a  future  purchase  from  the 
Ponds  range.  Elida  Gibbs.  Tel; 
01-4861200. 


Sebamed  has 
50pc  extra 

The  Sebamed  cleansing  bar  is 
being  offered  with  50  per  cent 
extra  free  for  Springtime. 

The  Wellcome  Foundation  are 
offering  a  150g  bar  for  the  price  of 
lOOg.  POS  material  will  be 
available  and  the  company  is  also 
offering  a  free  shelf  reserver  to 
display  the  entire  range.  Wellcome 
Foundation  Ltd.  Tel:  0270 
583151. 


MR  hairdryer 

A  new  diffuser  hairdryerl 
combination  is  ideal  for  naturally 
curly  or  permed  styles,  sayi 
Morphy  Richards. 

The  1400W  hairdryer  diffusei 
combination  sells  for  £17.99.  It 
has  three  heat/airflow  settings 
with  a  cool-shot  facility. 

The  hairdryer  is  available 
without  the  diffuser  (£12.99).  A 
matching  1200W  hairdryer,  alsc 
without  diffuser,  sells  at  £8.99. 
Morphv  Richards  Consumer 
Electronics.  Tel:  0709  585525. 


I                   ON  TV  NEXT  WEEK 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                        STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTY  Wales  &  West 

TTY  Thames  Television       TYS  South 

TY-am  Breakfast               TT  Tyne  Tees 

Television 

Bisodol  Regular: 

STV,  TVS,  TTY 

Dimension: 

All  areas  except  TV-ari 

Harmony  hairspray: 

LWT,A,TTV,TVS  &  TV-anj 

Libra  Bodyform: 

All  areas  except  CTV  &  C| 

Listerine: 

All  area  It 

Nice  N'  Easy: 

All  area!' 

Peaudouce  Ultra  T: 

All  area  I 

Rennie:          All  areas  except  Y,CTV,TVS,LWT,TTV,C4  &  TV-anj/ 

Sanatogen  single  vitamins: 

All  area 

Sanatogen  multivitamins  range:  TV-arl 

Seven  Seas  supplements: 

All  area! 
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Soft  Centre 


Biscuit  Centre 


Profit  Centre 


Faced  with  the  sight  of  Mars 
confectionery,  customers  tend  to 
react  in  the  same  way. 
They  reach  for  their  money. 
Over  2  million  Mars  Bars  alone  are 
bought  on  impulse  every  day  in  the  UK. 

The  new  Mars  display  units  let  you  share 
in  this  highly  profitable  market. 

Even  better  they're  free  as  a  special 
introductory  offer. 

The  stands  come  in  different  sizes  so  you 
can  choose  which  brands  you  carry. 

We  will  advise  you  on  the  best  range  to 
maximise  sales  from  your  particular  shop. 

The  extra  sales  you  make  mean  customers 
will  spend  a  little  more  time  in  your  shop. 

Time  to  remember  that  bottle  of  shampoo 
they  need,  or  a  new  packet  of  aspirin. 


To  obtain  your  Display  Stand 
coupon,  and  post  it  to  us. 

There's  no  time  to  lose  because  the  offer 
ends  on  April  30th,  1990. 

One  of  our  salesforce  will  be  in  touch  to 
talk  over  your  requirements. 

We  expect  the  discussion  to  centre 
around  profit. 
Your  profit. 

Mars 

•S021  666  6363 


Please  complete  this  coupon  and  return  it 
to:  Mars  Confectionery  Ltd..  PO  Box  958, 
London  N17  3FG. 


Name 


Position . 
Address . 


Type  of  business . 
Tel  No?  


Postcode 


Do  you  already  stock  confectionery7 
Yes  No 


For  office  use  only 


Date 


CD 


HLO 


BRIEFS 


Half-dose 
Adizem 

Napp  Laboratories  are  launching  a 
60mg  tablet  of  Adizem  aimed  at 
elderly  patients  in  whom  Adizem 
Continus  is  contraindicated, 
(Script  specials,  January  13, 
p46). 

Adizem-60  (100  £15.77  trade) 
contains  60mg  diltiazem 
hydrochloride  in  a  modified 
release  tablet  which  is  white,  film- 
coated,  capsule-shaped  and 
marked  "60/dl"  on  one  side. 

For  the  management  of  angina 
pectoris,  the  dose  in  patients  aged 
65  years  and  over,  is  one  tablet 
every  12  hours,  increasing  as 
necessary,  to  every  eight  hours. 
Side  effects  and  contra-indications 
are  as  for  other  diltiazem 
preparations  (see  Data  Sheet). 

The  prescription  only 
medicine  has  licence  number 
0337/0163.  Napp  Laboratories 
Ltd.  Tel:  0223  424444. 


Nestle 
formulae 

Nestle  have  introduced  two 
nutritional  formulae,  Al  110  and 
Alfare  which  are  available  on  NHS 
prescription. 

Al  110  (400g  £9.50)  is  a 
casein-based,  lactose-free 
formula  intended  as  a  replacement 
milk  in  the  diet  of  infants,  children 
or  adults  suffering  from  lactose 
intolerance.  It  can  be  used  in 
adults  for  conditions  such  as 
gastro-enteritis,  coeliac  disease 
and  the  administration  of  some 
drugs,  especially  some  antibiotics. 

Alfare  is  a  semi-elemental 
whey-based  formula  of  very  low 
osmolarity  suitable  for  feeding 
infants  or  young  children  at 
nutritional  risk,  particularly  those 
with  diarrhoea.  It  should  be  used 
under  strict  medical  surveillance, 
say  Nestle.  Alfare  is  presented  as 
a  dry  powder  (400g£7.20). 

Nestle  say  that  Nestargel  has 
been  reclassified  as  a  food  by  the 
Advisory  Committee  on 
Borderline  Substances  and  is  no 
longer  subject  to  VAT.  Nestle  Co 
Ltd.  Tel:  01-6863333. 


Coversyl  now 
in  general 


use 


Coversyl  (perindopril),  Servier's 
angiotensin  converting  enzyme 
inhibitor,  has  now  been  launched 
to  GPs.  The  anti-hypertensive 
has  been  in  use  in  hospitals  since 
January  (C&D,  December  30, 
pl026),  and  in  France  for  almost  a 
year. 

It  is  indicated  for  the  treatment 
of  hypertension  where  standard 
therapy  is  ineffective  or 
inappropriate.  Perindopril  is  an 
ester  prodrug  which  is 
metabolised  in  the  liver  to  the 
active  form  perindoprilat. 

The  drug  reaches  maximum 
effect  in  four  to  six  hours,  with  50 
per  cent  inhibition  still  present 
after  24  hours  and  can  therefore 
be  given  in  a  once  daily  dosage 
helping  compliance. 

An  additional  feature  of 
Coversyl  is  that  it  modifies  the 


functional  changes  in  the  arterial 
walls  and  reduces  left  ventricular 
hypertrophy  induced  by 
hypertension,  say  Servier 
Laboratories  Ltd.  Tel:  0753 
662744. 


Hollister 
returns 

Hollister  have  assumed  the 
marketing  and  distribution  of  their 
ostomy  products  from  Abbott 
Laboratories. 

The  incontinence  range  of 
Incare  Medical  Products,  a 
division  of  Hollister,  also  goes  to 
the  parent  company.  The  changes 
will  appear  in  the  April  Drug 
Tariff.  Orders  can  be  placed 
directly  or  with  surgical  dealers. 

A  freephone  direct  order  line  is 
available  on  0800  521392  and  a 
professional  services  team  can  be 
contacted  on  0800  521377  for  help 
with  technical  or  product 
inquiries.  Hollister  Ltd.  Tel:  0734 
597211. 


s     t  m  t  m  s 


A  professional  comedian  who  could  never  remember  to  take  his 
medication  is  launching  a  compliance  aid  onto  the  UK  market,  based 
on  a  design  he  found  while  visiting  the  USA  in  1988.  The  Forget-me- 
not  pill  reminder  took  18  months  to  develop,  and  entrepreneur  Tony 
Dowling  considers  the  registered  design  to  be  far  superior  to  the  one  that 
started  him  off.  The  unit  measures  4Vz  by  1  by  lin  and  is  blister  packed 
on  bar  coded  hanging  cards.  The  pill  compartments  are  recessed  at  the 
front  to  make  them  easier  to  open  for  arthritics,  and  the  lid  of  each 
compartment  is  embossed  in  Braile  to  assist  the  visually  handicapped. 
The  unit  is  made  from  flexible  food  grade  plastic.  The  initial  product  is 
in  white  but  pale  pink  and  pale  blue  versiosn  will  be  available.  Forget- 
me-nots  are  available  in  outers  of  50  at  225  trade  from  Tee  Dee 
Products  Ltd.  Tel:  0773  590199 


Cox  have  introduced  nifedipine 
lOmg  capsules.  They  are  oranga 
and  ovoid-shaped,  and  come  in 
blister  packs  (100  £11.44)] 
Bisacodyl  tablets  5mg  are  yellow  1 
circular,  unmarked  and  enteriq 
coated  (1,000  £12.81,  both  priced 
trade).  Cox  Pharmaceuticals.  Tell 
0271  75001. 

Rusyde  tablets  have  been  reduced 
in  price.  The  20mg  tablets  no\J 
cost  £0.47  and  the  40mg  £0.53 
trade.  CP  Pharmaceuticals  Ltdl 
Tel:  0978  661261. 
Quinoderm  say  that  they  ara 
temporarily  unable  to  supprj 
Quinoderm  lotio-gel.  Supplies  o| 
the  5  per  cent  formulation  ara 
unaffected.  Quinoderm  Ltd.  Tell 
061-6249307. 

Boehringer  Ingelheim  are  introducin| 
a  new  pack  of  Actilyse  containing! 
20mg  vial  of  alteplase  (11.6  millioa 
iu) ,  20ml  water  for  injections  and  J 
sterile  transfer  device  (£20(1 
trade).  Boehringer  Ingelheim  Ltdl 
Tel:  0344  424600. 
Convatec  say  that  GranufleJ 
adhesive  compression  bandage  il 
now  called  Granuflex  hydrocolloitj 
compression  bandage.  Convatei 
Ltd.  Tel:  051-677 2707. 
Praxilene  lOOmg  now  comes  in  a  J 
OP  of  84  capsules  (£8.60  trade)| 
The  100s  and  500s  will  bl 
discontinued.  Lipha  PharmaceuX 
heals  Ltd.  Tel:  0895  449331. 
Wellcome  have  introduced  ai| 
original  pack  of  Zyloric-300  tabletB 
(28  £14.56  trade)  with  a  patienl 
leaflet .  Wellcome  Foundation  Lta* 
Tel:  0270  583151. 
Johnson  &  Johnson  say  the  following 
sutures  are  available  on  FP101 
W507  15mm  slim  blade  on  6/1 
Ethilon  (12  £12.71);  W321  26mrl 
curved  reverse  cutting  needle  ofl 
2/0  Mersilk  (12  £8.70);  W3l| 
19mm  curved  reverse  cuttini 
needle  on  4/0  Ethilon  (12  £8.45| 
and  W539  25mm  slim  blade  on  4/1 
Prolene  (12  £14.13  trade)! 
Johnson  &  Johnson  Patient  Cam 
Ltd.  Tel:  0990  872626. 
Evans  phenytoin  50  and  lOOmjj 
tablets  have  been  withdraw! 
because  of  product  licenoi 
requirements.  A  reformulated 
tablet  which  is  bio-equivalent  tl 
branded  and  other  generiij 
versions  of  phenytoin  will  b I 
introduced  a  soon  as  possible,  sa 
Evans  Medical  Ltd.  Tel:  040 
41400. 
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Slim-Fast  unlocks 

£40  million 
market-  just  for 

pharmacies... 


i 


Mast 
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'weight -" 
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instant  nutritional  ^^: 
Vitamin  and  mineral  ;  ^10 
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DON'T  MISS  OUT! 


Slim-Fast.  A 

to  gu 
incremental  si 


The  Natural  Healthy  way 
to  lose  weight  fast- 


Slim-Fast 


Plan 


■ 


Your  customers  will  love 
Slim-Fast  because  it 
gives  them  everything 
they  need.  When  taken 
three  times  a  day 
Slim-Fast  provides  75% 
of  the  suggested 
amount  of  dietary  f  ibre 
plus  at  least  100%  of 
the  recommended  daily 
amounts  of  24  essential 
vitamins  and  minerals. 

And  with  Slim-Fast  your 
customer  enjoys  three 
thick,  rich,  delicious 
shakes  during  the  day 
plus  a  hot,  calorie 
counted  dinner  in  the 
evening. 


BRINGING  SUMMERS  BACK 
TO  THE  PHARMACY 

In  recent  years  your  customers  have  been 
buying  their  diet  meal  replacements 
direct  from  'counsellors!  This  is  lost 
business  for  the  pharmacy.  Now,  new 
Slim-Fast  is  about  to  bring  those  lost 
customers  back  to  the  pharmacy. 

This  creates  a  major  new  £40  million 
market  opportunity  for  you.  Thanks  to 
Slim-Fast  you  can  enjoy  sales  and  profits 
youVe  never  had  before. 

SLIM-FAST.  AMERICA'S  No.1 
AND  STILL  GROWING 

Slim-Fast  has  been  the  outstanding 
slimming  success  in  the  U.S.  Launched 
12  years  ago,  Slim-Fast  now  outsells  every 
other  slimming  product  in  America. 

SLIM-FAST.  PROVEN  APPEAL 
FOR  U.K.  SLIMMERS 

Slim-Fast  has  been  thoroughly  researched 
and  tested  amongst  U.K.  slimmers. 
The  concept  of  the  Slim-Fast  Diet  Plan 
and  the  highly  nutritious,  satisfying 
shake  was  enthusiastically  received. 
And  the  great  taste  of  Slim-Fast  was  rated 
second  to  none! 

£5  MILLION  LAUNCH  FOR 
SLIM-FAST 

The  £5  million  Slim-Fast  launch  is  the 
heaviest  ever  in  the  U.K.  for  any  slimming 
product  -  ever.  Demand  will  be  massive  - 
and  it  will  be  coming  through  the 
pharmacy  door  -  make  sure  you're  ready! 


ADVERTISING 
DON'T  MISS  O 

iff  Thompson  MedicaS  Company  Limited,  PO  Box  681,  Salisbury  House,  302-308  High 
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•  Thick'Deliaous- 
Rich  taste.  . 

appetite  satisfac» 
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Vitamin  and  mineral  ^L^i 
low  fat  milk  mix  wiih  j;,. 
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Slim-Fast 

EARS  APRIL  15. 
-  ORDER  NOW. 

h,  Berkshire  SL1 1LY   Telephone:  (0753)  693600    Fax:  (0753)  693508   Telex:  846230. 


DON'T 
MISS  IT 


Europe's  greatest  International 
Health  Food  Trade  Exhibition 

Apri  I  8/9  N  EC  WBSS L* 


Helfex  90  the  biggest,  most  modern  and 
most  sophisticated  health  food  trade 
show  in  Europe  is  being  staged  in  the 
brand  new  complex  at  the  National 
Exhibition  Centre,  Birmingham. 

The  considerably  increased  attendance 
at  Helfex  88  proved  that  the  move  to 
Birmingham  made  the  show  much  more 
accessible  for  visitors  from  all  over  the 
country.  Building  on  this  success  more 
space  has  been  taken  accommodating 
even  more  exhibitors  and  visitors  this 
year  at  the  largest  display  of  health 
related  products  ever  staged  in  the  UK. 

Helfex  90  will  be  in  Hall  8  which  is  part  of 
the  new  complex  comprising  three  halls 
opened  in  1989.  £40  million  has  been 
spent  on  this  new  investment  to  respond 
to  the  needs  of  Britain's  major  trade  fairs 
-one  of  which  is  Helfex. 

This  new  complex  is  integrated  with  the 
NEC's  original  buildings  by  means  of  the 
Skywalk.  This  is  a  400  metre  pedestrian 
link,  equipped  with  'moving  pavements' 
in  both  directions,  taking  visitors  from 
the  Piazza  into  the  new  Atrium.  This  light 
and  spacious  concourse  is  on  two  levels 
and  contains  a  stylish  restaurant  (seating 
350)  extending  onto  the  concourse  cafe- 
style,  hospitality  suites,  seminar  rooms 
and  a  private  dining  room  for  450  people. 

Hall  8  is  located  on  a  single  level  and 
incorporates  its  own  restaurant,  bar, 
toilets  and  seating  areas. 

Buyers  will  enjoy  the  most  up-to-date 
facilities  and  the  highest  standards  of 
comfort  in  impressive  surroundings. 


■ 


Come  and  see  how 
you  can  be  part  of 

this  growing 
£600  million  market 

Over  200  top  Specialist 
Suppliers  exhibiting 

Natural  Foods 
Health  Beverages  &  Juices 

Dried  Fruits,  Nuts,  Pulses  etc. 
Nutritional  Products/Sports  Nutrition 

Food  Supplements 
Vitamins  &  Minerals 

Amino  Acids  &  Trace  Elements 
Alternative  Remedies/ Aromatherapy 

Natural  Toiletries  and  Cosmetics 
Therapeutic  &  Exercise  Equipment 
Health  &  Hygiene  Equipment. 

Free  two-day  lecture  programme 
covering  everything  to  do  with 
health.  Top  international  speakers. 

Free  admission  to  the  retail  and 
buying  trades.  (Trade  only.) 


NATIONAL  EXHIBITION  CENTRE,  HALL  8 

BIRMINGHAM.  April  8th  &  9th. 
Sunday  8th  9.30  to  6.30  Monday  9th  9.30  to  5.00 


Enquiries  To  The  Organiser,  Helfex  90,  Angel  Court,  High  Street,  Godalming,  SurreyGU7  IDT  Tel:  0483-426450  Fax:  0483-426921 


HELFEX  PREVIEW 


Helfex  90  poised  for  a 
healthy  turnout 

The  health  trade  will  be  showing  its  wares  next  weekend  —  April  8-9  —  at  the  National  Exhibition  Centre,  Birmingham. 
The  show  opens  from  9.30am  to  6.30pm  on  the  Sunday  and  9.30am  to  5.30pm  on  the  Monday.  Entry  is  free  to  trade 
visitors.  With  vitamins,  minerals  and  supplements  now  forming  the  largest  OTC  market  in  pharmacies  it  should  be 
worth  dropping  in.  C&D  previews  some  of  the  new  product  launches.  But,  of  course,  there  will  be  more  on  offer  on  the 
day,  including  a  seminar  programme  for  those  who  tire  of  tramping  the  exhibition  floor. 


NOP  launch  rice 
crispbread 

Nutricia  Dietary  Products  will  use  Helfex  to 
show  off  their  new  all  natural  rice  crispbread 
which  is  said  to  be  wheat,  egg,  yeast,  gluten 
ind  milk  free.  The  trade  price  for  the 
:rispbread  is  £12.60  for  12x200g  packs. 

Nutricia  will  also  be  launching  a  Rite  Diet 
:anned  spaghetti  (£7  for  12  x  375g  tins)  a  Rite- 
Oiet  canned  macaroni  in  mushroom  sauce 
[price  to  be  arranged);  a  baking  mix  (£49.56 
'or  24  x  500g  packs)  and  G.F.  Dietary  cakes 
£8.36  for  six  cakes) .  All  prices  trade.  Nutricia 
Dietary  Products  Ltd.  Tel:  061-480  7886. 


Brewhurst  solos 

Brewhurst  will  be  introducing  two  more  sole 
agency  ranges  —  Colora  natural  hair  colours 
which  come  in  12  shades  (£1.95)  and  Galaxy 
:holesterol-free  '  'cheeses" ,  which  are  made 
without  milk  and  are  available  in  four  varieties 
[prices  start  at  £1.29).  Brewhurst Healthfood 
Supplies.  Tel:  0932  354211. 


Celaton's  CH3 

Celaton  are  launching  CH3  New  Lease,  a 
vegetarian  product  based  on  vitamins  A,  Bl 
(thiamin),  B2  (riboflavin),  B6,  B12,  C,  D,  and 
E,  plus  niacin,  pantothenic  acid,  biotin,  para- 
aminobenzoic  acid  and  Korean  ginseng.  The 
line  is  available  in  Celaton's  refillable  slimline 
packs  of  60  (£5.20)  and  120  tablets  (£8.98)  and 
in  drums  of  240,  500  and  1 ,000  tablets  (prices 
will  be  available  at  Helfex).  Celaton  Ltd.  Tel: 
01-421  2270. 


FSC's  US  link 

Food  Supplement  Co  are  launching  a  product 
range  designed  by  American  nutritionalist 
Skye  Lininger. 

The  ten  products  will  be  produced  under 
licence  in  the  UK  under  the  FSC  brand  name . 

The  range  includes  comprehensive  multi- 
vitamin and  mineral  supplements,  children's 
supplements  and  special  vitamin  creams.  And 
Dr  Lininger  will  be  on  hand  to  discuss  the 
latest  American  health  food  trade  news. 
Distributors,  Health  &  Diet  Food  Co  Ltd.  Tel: 
0483-426666. 


Baby  Power 

Power  Health  will  be  launching  their  new 
range  of  luxury  babv  products  —  Nature's 
Child. 

The  range  includes  a  baby  lotion  with 
calendula  oil,  aloe  vera  and  camomile;  baby  oil 
with  peach  kernal  and  wheat  germ  which  can 
be  used  for  dry  skin  or  in  the  bath;  scalp  oil 
which  is  used  to  loosen  dry  skin,  and  a  baby 
shampoo  which  can  also  be  used  on  adult  dry 
and  damaged  hair. 

The  company  will  also  be  complementing 
this  with  Nature's  Mother,  a  range  comprising 
a  stretch  mark  massaging  oil  and  a  cream 
containing  jasmine  oil  and  vitamin  E.  Prices 
will  be  announced  at  Helfex. 

The  company  will  also  be  launching  Power 
Dophilus  powder  capsules  which  are  said  to 
help  provide  sufficient  lactic  acid  bacteria  to 
keep  the  intestinal  flora  stable.  The  powder 
comprises  a  complex  of  Lactobacillus 
acidophilus  and  Bulgaricus  biticlus  bacteria, 
and  each  capsule  is  said  to  have  a  live  cell  count 
of  no  less  than  4.5  billion  when  first  packed. 
The  capsules  come  in  packs  of  30  for  £6 . 75  or 
60s  (£12.50). 

The  trade  price  is  £22.90  per  6x30 
capsules  or  £42 .40  per  6  x  60  capsules .  Power 
Health  Products  Ltd.  Tel:  0759  302595. 


POWER 
DOPHILUS 

\  Highh,  Potent  8  Unjqw 

Complex  of 
Lactobacillus  Acidophilus 
&  Bulgaricus  Bifidus 


A  Highly  Potent  &  Unique 

Complex  of 
Lactobacillus  Acidopbita' 
&  Bulgaricus  Bifidus 


CHEMIST  &  DRUGGIST  31  MARCH  1990 


513 


HELFEX  PREVIEW 


ML'LTINUTRIENTS 


WULTlfslUTRiENTS 


«2I 

MULTINUTRIENTS 


Lifeplan  target 
supplements 

Lifeplan  (Stand  P56-58)  are  launching  a  range 
of  targeted  multinutrients  at  Helfex. 

Schoolife  is  a  specially  formulated  for 
children  aged  4-12  years  whose  diet  might  not 
always  match  their  needs.  One  fruity, 
chewable  tablet  daily  provides  10  essential 
vitamins  and  minerals  with  the  addition  of  18 
other  nutritional  factors  (30  £2.85). 

Top  Marks  (30  £2.95)  has  been  formulated 
for  teenagers  whose  diet  may  consist  of  food 
fads  and  convenience  food,  say  Lifeplan. 

Vitrafem  aimes  to  cater  for  women's 
requirements  (30  £3.25),  while  Fortyplan  is 
designed  for  those  who  have  reached  the 
middle  years  (30,  £2.75). 

Vitraday  is  targeted  at  dieters  and  one 
tablet  daily  gives  at  least  1 00  per  cent  RD A  of 
10  essential  vitamins  and  minerals, 
complemented  with  17  other  nutritional 
components,  say  Lifeplan  (30,  £2.75). 

Peacetime  tablets  contain  a  variety  of 
nutrients,  B  complex  vitamins  and  other 
components  aimed  at  maintaining  a  healthy 
body,  say  Lifeplan  (30,  £3.25). 

A  new  presentation  of  selenium  with  beta 
carotene,  vitamins  C,E,B  complex,  chromium 
and  zinc  (30,  £2.79;  90,  £6.37),  and  a 
repackaged  emperor  ginseng  will  also  be  on 
show.  Lifeplan  Products  Ltd.  Tel:  04555 
56281. 

HtB  slim  2x2 

A  weight  maintenance  diet,  which  is  described 
as  "less  demanding  than  a  drastic  slimming 
diet" ,  will  be  launched  by  HtB . 

Pranavite  2x2  Days  Slim  follows  the 
principle  that  a  dieter  only  needs  to  diet  for 
two  days  at  a  time.  This  is  followed  by  eating 
normal  foods  <  in  a  "  moderate  basis ' '  for  an  in- 
between  day,  concluding  with  a  further  two 
days  of  dieting,  says  the  company. 

The  product  comprises  a  jar  of 
vitamin/mineral  tablets,  12  sachets  of  milk 
protein,  one  bottle  of  50  diet  dessert  tablets 
containing  kelp  and  lecithin,  and  a  product 
leaflet  on  the  plan  and  the  supplements. 

The  company  is  also  launching  the  Interim 
diet  dessert  tablets  as  a  separate  product  to  be 
used  "in  between  diets". 

As  part  of  a  special  promotion  for  Helfex, 
Pranavite  2x2  Davs  Slim  will  be  sold  in  at 
£10.92,  Interim  diet  dessert  at  £2.53  and 
Pranavite  Slim  at  £11.10  (trade).  HtB  Ltd. 
Tel:  0532487811. 


Calendula  baby 
range  by  Weleda 

Weleda  are  launching  two  new  ranges  and  a 
new  product. 

The  Weleda  calendula  babycare  range 
comprises  baby  soap  (40ml,  £2.95)  baby 
moisturiser  (40ml,  £2.95)  and  nappy  change 
cream  (75g,  £1.75). 

Aknedoron  is  a  natural  toiletry  product  for 
the  care  of  teenage  skin  (110ml,  £2.75). 

Rosemary  hair  care  products  are  being 
relaunched  in  new  packaging,  comprising 
shampoo  (250ml,  £1.75),  conditioner  (250ml, 
£1.75)  and  hair  and  scalp  massage  (110ml, 


Calendula 

Baby 
Moisturiser 


Calendula 

Nappy 
Change 
Cream 


Calendula 
Baby  Soap 


Pure  Vegetable  Soap 


Time 
SUNDAY 

10am 

11am 

12  noon 

lpm 

2pm 


Speaker 


Lecture  programme  at  Helfex  90 
Subject 


D.  Roser,  UK  Garlic 
Research  Bureau 
R.  Ward,  MD, 
H.  Hakim,  dietitian 
Dr.  C.  Vezina 
Dr  R.  Stainton 
Jan  de  Vries 


3pm       Dr  Len  Mervyn 


4pm 
5pm 


S.  Lininger 
Dr  D.  Corrigan 


Garlic  —  benefits  for  heart  and 
circulation 

Food  intolerance  and  allergies 
Lactobacilli 

Royal  jelly  —  an  idea  in  dispute 
How  nature  provides  our  life 
force 

Nutritional  supplements:  profiting 
from  information 
Who  are  the  real  "quacks" 
Phytotherapy  —  into  the  future 
with  medicinal  plants 


Sponsor 

Seven  Seas 

Nutricia  Dietary 

Products  Ltd 
Quest  Vitamins 
Regina  Royal  Jelly 
Bennett  Natural 
Products  and  Bioforce 
Booker  Nutritional 

Products 
Health  &  Diet  Food  Co 
Arkopharma 


MONDAY 

10am 
11am 

12  noon 

lpm 


3pm 
4pm 


DrE.  Mindell 

S  Mills,  MA,  FNIMH 

Dr  R.  Saynor 

M.  Wake  man  or 
Dr  D.  Horrabin 
Prof  D.  Bryce-Smith 

DrJ.  Grunwald 
Dr  Passwater 


The  benefits  of  supplements 
Herbal  medicine  —  clinical 
research 

The  scientific  detective  story 
behind  fish  oils  and  heart  disease 
The  human  uses  of  evening 
primrose  oil 

The  immune  system  and 

supplementation 

Garlic 

Boosting  the  immune  system 
with  nutrition 


Quest  Vitamins 
Gerard  House 

Seven  Seas 

Britannia  Health 

Products 
Booker  Nutritional 

Products 
Lichtwer  Pharma 
Solgar  Vitamins 
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2.95). 

New  product  launch  parcel  trade  offers 
re:  six  units  of  Aknedoron  £8  (normal  price 
9.60  POR44.2  percent);  and  Rosemary  hair 
are  six  of  each  product  £19.07  (normal  price 
22.44  POR  43.3  per  cent).  Both  come  with 
/obblers. 

The  calendula  babycare  parcel  (containing 
ix  of  each  product)  costs  £15.48  (normal  price 
26.70  POR  33  per  cent)  and  includes  a 
onsumer  offer  of  any  two  products  from  the 
ange  for  £2.95.  The  parcel  comes  with  a  two 
ided  promotional  shelf  talker  and  acetate  shelf 
trip. 

In  addition  to  the  launch  offers  and  the  offer 
if  10  per  cent  off  stock  orders  placed  at 
lelfex,  there  will  also  be  a  daily  prize  draw, 
"he  first  prize  winner  on  each  day  will  receive 
large  teddy  bear  which  will  be  a  '  'high  quality 
ollector's  item",  worth  around  £175.  The 
irize  draw  will  be  run  to  promote  the  launch  of 
he  Weleda  babycare  range.  Weleda  (UK)  Ltd. 
nel:  0602  309319. 


BNP  urges  profit 
from  information 

Booker  Nutritional  Products  will  be 
ntroducing  the  "Profit  from  Information" 
jrogramme,  a  service  which  will  provide 
'etailers  with  comprehensive  information  on 
lutritional  supplements  and  offer  an 
opportunity  to  increase  sales  of  vitamin  and 
nineral  supplements,  they  say. 

The  company  is  also  launching  new 
products  which  are  being  added  to  the 


Healthcrafts  range,  including  First  Defence, 
an  "infection  fighter"  and  Health  Assurance, 
a  multivitamin/mineral  formulation.  All  BNP 
brands  will  be  available  at  Helfex,  and  there 
will  be  added  value  offers  on  several  brands. 
An  on-stand  competition  will  also  be  run 
throughout  the  exhibition. 

On  display  for  the  first  time  at  Helfex  1990 
will  be  the  new  Seatone  merchandiser, 
available  with  an  introductory  offer.  The 
merchandiser  comes  complete  with  product 
and  contains:  six  Seatone  350mg  48,  three 
Seatone  350mg  90,  three  Seatone  230mg  110 
and  leaflets.  The  normal  trade  price  of  the 
merchandiser  is  £44.86  but  BNP  are  offering 
it  for  £39.12. 

During  Helfex  BNP  are  sponsoring  two 
seminars.  Dr  Len  Mervyn,  BNP  technical 
director,  will  be  discussing  the  opportunities 
available  to  the  trade  to  promote  the  benefits 
of  existing  and  new  nutritional  supplements  to 
their  customers  on  April  8  at  3pm.  And 
Professor  Derek  Bryce-Smith  of  Reading 
University  will  lecture  on  "Nutrition  and  the 
Immune  System' '  on  April  9  at  2pm.  Booker 
Nutritional  Products.  Tel:  0932336366. 

Kwai  POS  unveiled 

Lichtwer  Pharma  will  be  revealing  new  POS 
material  for  Kwai  highly  concentrated,  odour 
controlled  garlic  tablets. 

New  shelf  talkers  will  be  complemented  by 
new  window  display  material  and  giant  window 
cartons.  All  orders  placed  during  the  exhibition 
will  receive  a  special  discount  and  entry  to  the 
Kwai  Helfex  competition,  details  of  which  will 
be  announced  on  the  stand.  Lichtwer  Pharma 
UK.  Tel:  0628  605275. 


Garlic  could 
Mptomaintc 
a  healthy  heai 
andcirculatioi 


W  Kwc 


No.  1  PREMIUM  SELLER  NATIONWIDE 

Now  available  from  leading  chemists  wholesalers. 


MARKETING  FACT  FILE 

•  The  brand  leading 
volume  seller 
nationwide 

•  Excellent  profits 

•  National  advertising 
support 

•  First  Class 
P.O.S.  material/    PUODt rr, 

crF4c 
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Nature's  best  from 
Down  Under 

New  Zealand  Natural  Food  Co  will  be 
launching  the  latest  addition  to  their  Comvita 
range  —  a  combination  of  royal  jelly  and 
propolis,  available  in  capsules,  tincture, 
lozenges,  elixir,  ointment  and  toothpaste. 

A  discount  of  5  per  cent  will  be  offered  on 
all  orders.  New  Zealand  Natural  Food  Co. 
Tel:  01-444  5660. 

Nelsons  are  pink 
and  yellow 

Nelsons  will  be  unveiling  new  looks  for  their 
teething  granules  and  hayfever  tablets  at 
Helfex. 

Teething  granules  are  packed  in  bright 
pink  cartons  and  come  in  outers  of  12  and 
hayfever  tablets  will  be  repackaged  in  bright 
yellow  outers  with  pictorial  detailing. 

Both  products  will  be  backed  up  by  hard 
hitting  advertising  campaigns  in  titles  such  as 
Cosmopolitan,  Woman's  Own,  and  She  say 
Nelson's.  An  introductory  offer  of  45  per  cent 
POR  is  available.  A.  Nelson  &  Co  Ltd.  Tel: 
01-946  8527. 

Natural  Flow 

Natural  Flow  will  be  exhibiting  their  range  of 
nutritional  supplements  and  skin  and  hair 
products. 

Their  catalogue,  giving  information  on 
each  product  and  indicating  where 
supplements  are  yeast  free,  hypo-allergenic 
and  suitable  for  vegetarians  is  available  for 
retailers  to  distribute  to  their  customers. 
Natural  Flow  also  run  a  health  hotline  giving 
advice  to  both  retailers  and  their  customers 
regarding  nutritional  problems  and  products. 

A  number  of  new  products  will  be  launched 
at  Helfex  including:  B12  raspberry  flavoured 
herbal  lozenges,  Vibra-gest,  a  plant  derived 
digestive/internal  ecology  formula,  Nutri- 
zyme,  a  chewable  vegetarian  digestive 
formula,  and  Nutri  Quick,  a  health  shake  for 
kids.  Natural  Flow  Ltd.  Tel:  0435  882482. 

Healthilife 

bonanza 

In  a  £50,000  giveaway  every  retailer  visiting 
Healthilife's  stand  (H18/J14)  can  take  away 
free  products  worth  £50. 

The  first  1,000  retailers  to  register  with 
Healthilife  prior  to  the  exhibition  will  receive 
a  free  case  (10  packets)  of  Protectafemme,  a 
new  supplement  combining  EPO,  chromium 
and  other  minerals  designed  to  form  a  unique 
pre-menstrual  formula. 

The  company  is  launching  Golden  Dragon 
ginseng,  in  600mg  soft  capsule  form,  made 
from  Korean  Panax  ginseng  root  containing  a 
minimum  8  per  cent  ginsenoside. 

Additional  bonuses  on  all  Healthilife 
products  will  be  on  offer  and  visitors  can  also 
see  newly  designed  generic  pack  styling  and 
material.  Healthilife  Ltd.  Tel:  0274  595021. 


Five  new  lines 

Vitabiotics  are  launching  five  new  products  at 
the  exhibition  and  are  offering  a  20  per  cent 
bonus  on  all  purchases. 

The  new  formulations  are:  Osteocare,  a 
synergistic  high-potency  calcium-magnesium 
bone  formulation;  Feroglobin-B12,  an  iron-B 
complex  elixir  with  fruit  and  vegetable  extract; 
Immunase  contains  immunity  boosting 
nutrients  including  beta-carotene,  vitamins  A, 
E,  C  with  selenium  and  zinc;  ActivEPA  is  a 
high  potency  omega-3  fish  oil  in  thin  shell 
capsules;  and  Motionil  is  a  herbal  formula  for 
travel  sickness  and  morning  sickness. 
I  'itabiotics  Ltd.  Tel:  01-903  5541. 


Vegan  vitamins 

Traditionally  associated  with  herbal  cigarettes 
and  smoking  mixtures,  Honeyrose  are 
showing  their  new  product  ranges  at  Helfex: 

Thompson  Vitamins  are  being  introduced 
in  response  to  the  ever  increasing  demand  for 
animal  free  products  from  both  committed 
vegetarians  and  health  conscious  consumers, 
says  the  company.  The  range  includes 
Multiplex  and  Supermultiplex  vitamins  and 
minerals  and  Kiddiplex,  a  chewable 
multi vitamin-mineral  supplement  for  children. 

All  the  products  are  in  double  tamper- 
evident  containers  with  child  resistant  caps. 

Honeyrose  will  also  be  showing  the 
Makatussin  range  of  sugar  free.non- 
cariogenic  herbal  lozenges  in  four  varieties, 
and  Dr  Ernst's  herbal  teas  and  aromatherapy 
baths.  Honeyrose  Products  Ltd.  Tel:  0449 
612137. 


Birthday  boy 

This  year  Gerard  House  Ltd  (stand  G9-11), 
the  herbal  remedies  manufacturers,  celebrate 
25  years  in  the  health  food  trade. 

The  Bournemouth  based  company's  range  i  i 
includes  herbs,  licensed  remedies,  tinctures, 
spices  and  aromatic  oils,  vitamins  and 
minerals. 

Gerard  House  will  be  introducing  a  new 
display  stand  for  their  range  of  pure  naturall 
essential  oils.  Gerard  House  Ltd.  Tel:  0202 
434116. 

Discounts  on 
Body  Wise 

Two  Body  Wise  ranges  are  being  offered  at 
Helfex  with  a  discount  of  5  per  cent:  no! 
minimum  order  is  specified.  The  offer  is  on  the )  i 
feminine  hygiene  and  babycare  ranges. 

Natracare  feminine  hygiene  products  are  | 
made  from  non-chlorine  bleached  material,  I 
say  Body  Wise.  The  range  consists  of  100  per  j 
cent  cotton  regular  and  super  tampons,  \: 
plastic-free  panty  liners,  and  press-on  towels  j'. 
—  slender,  regular,  and  super  (seel 
Counterpoints,  March  24). 

The  Natracare  babycare  range  consists  of  I 
baby  shampoo,  baby  bath  (both  j 
biodegradable),  baby  lotion  and  nappy  cream.  1 
The  ingredients  used  are  non-animal  tested  t 
and  include  vegetable  based  detergents,  jl 
waxes  and  emulsifiers.  The  bottles  are  j 
recyclable  PET,  ozone  friendly  and  are  said  I 
not  to  give  off  toxic  gases  into  the  atmosphere. 
Body  Wise  UK  Ltd.  Tel:  0454  615500. 
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Discover 


why  there's 
a  place  for 
Potters 
in  your 
business 
...atHelfex! 


THE  BIG  SWING  TOWARDS 
NATURAL  AND  HERBAL 
REMEDIES . 


The  increasing  awareness  of  herbal  medicine 
and  natural  remedies  has  presented  retailers 
with  more  questions  than  they  can  answer. 

Who  can  you  turn  to?  May  we  suggest  that 
Potter's,  with  over  175  years  experience,  can  provide 
realistic  advice  and  help  on  this  fastest  growing  sector  of 
medicine. 

As  Europe's  leading  manufacturer  of  all  forms  of 
licensed  herbal  medicine,  Potter's  also  have  the  comprehensive 
range  of  products  you  need  to  satisfy  your  customers. 
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SEE  US  AT 
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NEW 
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ally  where  a  more  gentle 
)f  medication  can  be 
sted.  And  with  sound  advice, 
erable  comfort  can  be  given 
omers  with  even  more 
s  conditions, 
en  your  customers  seek 
,  you  can  trust  Potter's  to 
e  the  answers  ...  so  make 
atter's  products  have  a  place 
r  business. 


All  you  ever  wanted  to 
know  about  herbs  and  natural  remedies  in  one  ^fsst^a^^ 
comprehensive  book  -  Potter's  Cyclopaedia. 

•  An  invaluable  source  of  reference 

•  Latest  edition  -  completely  revised  and  rewritten  by  leading 
experts 

•  Clear,  concise  format  makes  everything  easy  to  find 

•  Attractively  illustrated 

Special  offer  price  just  £9.99  (rsp  £14.25),  inc  p&p 


Potters 


Potter's  (Herbal  Supplies)  Ltd. 
Leyland  Mill  Lane,  Wi^an,  Lanes.  Tel:  0942  34761 


SPECIAL  SHOW  OfFFM 


9 

Quelle* 

SPECIAL  v  ^ 


All  orders  taken 
at  Helfex  will  WLOj 
benefit  from  a  WrQ 

And  there  will  be  a  chance  to  hear  about  our 
latest  promotions  and  product  developments 

We  promise  you  a  warm  welcome! 


DISCOUNT 
DEAL 


HELFEX  PREVIEW 


Art  of  Zenten    Champney's  for  tea 


The  new  Zenten  Pro-Performer  range  will  be 
on  show  on  the  Illingworth's  stand.  Promoted 
'  'for  professional  people  and  serious  athletes" 
the  company  says  it  sees  the  product's  appeal 
spreading  into  the  whole  health  food  sector. 

The  supplement  contains  royal  jelly, 
ginseng  and  shisandra  in  a  honey  solution  and 
comes  in  a  10ml  blister-packed  phial  (£1 .29). 
Outers  of  ten  (£8.97  trade)  come  with  a  free 
merchandising  tray.  There  are  also  packs 
containing  ten  phials  (£9.99). 

The  latest  addition  to  the  range  are  tablets 
containing  royal  jelly  and  ginseng  (30  £3.99). 
At  Helfex,  100  free  merchandising  trays  will 
be  given  away.  EGL  Foodbrokers.  Tel:  06286 
67331. 

New  look  for 
Modern  Health 

Modern  Health  Products  are  using  Helfex  90 
as  the  launch  pad  for  a  radical  new  look  for 
their  product  range,  as  well  as  introducing  new 
products  to  the  Vecon  range.  Special 
discounted  prices  will  be  offered  during  the 
show. 

The  herbal  remedies  now  have  clearer  and 
brighter  label  designs.  And  a  savoury  drink 
and  vegetable  stock  powder  have  been  added 
to  the  Vecon  range. 

For  any  orders  placed  during  the  show  a  5 
per  cent  discount  will  be  offered.  Modern 
Health  Products  Ltd.  Tel:  01-3974361. 


London  Herb  &  Spice  Co  are  launching  two 
new  varieties  of  Champney's  herbal  teas,  a 
variety  pack  of  Secret  Garden  teas,  and 
introducing  a  new  Secret  Garden  retail  display 
unit  and  new  packaging  for  London  Herb  & 
Spice  herbal  teas  (stand  H10). 

A  special  discount  will  be  offered  on  all 
orders  placed.  There  will  be  10  per  cent  off 
Natural  Break  and  Natureland  organic  teas  and 
5  per  cent  on  herbal  teas.  London  Herb  & 
Spice  Co  Ltd.  Tel:  01-680  8337. 


Pets  mussel  up 

New  to  the  UK  and  to  be  launched  at  Helfex  is 
McFarlane  SF4,  said  to  be  Australia  and  New 
Zealand's  best  selling  green  mussel  pet 
product.  Based  on  the  New  Zealand  green 
lipped  mussel  extract  formula,  McFarlane  SF4 
is  intended  for  older  cats  and  dogs  suffering 


with  stiffness  in  the  legs. 

SF4  tablets  are  also  said  to  have  an  overall 
tonic  effect,  and  give  a  noticeable  shine  and  a 
general  improved  condition  to  the  coat.  To  find 
out  more  about  McFarlane  SF4  visit  Stand  PI 
at  Helfex  1990. 

Get  it  off... 
in  five  days 

A  new  five  day  diet  plan  is  to  be  launched  by 
Glossop-based  Health  &  Profile. 

Fibre  Diet  500  Plus  One  is  formulated  as  a 
pleasant,  natural  alternative  to  liquid  diets, 
says  the  company,  and  allows  weight  loss  to 
be  achieved  by  replacing  two  meals  a  day  with 
fibre-rich  bars.  It  will  be  promoted  actively  by 
Illingworth  Health  Foods. 

The  launch  is  backed  by  POS  including 
sample  and  leaflet  dispensers,  stickers  and 
window  bills.  A  national  advertising  and  public 
relations  programme  is  planned. 

Fibre  Diet  500  Plus  One  (£7.99)  comes  in 
shrink-wrapped  boxes,  available  in  trays  of 
four  from  wholesalers.  In  addition  to  the  ten 
high  fibre  bars,  available  in  a  variety  of 
flavours,  each  box  contains  a  supply  of 
multivitamin  and  mineral  capsules,  and  a 
colour  wall  chart  which  provides  a  weight  loss 
table ,  exercise  instructions  and  a  guide  to  low 
calorie  meals.  The  plan  allows  for  one  low 
calorie  meal  to  be  eaten  each  day. 

Illingworths  are  giving  customers  £1.50 
for  every  tray  of  four  single  units  ordered  at 
the  exhibition.  Distributors,  EGL  Food 
Brokers  Ltd.  Tel:  0628  667331. 


A  58  year-old  lady  needs 
this  prescription  before 
leaving  for  a  two-week 
touring  holiday  of  Thailand 
in  April.  She  has  been  told 
by  the  GP  to  ask  you  for 
chloroquine  to  take  with 
fa. 


NP 


<xvo 


1*  li> 


UESTIONS 


1.  Is  the  malaria  prophylaxis 
appropriate? 

2.  Is  any  other  advice  needed? 

3.  What  advice  should  you  give 
about  sunbathing? 

4.  What  advice  should  you  give 
about  drug  interactions? 


NSWER 

1.  No.  Maloprim  plus  chloroquine 
was  until  recently  the 
recommended  prophylaxis  for 
malarious  areas  of  Thailand. 
However,  the  recommendations 
have  been  revised  and  the  use  of 
Maloprim  is  now  limited  to  Papua 
New  Guinea,  the  Solomon  Islands 
and  Vanuatu.  No  prophylaxis  is 
indicated  for  the  tourist  areas  of 
Thailand  but  there  is  multi- 
resistant  malaria  in  rural  parts,  for 
which  chloroquine  plus  proguanil, 
or  mefloquine  alone,  are 
recommended.  You  should 
establish  whether  her  visit  will  be 
restricted  to  the  tourist  areas, 
when  the  risks  of  adverse  effects 
from  prophylaxis  may  outweigh 
the  benefits,  or  whether  there  will 
be  stays  in  the  countryside. 


Prophylaxis  should  begin  one 
week  before  the  holiday,  and 
continue  for  four  weeks  after 
return.  A  two-week  stay 
therefore  entails  seven  weekly 
doses,  not  six  as  prescribed. 
However,  a  prophylactic  course  of 
mefloquine  lasts  for  six  weeks, 
beginning  one  week  before 
departure.  For  longer  stays  the 
fifth  and  subsequent  doses  are 
taken  on  alternative  weeks. 

2.  Yes.  Instructions  about 
prophylaxis  must  be  simple  and 
clear.  Compliance  declines  when 
the  regime  is  poorly  understood. 
Poor  compliance  contributes  to 
malaria  in  travellers.  One  UK 
survey  showed  that  only  half  of 
tourists  comply  fully  and  over  a 
third  fail  to  maintain  prophylaxis 
after  their  return. 

Many  people  do  not 
understand  that  prophylaxis  does 
not  guarantee  them  protection.  It 
is  essential  to  take  precautions 
against  being  bitten  while  staying 
in  malarious  areas.  This  includes 
sleeping  under  mosquito  nets, 
using  vapourising  insecticides  at 
night,  applying  repellants  and 
wearing  long-sleeved  clothing  and 
long  trousers  from  dusk  to  dawn. 

3.  Non-steroidal  anti-inflammatory 
drugs  can  cause  photosensitivity. 
This  lady  should  avoid  prolonged 
exposure  to  intense  sunlight. 

4.  The  absorption  of  chloroquine  is 
impaired  by  antacids  —  timing  of 
doses  should  be  considered. 
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Odour  neutralising 

Nappy  Sacks. 
The  sweet  smell  of 


ere  is  only  one  nomination  for  an  award  in 
he  nappy  disposal  category.  Nappy  Sacks  is  the 
clear  brand  leader.  In  its  role  as  the  odour 
neutralise^  the  achievements  of  this  popular 
British  performer  outshine  all  others.  And  the 
stage  is  set  for  another  outstanding  year  with  a 


supporting  cast  of  sampling  in  Bounty  GiftPax,  a 
five  month  advertising  campaign  in  Mother  &  Baby 
and  an  autumn  in-pack  promotion.  Be  sure  not  to 
miss  the  Nappy  Sacks  range  by  asking  for  details 
from  your  Sterling  Health  representative  or  your 
local  wholesaler. 


The  Pure  &  Simple  skincare  range, 
manufactured  by  Beecham  Skin  Care 
Laboratories,  was  introduced  to  answer  the 
needs  of  those  women  who  care  about  their 
skin,  but  who  do  not  have  the  time  or 
inclination  to  follow  a  complicated  skincare 
route.  The  Pure  &  Simple  proposition  of 
offering  all  the  ingredients  needed  for 
beautifully  soft  healthy  skin  has  fast  growing 
appeal  —  latest  market  data  show  the  Pure  & 
Simple  range  growing  by  20  per  cent  year-on- 
year*,  almost  three  times  that  of  the  total 
toiletry  skincare  market. 

But  Pure  &  Simple  is  not  just  about  caring 
for  one's  face:  it  offers  a  total  personal  care 
regime  for  skin,  body  and  hair  —  each  product 
specifically  formulated  to  give  highly  effective 


care  and  protection,  containing  just  those 
ingredients  needed  to  do  the  job  perfectly. 
The  haircare  and  bodycare  ranges  feature 
carefully  co-ordinated  items  that  are  as 
effective  and  as  straightforward  to  use  as  the 
skincare  range: 

The  haircare  range  contains  just  three  items 
—  Gentle  Cleansing  Shampoo  (around  £1.45 
for  220ml),  Gentle  Hair  Conditioner  (around 
£1.45  for  150ml)  and  Deep  Moisturising 
Conditioner  (around  £1.85  for  125ml).  Latest 
research  in  the  vast  (£376m*)  haircare  market 
indicates  that  there  is  a  growing  consumer 
demand  for  products  giving  ' ' added  benefit 


and  for  which  consumers  are  prepared  to  pay 
more.  Pure  &  Simple  haircare  products  offer 
a  careful  balance  of  ingredients  to  ensure 
performance  combined  with  gentleness  —  just 
the  results  that  women  are  now  demanding 
from  their  haircare  products. 

The  ,  shampoo  contains  no  artificial 
colouring  and  is  designed  to  cleanse 
thoroughly  without  stripping  out  natural  oils. 
Many  conditioners  build  up  on  the  hair  leaving 
it  lank  and  dull,  but  the  Gentle  Hair  1 
Conditioner  is  completely  oil-free,  leaving  hair 
soft  and  manageable  without  build-up.  The 
Deep  Moisturising  Conditioner  is  designed  to 
counteract  the  effects  of  styling,  colouring  and 
heat-treating  by  helping  to  seal  in  natural 
moisture,  leaving  it  smooth  and  shining. 


oPure 


gentle  cleansing 
shampoo 


simple 


gentle  hair 
conditioner 


oPure 

QxCsimple 


deep  moisturising 
conditioner 


oPure 

3^  simple 


body  cleansing 
gel 


mpie 


moisturising 
body  lotion 


gPure 


simple 


Although  the  bodycare  market  is  relatively 
small,  it  is  one  of  the  fastest-growing  sectors 
in  skincare,  enjoying  a  rapid  15  per  cent  year- 
on-year  growth* .  Most  product  innovation  is 
coming  from  premium  ranges:  Beecham  Skin 
Care  Laboratories  are  the  first  personal  care 
company  to  identify  and  capitalise  on  the  need 
for  a  toiletry  range  which  offers  consumers  all 
the  benefits  of  premium  products.  The  three 
items  in  the  Bodycare  range  are  formulated  to 
give  head  to  toe  protection  the  Pure  &  Simple 
way. 

The  range  comprises  a  Body  Cleansing 
Gel  (price  around  £1.55  for  200ml), 
Moisturising  Body  Lotion  (price  around  £1 .65 
for  150ml)  and  Gentle  Body  Scrub  (price 
around  £2.19  for  125ml),  which  means  that 
consumers  can  cleanse,  tone  and  moisturise 
their  bodies  without  having  to  use  drying 
soaps,  keeping  body  skin  feeling  as  soft  and 
supple  as  facial  skin. 

Spring  is  an  ideal  time  to  promote  these 
ranges,  as  women  look  for  personal  care 
products  in  keeping  with  the  more  body- 
conscious  lifestyles  they  favour  during  the 
warmer  months.  Pure  &  Simple  is  offering 
retailers  considerable  support  to  make  the 
most  of  this  consumer  demand. 


The  whole  Pure  &  Simple  range  is  being 
supported  right  through  the  year  by  a  co- 
ordinated campaign  incorporating  advertising, 
promotions,  POS,  leaflets  and  display,  and 
PR.  A  new  £2. 5m  advertising  campaign  will 
help  maintain  the  high  profile  the  range 
currently  enjoys,  and  is  further  supported  by 
an  extensive  publicity  campaign  that  includes 
advertising  features  and  sampling.  It  will  be 
very  difficult  for  any  woman  to  read  her 
favourite  magazines  without  reading  about 
Pure  &  Simple! 

The  retailer  can  capitalise  to  the  full  on  this 
consumer  perception  as  Pure  &  Simple  has 
now  introduced  three  stylish  new  display 
stands  tailored  for  the  retailer's  specific 
requirements,  whatever  the  size  of  the  shop. 

For  large  outlets,  there  is  a  free-standing 
unit  featuring  the  haircare,  bodycare  and 
skincare  ranges,  including  a  smart  leaflet 
pocket.  For  smaller  stores,  there  is  the  option 
of  an  on-shelf  display  unit  with  leaflets,  or  shelf 
edgers  and  leaflets. 

Chemists  and  their  assistants  play  a  key 
role  in  helping  inform  their  customers  when  it 
comes  to  that  vital  question  of  which  products 
are  the  best  to  use  on  their  skin.  Pure  & 
Simple  introduces  a  superbly  produced 
booklet  entitled  "Pure  &  Simple  —  The 
Solution" ,  which  explains  each  product  benefit 
and  how  it  can  be  used  for  maximum 
effectiveness.  The  booklet  is  so  beautiful, 
there  will  be  no  problem  of  take-up  —  quite  the 
contrary. 

This  positive  perception  of  the  range  is 
being  further  enhanced  by  the  availability  of 
trial  sizes  of  all  the  products.  Ideal  for  holidays, 
ideal  for  first-time  users,  Pure  &  Simple  trial 
sizes  can  be  sold  as  a  perfect  introduction  to 
the  range. 

With  this  programme  of  co-ordinated 
support  and  activity,  plus  the  appealing  Pure 
&  Simple  proposition,  this  Summer  is  bound 
to  see  your  customers  think  purely  and  simply 
about  their  skincare  and  haircare  regimes, 
whatever  the  weather. 
Beecham  Skin  Care  Laboratories.  Tel: 
01-5605151 

*  Source:  AGB 
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Elderly  population  the 
key  to  OTC  growth 

Turnover  on  the  OTC  side  could  be  improved  in  this  suburban  seaside  pharmacy  by 
capitalising  on  the  needs  of  the  wealthy  elderly  population  the  shop  is  ideally  situated  to 
serve,  suggests  marketing  consultant  John  Kerry 


Any  new  proprietor  of  an  established  retail 
pharmacy  will  stamp  his  authority  on  the 
business  very  soon  and  instigate  changes  to 
generate  more  turnover  and  profitability. 
Since  the  road  to  hell  is  paved  with  good 
intentions,  obvious  "improvements"  do  not 
always  do  the  trick  and  the  business,  far  from 
improving,  goes  down.  Not  so  for  Mr  J  who 
bought  this  corner  pharmacy  four  years  ago,  in 
a  surburban  shopping  district  serving  a 
wealthy  community  living  in  red  brick 
Victorian  splendour. 

As  in  most  locations  shopping  patterns 
have  polarised,  and  in  this  town  it  is  to  the 
developing  town  centre.  This  neighbourhood 
precinct  is  not  flourishing  as  it  did:  nothing 
appears  to  have  changed  for  30  years . 

Working  in  Mr  J's  favour  are  certain 
factors  that  previous  owners  have  not  taken 
advantage  of.  They,  it  seems,  were  content  to 


Pharmacy  type: 

Size  and 
situation: 

Independent  —  sole  proprietor 

400  sq  ft  Victorian  precinct 
High  Street. 

Type  of 
premises: 

Corner  shop,  established  in 
the  1920s,  three  previous 
proprietors.  Current  owner 
in  situ  four  years. 

Competition: 

None  within  two  miles 

Products: 

General  —  no  specialities 

Net  sales  to 

November 

1988: 

£220K  (Nov87£191K) 
(Nov  89  £250K) 

Gross/net 
profit  (overall): 

Gross  profit 
(counter: 

[ 

£58.1K(£29.8K) 
[1987  £47.7K(£21.1K)] 

£17.4K(47.8  per  cent) 
L987  £12. 7K(38.2  percent)] 

Total  sales/ 
sqft/week 
Shop  sales/ 
sqft/week 

1988     1987  1990 
£10.57  £9.20  £12.00 

£1.70    £1.60  £1.90 

Stock  turn: 

7.1  5.7 

Net  expenses: 

£30,330  £28,627 

Heat  and  light: 

£841  £481 

Rates/insurance 

£1,875  £1,816 

Maintenance: 

£1,603  £1,357 

Total  salaries: 
(excl  managers! 

£9,847  £9,340 

Loans  interest: 

£9,033  £9,871 

Accountancy/ 
legal: 

£450  £425 

Directors' 
expenses: 
(proprietor) 

run  an  orthodox,  all-purpose  small  pharmacy 
like  any  other,  watching  the  counter  sales 
being  eroded  and  doing  nothing  about  it . 

What  they,  and  indeed  Mr  J,  have  failed  to 
capitalise  on  completely  are  the  very  people 
the  shop  is  ideally  situated  to  serve.  The  vast 
majority  are  retired,  well  off  and  less  mobile 
than  before.  This  means  that  not  only  will  they 
have  special  needs  as  far  as  health  care  and 
merchandise  is  concerned,  but  will  tend  to  be 
less  fussy  about  prices  as  well  as  less  inclined 
to  brave  the  supermarket  once  a  week. 


There  is  no  doubt  that  the  prescription  side 
of  the  business  is  operating  efficiently.  Mr  J  i; 
confident  that  he  has  virtually  all  that  ii 
available  to  him,  but  he  is  naturally  concernec 
about  improving  the  overall  turnover,  whicl 
means  turning  the  counter  trade  around. 

Prescription  items  average  2,600  pe: 
month  and  represent  82  per  cent  of  the  gros; 
turnover  of  £220,000  for  the  year  ending 
November  1988.  Provisional  results  for  198( 
show  a  healthy  13.6  per  cent  growth  takinj 
gross  turnover  to  £250,000  with  scripts  takinj 


(A)  The  current  situation 


(B)  Suggested  new  layout  with  no  reconstruction  utilises  two  new  gondola  fitments  and  a  new 
counter.  The  windows  are  left  clear  apart  from  low  level  displays.  Manufacturers '  carousels 
are  replaced  by  wall  merchandisers.  NB  Shoplifting  is  not  a  problem  in  this  pharmacy 
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a  larger  slice  of  84  percent,  up  14.1  percent, 
while  the  counter  brought  in  £40,000,  up  10.2 
per  cent. 

Mr  J  has  spent  in  a  limited  way  to  improve 
the  shop.  Most  striking  is  the  new  mahogany 
shop  front  which  wraps  around  the  two  faces 
of  the  shop.  Internally  the  sales  area  has  been 
enlarged  by  relocating  the  pharmacy,  while 
new  budget  priced  shelving  and  gondola 
fitments  have  been  installed. 

Opportunities  present  themselves  in  1990 
that  Mr  J  wishes  to  take  advantage  of.  By 
practising  good  management  and  tight  stock 
control,  capital  has  been  made  available  from 
profits  to  spend  on  improvements.  Mr  J's 
family  live  in  the  substantial  accommodation 
above  the  shop  and  adjoining  offices,  all  of 
which  were  included  in  the  purchase  price. 
The  office  tenants  are  vacating  the  ground 
floor  rooms,  allowing  the  J's  to  enlarge  their 
living  accommodation,  while  freeing  some 
stockroom  space. 

The  future  success  of  this  business  will 
depend  largely  on  improving  the  counter 
sales.  The  strengths  of  the  shop  are  its 
unopposed  position,  free  parking  outside  and 
loyal  patronage.  Weaknesses  include  low 
counter  turnover  and  distance  from  the 
principal  GP  surgeries  —  two  miles. 
Opportunities  to  tailor-make  the  shop  to  serve 
the  special  needs  of  the  population  and 


(C)  Proposed  reconstruction  to  enlarge  pharmacy 
it  budget  allows.  The  brick  pillar  is  removed, 
and  new  building  work  earned  out  at  the  rear. 
A  new  entrance  window  is  opened  onto  the  main 
street.  As  a  result  the  selling  area  to  shelf/display 
space  is  nearly  doubled. 


enlarging  the  sales  area  are  apparent. 

No  immediate  threats  to  the  business  are 
obvious.  For  three  months  of  the  year  the 
indigenous  population  is  supplemented  by 
several  hundred  self-catering  holiday  makers, 
who  take  advantage  of  this  quiet  beach  resort. 

All  businesses  in  an  expansive  mood  desire 
more  customers  through  the  door  and  more 
turnover  as  a  consequence.  Mr  J  has  a  good 
number  of  prescription  customers  daily,  who 
purchase  little  or  nothing  in  the  shop.  In 
addition,  much  of  the  local  population  ignore 
the  shop,  preferring  to  buy  even  their 
medicines  further  afield. 

Recommendations 

The  shop  can  be  enlarged  in  the  future,  or  at 
least  the  layout  of  fitments  and  departments 
modified.  In  the  three  diagrams  (a)  is  the 
current  layout,  (b)  a  plan  that  enlarges  the 
selling  area  without  involving  structural 
changes,  while  (c)  looks  at  a  possible  doubling 
of  the  retail  shop  size,  but  major  building  work 
will  be  necessary. 

To  adjust,  in  order  that  the  shop  may 
provide  a  better  service  and  more  suitable 
merchandise,  while  also  improving  sales,  the 
following  proposals  are  offered. 

1.  Provide  a  special  area  for  patients  with 
prescriptions,  with  comfortable  seats,  away 
from  the  general  merchandise,  with  good 
information  and  privacy  for  counselling. 

2.  A  patient  records  system  might  help, 
particularly  bearing  in  mind  the  possible 
forgetfulness  of  patients  who  may  be  on 
multiple  therapies. 

3.  Group  "health  care"  products  which  may 
be  demanded  more  by  the  older  population 
together,  and  add  some  new  ranges  which 
could  have  appeal,  eg  incontinence,  herbal, 
homoeopathy,  dietetic,  aids  for  the  arthritic. 

4.  With  toiletries  and  skincare,  more  traditional 
brands  should  be  stocked  —  even  those  which 
may  be  regarded  as  old  fashioned.  It  would  be 
a  good  policy  to  conduct  research  among  all 
customers,  asking  them  which  toiletry  and 
skincare  products  they  would  like  the  shop  to 
stock  for  them. 

5.  Interestingly  it  is  worthwhile  making  much 
more  of  the  baby  business.  There  may  not  be 
many  mums  and  infants  in  the  area,  but  there 
are  plenty  of  grandmums  and  dads  always 
looking  for  toys,  clothes  and  nick-nacks. 

6  If  more  selling  space  is  developed,  it  would 
be  a  good  move  to  try  quality  gifts  and  cards, 
since  there  is  little  available  in  the  area. 

7  The  windows  are  most  attractive  and  should 
be  left  uncluttered.  The  existing  ones  are 
blocked  by  either  gondolas  or  manufacturers' 
stands. 

8  The  existing  shop  departmental  layout  is  a  bit 
of  a  pickle  and  there  is  a  need  for  a  more  logical 
layout. 

9  Shelf  and  gondola  fitments  are  too  high  at  7ft 
plus  and  6ft  respectively.  When  will 
manufacturers  and  shopfitters  learn  that 
above  a  certain  height  merchandise  either 
cannot  be  reached,  will  not  sell  or  will  block  the 
view!  Mr  J  should  take  a  hacksaw  and  trim  a 
foot  off  each  gondola  and  drop  the  top  shelves 
on  all  wall  fixtures  bv  the  same  amount. 


MIST  &  DRUGGIST  31  MARCH  1990 


TRADE  MARK 

SEPTRIN 

Notice  to  Pharmacists 

The  Wellcome 
Foundation  Limited  has 

recently  discovered 
that  certain 
pharmacists,  as 
described  below,  have 
dispensed  tablets  as 
"SEPTRIN  tablets" 
when  in  fact  those 
tablets  were  originally 
marketed  under  the 
trade  mark 
EUSAPRIM. 

Those  concerned 
have  given 
undertakings 
acknowledging  that 
there  actions  were  an 
infringement  of 
Wellcome's  rights  in 
their  registered  trade 
mark  SEPTRIN  and 
have  paid  an  agreed 
sum  towards 
Wellcome's  costs  and 
damages.  They  are: 

Two  pharmacists  in 
Thornton  Heath, 
Surrey.  One  Pharmacist 
in  London,  N 17.  One 
pharmacist  in  London, 
SW16.  One  pharmacist 
in  Wellington,  Surrey. 
One  pharmacist  in 
Southall,  Middlesex. 

The  Wellcome 
Foundation  Limited  will 
continue  to  take  action 
to  prevent  infringement 
of  its 
registered 
trade  marks.  Wellcome 
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fe  and  togs 


Franklin's  pharmacy  on  Brixton  Road  in 
London  is  not  your  run-of-the-mill  chemist's 
shop.  Walk  in,  and  the  first  thing  that  will  catch 
your  eye  is  the  collection  of  African  artefacts 
and  dolls  above  the  pelmet  which  in  most  other 
shops  hold  excess  stock.  Don't  walk  out.  A 
quick  look  around  at  the  tablets,  tissues  and 
toothpastes  will  reassure  you  that  you  haven't 
gone  into  the  wrong  shop  by  mistake. 

The  latest  soul  sounds  will  then  draw  your 
attention  to  the  stairs  in  front  of  you.  Follow 
them  down  to  the  basement  and  you  enter 
another  world  —  the  world  of  fashion  —  with 
rows  and  rows  of  clothes,  mainly  501  jeans, 
jackets  and  tee  shirts,  as  well  as  belts,  hats 
and  fashions  designed  by  the  likes  of  Govella, 
Ursula  Bombshell  and  Gary  Planks. 

You  may  wonder  what  a  clothes  shop  is 
doing  beneath  a  pharmacy.  But  those  who 
know  Franklin  Akinsete  will  not  be  surprised 
that  he  didn't  end  up  with  an  "ordinary" 
pharmacy. 

Frank  dares  to  be  different.  His  Nigerian 
father  and  Guyanese  mother  wanted  him  to  be 
a  doctor.  It  was  the  family  profession,  even 
though  his  father  was  a  journalist.  At  first  it 
seemed  that  young  Frank  would  keep  up  the 
tradition.  He  had  a  keen  interest  in  chemistry 
and  took  science  " A "  levels  at  school.  But  he 
had  a  keener  interest  in  fashion  design.  His 
parents  were  far  from  pleased!  They  wanted 
their  eldest  son  to  follow  a  professional  career. 
They  compromised  on  pharmacy. 

Frank  had  a  good  go  at  pharmacy.  After 
qualifying,  he  worked  as  a  locum  for  18  months 
then  got  a  permanent  position  with 
Underwoods;  but  it  was  a  case  of  third  time 
lucky.  "I  think  they  were  impressed  by  my 
persistence,"  he  chuckles.  Frank  rose  to 
assistant  manager  at  a  branch  in  Piccadilly. 
"But  I  started  feeling  1  wasn't  going 
anywhere,"  he  says.  He  decided  he  needed  a 
break  from  pharmacy. 

It  was  then  that  fashion  came  to  the  fore. 
Frank's  interest  had  never  waned;  while  he 
was  studying  and  working,  he  was  also 
modelling  through  an  agency  and  selling 
clothes  in  Portobello  and  Camden  markets.  So 
when  the  chance  arose  to  do  catwalk 
modelling  in  Australia,  Frank  took  it!  He  was 
there  for  eight  months,  working  part-time  in 
bars  and  selling  period  costumes  in  Perth  and 
Sydney. 

Once  back  home,  he  signed  up  as  a  locum 
while  saving  to  buy  his  own  shop,  which  he 
purchased  in  April  1987.  The  ex-Co-op 
chemist  had  a  large  basement  and  a  friend 
suggested  that  he  convert  it  to  a  secondhand 
clothing  emporium.  By  July  it  was  filled  with 
clothes  which  Frank  imported  from  Ariierica. 
He  gave  it  a  "1950s  flavour"  and  called  the 
' '  shop ' '  Rebel .  The  n  the  media  got  hold  of  the 
news. 


"Everyone  was  astounded  by  the 
concept.  It  was  a  novelty,"  says  Frank  who 
has  been  featured  in  the  London  Evening 
Standard,  The  Sunday  Times,  BBC  l's  '  'The 
Clothes  Show",  and  is  listed  weekly  in 
magazines  such  as  Time  Out  and  City  Limits. 
"Stylists,  designers,  pop  groups,  fashion 
people...  most  people  in  tune  with  trendy 
London  are  aware  of  the  shop.  It's  a  great  deal 
of  fun.  Initially  we  were  extremely  busy;  my 
customers  were  curious  and  enthusiastic.  The 
Society  has  been  extremely  supportive,  and  is 
happy  as  long  as  it  doesn't  interfere  with  the 
normal  running  of  the  pharmacy, ' '  says  Frank. 

He  gets  his  clothes  from  a  variety  of 
sources,  but  doesn't  design  any  of  his  own. 
"Being  a  'mere'  pharmacist,  I  simply  follow 
the  lead!  I've  been  to  a  few  fashion  shows  and 
read  all  the  fashion  Press,  but  I'm  sticking  to 
basics  —  white  tee  shirts,  tracksuits,  etc  —  at 


present, ' '  he  says. 

Frank  is  rather  peeved  that  a  fashion  shop 
called  The  Dispensary  has  opened  up  in  an  ex- 
pharmacy  on  Camaby  Street.  "People  tend tc 
go  there  first,  because  they  have  more 
connections  in  the  business  than  I  do,"  he 
explains.  He  is  looking  to  sell  Ins  pharmacy, 
want  to  move  into  fashion  full-time,  selling 
trendy  basics  at  a  cheap  price,  possibly  in  i 
shop  in  Brixton,  Camden  Town  or  Portobellc 
market.  If  feasible,  I'll  call  it  Franklin 
Pharmacy!"  he  laughs. 

So  what  does  Frank  see  himself  doing  irl 
ten  years  time?  "Running  my  own  fashior, 
shop."  Not  a  chain?  "One  good  shop  is 
enough  for  me,"  he  insists.  '  'But  I'd  always 
like  to  keep  my  finger  in  pharmacy.  I'd  like  tc 
think  that  at  any  time  I  could  pick  it  up  and  start 
again.  At  the  end  of  the  day,  I  feel  privilegec1 
to  be  a  pharmacist." 
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Paracetamol 
idvice  needed 

l  "Topical  Reflections"  (C&D, 
larch  24)  Xrayser  suggests  that 
elf-selection  of  GSLs  is 
angerous  to  the  public,  and 
fetching  the  application  of  the 
[edicines  Act  to  its  limits.  To  add 
)  this,  taking  the  paracetamol 
ises  as  an  example,  I  think  that  it 
important  not  to  detract  from 
ie  deeper  issue  of  the 
larmacist's  role  as  an  adviser  on 
ledicines,  whatever  part  of  the 
lop  they  are  sold  in. 

Due  to  the  recent  overdose 
ises,  paracetamol  has  lost  its 
'putation  with  the  public  as  being 
the  safe  painkiller' ' ,  and  it  cannot 
)  the  profession  of  pharmacy 
luch  good  for  the  public  to  see 
hat  it  perceives  as  a  dangerous 
ng  in  self-service  displays, 
owever,  the  fact  that  the 
jyfriend  of  one  of  the  overdose 
xtims  demanded  that  all 
iracetamol  products  be  made 
rescription  Only  highlights  the 
iblic  lack  of  understanding  of 
larmaceutical  affairs. 

In  this  case,  the  woman  took 
iracetamol  tablets,  and  a  number 
f  cold-care  products,  not 
predating  that  all  the  cold 
medies  also  contained  varying 
nounts  of  paracetamol.  A 
uation,  by  no  means  unusual, 
here  a  member  of  the  public  did 
t  think  to,  or  did  not  want  to 


take  advice  from  a  pharmacist. 

Despite  the  previous  National 
Pharamceutical  Association  "Ask 
your  pharmacist"  campaign, 
there  is  still  a  large  section  of  the 
public  which  believes  that  the 
retail  pharmacist  is  a  well- 
meaning,  but  minimally-educated 
shop-keeper.  This  illusion  must  be 
shattered;  the  new  NPA  poster 
campaign  could  not  be  more 
timely. 


Stephen  Smith 

Tunbridge  Wells 


AAH  —  good 
shepherd? 

I  was  intrigued  by  AAH 
Pharmaceuticals'  advertisement 
on  the  back  page  of  C&D,  March 
17.  It  tells  of  the  pharmacist 
flummoxed  by  a  farmer's  request 
for  help  in  feeding  a  rejected  new- 
born lamb,  which  AAH's 
Healthcare  Centre  solved  with  the 
help  of  a  special-sized  catheter. 

I  still  remember  the  drawer  in 
the  Newcastle  City  centre 
pharmacy  where  I  started  my 
apprenticeship  in  1950,  which 
contained  rubber  teats  especially 
for  feeding  lambs  —  so  it  posed  no 
problem  in  those  days. 

Incidentally,  these  special 
teats  for  lambs  were 
manufactured,  if  I  recall  correctly, 


by  a  company  called  Allen  & 
Hanburys,  who  also  made  malt 
and  oil,  and  glycerin  and 
blackcurrant  pastilles,  and  were 
then  branching  out  into  pencillin 
ointment  and  lozenges.  I 
sometimes  wonder  what  became 
of  this  Bethnal  Green  concern 
over  the  years,  since  I  have  heard 
murmurings  that  they  sadly 
strayed  from  the  true  path  of 
polypharmacy,  into  the  flash-in- 
the-pan  field  of  bronchodilators 
and  inhalation  steroids! 

Anyhow,  in  AAH,  we  in  retail 
pharmacy  can  be  thankful  we  still 
have  one  company  continuing  to 
care  for  lost  little  lambs. 


Theo  Tynne 


Natracalm 

Xrayser  in  "A  place  for  herbals" 
(March  1 7)  says  that  Natracalm  is 
formulated  from  passiflora.  It  is, 
but  it  is  a  product  from  this  house 
and  not  Lanes  as  suggested. 

Natracalm,  the  fully  licensed 
medicine  by  English  Grains 
Healthcare,  provides  the  proper 
dose  based  on  the  aqueous 
alcoholic  extracts  from  500mg  of 
passiflora  per  tablet,  one  three 
times  per  day  with  food. 


J.H.  Craddock 

National  account  controller, 
English  Grains  Healthcare 


The  perfect  tonic  for  the  photo  chemist ! 


Big  enough  to  matter , 
small  enough  to  care 


Next  day  Securicor 
delivery  service  to  all 
parts  of  the  U.  K. 


For  all  the  latest  special  offers  on  film,  batteries,  cameras  and  video  tape  contact 

swains  now.-  048  53  34711 

Eastland  House,  Westgate ,  Hunstanton ,  Norfolk  .  PE36  5EW  Fax  048  53  33244 
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EW  EXCITING  OBSERVATIONS 
ABOUT  UVISTAT. 
FROM  THE  OBSERVER. 


Sun  creams 
breakthrough 


A  new  test  means 
better  sun  products 
are  on  the  horizon, 
says  Arline  Usden. 

THE  NEW  'Diffey  Test', 
developed  by  Durham 
photobiologist  and  medical 
physicist  Dr  Brian  Diffey,  to 
evaluate  the  efficacy  of  sun 
protection  creams  against 
ageing,  deep-penetration 
ultraviolet  A  rays  in  sunlight, 
will  transform  sun  protection  in 
the  Nineties. 

Up  to  now,  sunscreens  have 
concentrated  mostly  on  filtering 
out  the  burning,  short-wave, 
ultraviolet  B  rays,  with  levels  of 
protection  indicated  by  the  sun 
protection  factor  numbers  (the 
SPFs)  on  the  packaging. 
Although  it  was  known  that 
long-wave,  UVA  rays  were 
damaging,  with  long  exposure 
culminating  in  wrinkled, 
sagging  skin  and  premature 
ageing,  few  sunscreens  included 
UVA  filters  and  those  that  did 
could  give  the  user  no  guide  to 
their  effectiveness. 

Manufacturers  in  the  thriving 
£70m  sun  products  industry  are 
now  busy  planning  new 
formulations  with  UVA 
screening,  and  applying  for 
patents.  Last  week,  leading 
suntan  manufacturers  met  to 
discuss  the  Diffey  Test  and  how 
to  standardise  procedures. 

Manufacturers  such  as 
Uvistat  and  Boots  knew  the 
importance  of  UVA  sunscreens 
but  had  not  been  able  to 
substantiate  any  particular 
claims  in  the  past  because  of  the 
difficulties  in  testing.  'Now  we 
can,'  says  Anthony  Bush, 
director  of  consumer  products 
at  Windsor  Pharmaceuticals, 
which  makes  the  Uvistat  range, 
it  was  always  our  policy  to  get 
broad  spectrum  protection  for 
Uvistat  because  of  our  medical 
heritage  (doctors  can  prescribe 
products).  We  could  measure 
the  UVA  screen  in  other  ways, 
but  never  as  accurately  as 
Diffey  has  done.  Now  we  can 
substantiate  claims,  and  will 
putit  on  our  1991  packaging.' 

For  this  year's 

holidaymakers,  the  long  lead 
time  for  product  manufacture 
means  that  you  won't  be  able  to 
tell  which  creams  have  effective 
UVA  sunscreens  included  just 


by  reading  the  label.  The  Diffey 
Test  has  caught  suntan 
manufacturers  on  the  hop. 

It  was  not  until  Brian  Diffey 
wrote  a  paper  on  UVA 
screening  published  in  The 
Journal  of  the  Society  of  Cosmetic 
Chemists  that  the  industry 
buzzed  into  action.  His  test  was 
the  first  to  reveal  just  how  little 
UVA  protection  some  products 
actually  contained. 

i  tested  a  number  of 
sunscreens  and  found  that  all 
absorbed  UVB  much  better 
than  they  absorbed  UVA,  and 
some  absorbed  no  UVA  at  all.' 
A  product  may  have  a  UVB 
protection  of  22  but  only  three 
or  four  against  UVA,  facts  the 
consumer  was  never  told. 

Another  suntan  range  which 
has  come  out  well  in  the  test  so 
far,  besides  Uvistat,  is  Boots 
Soltan  Fragrance-Free. 

Until  new  products  can  take 
advantage  of  the  new 
technology,  Dr  Diffey  says  the 
best  way  to  protect  your  skin 
against  sunlight  is  to  keep  out  of 
the  sun  as  much  as  possible, 
wear  clothing  and  use  a  broad 
spectrum,  high  protection 
factor  sunscreen.  'This  will 
minimise  the  damage  to  your 
skin.  If  you  want  a  tan,  you  have 
to  get  some  sun  on  your  skin, 
either  by  putting  on  a  high 
protection  factor  sunscreen  and 
spending  several  hours  in  the 
sun,  or  by  using  a  low 
protection  sunscreen  and  only 
staying  out  in  the  sun  for  a  little 
while.  What  you  musn't  do  is  to 
put  on  a  low  factor  cream  and 
stay  out  in  the  sun  for  long.' 

Even  though  we  are  exposed 
to  ultraviolet  radiation  all  the 
year  round,  Dr  David  Roberts 
does  not  recommend  the 
anti-wrinkle  brigade  to  use  any 
UVA  filter  on  a  daily  basis, 
because  of  possible  irritation 
and  sensitisation. 

Whatever  the  risk  to  their 
skins,  most  holidaymakers  want 
to  come  back  with  a  tan,  and  are 
concerned  whether  suntan 
creams  not  only  stop  burning 
but  also  bronzing.  'But  if  you 
use  an  appropriate  protection 
factor  for  your  skin  type,  you 
can  actually  stay  out  in  the  sun 
longer,'  points  out  Dr  Roberts. 
And  a  slower  tan  lasts  longest. 
He  recommends  starting  with  a 
10  and  not  going  lower  than  6. 
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UVISTAT 


Do  you  stock  the  most  effective  UVA  and  UVB  protection  brand?  If  not,  ring  Windsor  Pharmaceuticals  on  0344  48444c 
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S&N  profits 
bouyant 

nith  &  Nephew  have  announced 
rise  in  pre-tax  profit  of  16  per 
nt  in  their  annual  results  for 
189.  Profits  rose  from  £124. 2m 
£144  .Om  on  a  sales  turnover  of 
10.1m,  up  19  per  cent. 

Smith  &  Nephew  chairman 
snneth  Kemp  said:  "Once  again 
les,  profits  and  earnings  per 
iare  grew  strongly,  attaining 
■w  records."  In  fact  earnings 
■r  share  rose  from  9.1p  to  10.  lp, 
i  increase  of  11  per  cent.  The 
iard  has  recommended  a  final 
vidend  of  2.515p  per  ordinary 
iare  (1988  2 .25p)  making  a  total 
r  the  year  of  4.2 5p  (1988  3.80p) 
L2  per  cent  rise. 

Due  to  the  acquisition  of 
ptex  combine^  with  exchange 
te  movements  the  company's 
:t  borrowings  are  £53m  higher 
an  at  the  end  of  1988,  at  £159m. 


Patent  laws 
reform  call 

Paul  Girolami,  chairman  of 
jaxo,  has  called  for  a  revision  of 
stern  European  patent  laws  to 
dw  pharmaceutical  companies 
increase  their  revenues.  This 
>uld  help  justify  the  high 
penditure  needed  to  develop 
w  pharmaceutical  products, 
eaking     at     the  World 
armaceuticals  conference 
;anised  by  the  Financial  Times, 
Paul  was  supported  by  Bertil 
isanen,  the  chief  financial  officer 
-^armaria,  who  said  that  during 
1990s  margins  would  come 
ier  pressure  due  to  increased 
;earch  and  marketing  costs. 
Seven  back  bench  MPs  have 
signed  the  parliamentary 
tion  calling  on  the  Government 
support  proposals  by  the 
opean  Commission  to  restore 
ent  protection   for  new 
rmaceutical  innovations.  The 
;f  sponsor  of  the  motion  is  Sir 
n  Farr  but  it  has  cross  party 
port. 


Unichem  members 
focus  on  capital  gains 


How  to  avoid  or  reduce  the 
amount  payable  as  capital  gains  tax 
has  been  a  major  concern  of 
pharmacists  attending  Unichem's 
countrywide  series  of  roadshows. 

Some  1,200  Unichem 
members,  accounting  for  nearly  a 
third  of  the  total  of  4,000,  have 
been  to  the  events.  The  majority 
have  limited  experience  in  dealing 
in  shares,  according  to  Unichem 
financial  director  Jeff  Harris. 

About  half  of  Unichem's 
members  will  hold  shares  within 
companies,  he  estimates. 
Appreciating  assets  within  limited 
companies  should  be  taken  out  as 
they  will  attract  a  double  tax 
charge,  he  advises.  However, 
there  is  no  easy  way  to  pass 
shares  to  an  individual,  and 
member  companies  are  likely  to 
pay  some  capital  gains  tax  on 
transferring. 

Members  will  be  able  to 
transfer  shares  out  of  a  company 
after  conversion  in  July.  Until  then 
the  shares  must  remain  with  the 
registered  business.  The  amount 
of  tax  to  be  paid  depends  on  how 
the  shares  are  valued.  Normally 
an  accountant  negotiates  a  price 
for  unlisted  shares  with  the  Inland 
Revenue. 

The  proposed  flotation  date  is 
November  6,  but  this  is  dependant 
on  market  conditions.  The  earlier 
members  address  the  issue  the 
better  (ie  lower)  the  share  price 
that  is  likely  to  be  negotiated,  says 
Mr  Harris. 

Individual  members  who  are 
shareholders  in  their  own  name 
get  the  statutory  CGT  exemption 
of  £5,000  a  year,  allowing  some 
shares  to  be  sold  tax  free. 

If  members  do  not  take  up 
their  share  rights  they  will  lose 
their  loyalty  bonus,  warns  Mr 
Harris.  This  will  only  apply  to 
shares  offered  in  July,  ie 
conversion  shares.  A  pharmacist 
will  be  able  to  transfer  shares  to 
his  wife  or  children  without  losing 
the  loyalty  bonus  —  gifts  between 
spouses  are  also  not  liable  to 


CGT. 

Shares  can  be  transferred  out 
of  a  company  to  individuals 
without  losing  the  loyalty  bonus. 
There  may  still  be  a  capital  gains 
charge,  but  this  does  allow  for 
some  tax  planning. 

Two  share  offers 

There  are  effectively  two  share 
offers  —  two  million  shares  at  par 
on  conversion,  then  the  rights 
issue  on  flotations.  (Two  million 
£1  shares  were  prevented  from 
being  distributed  by  the  MMC  - 
for  every  £12  of  shares  held  by  a 
member  they  will  be  offered  a 
further  five  on  conversion).  If 
these  shares  are  not  taken  up  at 
conversion  members  will  get 
nothing  from  them,  but  they  will 
get  any  proceeds  raised  from  the 
November  rights  issue. 

Whether  to  sell  on  flotation  or 
not  was  a  question  many  were 
asking.  "Sell  up  to  capital  gains 
tax  limit  and  keep  the  rest  to 
ensure  control"  was  the  advice 
given  to  NFC  shareholders  by 
chairman  Sir  Peter  Thompson. 
■  Unichem  intend  their 
franchising  scheme  to  pick  up 
bigger  shops,  which  would  not  get 
through  their  existing  loan 
guarantee  scheme.  "Many 
independents  cannot  finance 
larger  shops  on  interest  loans.  We 
are  currently  trying  to  assess  how 
many  shops  will  be  available,  and 
are  looking  at  what  the  franchise 
fees  should  be,"  says  Mr  Harris. 

"It  is  inevitable  that  we  will 
find  ourselves  in  competition  with 
A  AH.  We  will  not  have  the  funds 
to  launch  the  scheme  before 
flotation,  but  we  want  it  in  place  by 
the  beginning  of  next  year. ' ' 

A  higher  than  usual  number  of 
pharmacies  will  come  onto  the 
market  early  next  year  as  many 
Unichem  pharmacists  who  are 
nearing  retirement,  but  have  been 
hanging  on  to  benefit  from  their 
shareholding,  sell  up.  This  will 
help  launch  the  scheme. 


Orlane  close 
at  Farnham, 
Patou  to 
distribute 

The  sales,  marketing  and 
distribution  of  Orlane  and  Missoni 
products  has  been  taken  over  by 
Jean  Patou  Ltd,  the  UK 
distribution  subsidiary  of  the 
French  fragrance  house.  The 
Farnham  office  of  Orlane  is  to 
close  and  the  staff  made 
redundant,  except  for  the  beauty 
consultants  who  will  join  Jean 
Patou. 

A  spokesman  for  Orlane 
stressed  that  Jean  Patou  had  not 
bought  Orland  Ltd  out,  but  has 
simply  acquired  the  rights  to 
distribute  and  market  Orlane  and 
Missoni  products  in  the  UK. 

However  another  spokesman 
said  that  it  was  no  longer 
economically  viable  for  Orlane  to 
have  a  separate  distribution 
company  in  the  UK,  and  that 
although  the  company  was  still  in 
existence  it  would  be  '  'dormant" 
and  have  no  function. 

Orlane  intends  to  issue  an 
official  statement  in  the  next 
couple  of  weeks. 

Gillette  cut 
US  red  tape 

Gillette  have  succeeded  in 
reaching  agreement  with  the  US 
Justice  Department  which  will 
enable  it  to  buy  most  of  the  non- 
European  businesses  of  Wilkinson 
Sword.  This  follows  earlier 
threats  of  anti-trust  action  (C&D 
January  20pl04). 

It  was  argued  that  the 
acquisition  of  the  businesses  by 
Gillette  would  substantially 
reduce  competition  in  the  sale  of 
razor  blades  in  the  US.  Under  the 
terms  of  the  agreement,  the  deal 
would  now  exclude  Wilkinson's 
US  business. 
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BUSINESS  NEWS 


COMING  EVENTS 


Trade  organisations 
disagree  on  Budget 


Organisations  representing 
pharmacies  and  retailers  produced 
a  mixed  reaction  to  last  week's 
budget. 

Brian  Dosser,  Finance 
Director  of  the  NPA  commented: 
'  'We  usuaJJy  make  a  submission  to 
the  Chancellor  before  the  budget 
but  it  is  clear  he  has  done  nothing 
to  help  pharmacies.  For  instance, 
we  have  been  campaigning  for 
years  for  industrial  allowances  to 
be  extended  to  include  pharmacy 
premises,  but  this  has  not  been 
granted. 

"In  so  far  as  the  Chancellor 
succeeds  in  transferring  money 
into  savings  this  will  reduce 
spending  and  so  hit  retailers.  In 
general  we  are  disappointed  he 
has  done  nothing  to  help  small 
businesses." 

Seven  Seas 
on  award 
shortlist 

Health  supplement  manufacturers 
Seven  Seas  have  been  shortlisted 
in  the  Chartered  Institute  of 
Marketing's  national  marketing 
awards,  the  marketing  industry's 
equivalent  of  the  Queen*  s  Awards 
for  industry. 

Seven  Seas  is  the  only  health 
care  company  to  be  nominated  in 
its  category  (medium-sized 
companies  with  a  turnover  of 
£10m-£49m).  If  successful,  it  will 
be  the  first  health  care  company  to 
have  won  an  Award  since  the 
event  was  launched  in  1973. 

Cahill  make 
UK  contacts 

Cahill  May  Roberts,  the  leading 
Irish  wholesalers,  have  launched 
a  new  corporate  strategy  to  grow 
by  acquisition.  To  reflect  the 
change  the  company  has  changed 
its  name  to  the  Cahill  May  Roberts 
Group. 

The  company  emphasises  that 
its  primary  interest  continues  to 
be  to  retain  its  leadership  in  and 
develop  its  core  business, 
nevertheless  a  spokesman  for  the 
company  said:  "We  have  made 
informal  contacts  in  the  UK  over 
the  past  couple  of  months."  In 
1989  profits  before  tax  were  up 
fromIr£1.3mtoIR£2.3m. 


However  the  Association  of 
Independent  Businesses  argues 
that  in  general,  given  the  political 
and  economic  climate,  the  budget 
was  a  good  one. 

"The  change  making  VAT  on 
bad  debts  reclaimable  after  two 
years  is  a  breakthrough  of 
principle,"  they  said. 

However,  Georgina  James, 
chairman  of  the  board  of 
management  of  the  National 
Chamber  of  Trade  said:  "The 
main  problem  for  business  is  high 
interest  rates.  On  that  front  there 
was  no  good  news  at  all. " 

"The  NCT  suggested  several 
initiatives  which  would  have 
helped  small  businesses  at  very 
little  cost  to  the  exchequer,  but  in 
the  event  the  budget  was  an 
opportunity  lost." 


Reorganising 
at  Wyeth 

From  April  1  the  Crawley  site  of 
A.H.  Robins  will  close  and  their 
prescription  medicines  will  be 
merged  into  the  Wyeth  range. 
They  will  be  available  from 
Wyeth's  facility  at  New  Lane 
Havant,  Hampshire  tel:  0705 
470846. 

The  remainder  of  A.H.  Robins 
OTC  medicines  will  transfer  to 
Wyeth's  sister  company  Whitehall 
Laboratories  and  can  be  ordered 
from  their  Wrafton,  North  Devon 
facility. 

Wyeth  will  also  be  transferring 
Algipan,  BC500,  BC500(iron), 
Davenol  and  Petrolagar  to 
Whitehall. 

Wyeth  will  operate  its  existing 
team  in  the  fields  of  HRT,  oral 
contraception  and  analgesics, 
while  the  Robins  division  of  Wyeth 
will  promote  in  the  fields  of 
gastroenterology,  antihistamines 
and  rheumatology.  All  can  be 
ordered  together  from  Wyeth. 

In  Northern  Ireland  all  A.H. 
Robins  products  should  still  be 
ordered  from  Castlerae 
Pharmaceuticals. 


Boots  have  succeeded  in  selling  the 
US  businesses  acquired  when 
they  took  over  Ward  White  last 
August.  A  spokesman  for  the 
company  said  that  a  figure  of 
nearly  £  120m  for  the  sale  of  Cliilds 
Corporation,  a  footwear  group, 
and  Whitlock,  Rose  Auto  and 
Strauss,  car  part  retailers,  was 
"in  the  right  area. ' '  Boots  say  the 
companies  do  not  fit  in  with  their 
corporate  retail  strategy. 


PSNI  lecture 

"Counterprescribing  for  seasonal 
complaints"  is  the  next  lecture  in 
the  Continuing  Education 
Programme  in  Northern  Ireland. 

The  two  evening  course  is 
being  held  at  Malone  House, 
Barnett's  Park,  Upper  Malone, 
Belfast,  on  April  3  and  10,  at 
7.30pm.  It  will  focus  on 
respiratory,  allergic, 
gastrointestinal  and  skin 
complaints. 

Course  lecturers  are  Mrs 
Muriel  Singleton,  lecturer,  and 
Miss  Jane  Whiteman,  community 
pharmaciust  and  postgraduate 
research  student,  both  at  the 
School  of  Pharmacy,  Queen's 
University  Belfast. 


Scots  meet 

The  Scottish  Department  of  the 
Society  is  holding  an  evening 
meeting  at  36  York  Place, 
Edinburgh  on  April  11,  at  7.45pm. 

Dr  David  Horrobin,  chief 
executive  at  Scotia 
Pharmaceuticals  Ltd,  will  talk 
about  "Evening  primrose  oil", 
considering  its  changing  status 
from  herbal  remedy  to  ethical 
preparation.  Members,  guests 
and  students  are  welcome. 

CPP/UKCPA 
weekend 

The  College  of  Pharmacy  Practice 
and  the  United  Kingdom  Clinical 
Pharmacy  Association  are  holding 
a  joint  practice  research  weekend 
on  April  20-22.  It  is  aimed  at 
pharmacists  who  are  keen  to 
develop  their  approach  to  practice 
research. 

A  programme  of  workshops 
and  reactor  group  discussions  will 
address:  planning  and  conducting 
a  research  project;  analysing  and 
interpreting  results;  critical 
evaluation  of  findings;  and  write- 
up  and  evaluation  of  the  project. 

The  fee  is  £100  for  members 
of  the  UKCPAandCPP,and£130 
for  non-members.  The  closing 
date  for  applications  is  April  9. 
Further  details  are  available  from: 
Alison  Oliver,  CPP  on  01-735 
0418,  or  Pat  Kennedy,  UKCPA 
on  0533  552020. 

Thorpe  Park 
bonanza 

New  product  launches,  exclusive 
promotions  and  double  Counter 
Credit  are  on  the  menu  at 


Unichem '  s  trade  show  at  Thorpe 
Park  on  May  20. 

All  of  the  100  stands  are  sold 
out.  A  new  promotion  will  hi 
presented  by  Crookes  and 
Pharmaton  will  be  launching  new 
products.  Unichem  will  bJ 
launching  own-brand  promotion] 
and  introducing  a  new  deal  wit 
Aristoc.  From  June,  members  wi 
be  able  to  order  Aristoc  tights  anj 
stockings  through  Unichem.  ' 

Unichem's  latest  agenc;1: 
product  will  also  be  launched.  Th 
June  promotions  book  will  b| 
available  with  50  per  cent  mori 
offers  than  before.  Extr 
discounts  and  offers  will  b'l 
available  on  orders  placed  on  th 
day. 

Monday,  April  2 

North  Metropolitan  Brand 
RPSGB.  School  of  Pharmac; 
Brunswick  Square,  WC1  at  7.30pr 
"Immunisation  and  other  precaution 
for  travellers" ,  by  Dr  Stewart. 

Tuesday,  April  3 

Leicestershire  Branch,  RPSG1 

Annual  dinner.  Tickets  and  deta 
from  Malcolm  Qualie.  Tel:  05; 
541414  ext  5462. 

Wednesday,  April  4 

Brighton    Branch,  RPSGl 

Postgraduate  centre,  Bright*) 
General  Hospital,  at  8pm.  Annw 
meeting,  and  election  ,| 
representatives  to  meetings. 
West  Metropolitan  Brand: 
RPSGB.  Board  Room  (15th  floo| 
Charing  Cross  Hospital  at  6.45pi 
Joint  meeting  with  the  West  Londjj 
Branch  of  the  NPA.  "Vaccines  -I 
brief  review' ' ,  by  Professor  J.  Mellirj 
PHLS  CAMR  Porton  Down. 

Thursday,  April  5 

Glasgow  Branch,  RPSGB.  Grel 
Room,  Royal  Scottish  Automobji 
Club,  Blythswood  Square,  at  7.30p:lj 
Annual  meeting,  followed  by  a  talk  I J 
perfumery.  Sponsored  by  Roche.  |  < 
Hull  Pharmacists'  Associatioji 
Postgraduate  centre,  Hull  Rol 
Infirmary,  at  8pm.  5th  annual  meetiili 
Lancaster  Branch,  RPSGB.  Heji 
Bank  United  Reform  Church  Hall.i 
8pm.  Annual  meeting,  followed  I 
sherry  tasting. 

Somerset    Branch,  RPSGl' 

Postgraduate  centre,  Yeovil  Hospil 
at  7.30pm.  Annual  meeting,  with  gut . 
speaker  Robin  Sherecliffe,  Cfj 
Yeovilton.  Buffet  available. 
Agricultural  and  Veterinar 
Pharmacists  Group,  RPSG  ! 
Annual  meeting,  in  Aston  at  2pm.  1 


Advance  information 

The    "Leeches    to  lasers: 
exhibition  moves  to  King's  Collet 
Hospital,  Denmark  Hill,  SE5onAfj 
9.  Opening  times  on  weekdays  <l 
9-6pm,  and  on  weekends  10-5p:l 
through  to  May  1, 
British  Association 
Pharmaceutical  Physicians, 
symposium,  "Biotechnology  —  bodj 
or  bust?",  at  the  Royal  Society! 
Medicine,  on  May  2.  Fee  £l 
members,  £75  non-members  (incluqj 
lunch  and  refreshments).  For  detail 
contact  Elizabeth  Richardson,  BAlji 
administrator,  on  01-491  8610. 
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APPOINTMENTS 


GCSE  in  Chemistry? 

Then  consider  a  career  opportunity  in 
the  forefront  of  new  product  development 


Cher  the  last  three  years,  SmithKline  Beecham  have 
launched  some  four  hundred  new  health  care  research 
projects  ranging  from  the  development  of  new  products 
to  the  improvement  of  existing  ones. 

With  the  emphasis  very  much  on  innovation,  joining  us  as 
a  Product  Development  Technician  can  offer  a  stimulating 
career  in  an  environment  which  offers  constant  challenge 
and  opportunities  which  are  only  limited  by  your  energy 
and  ideas. 

We  currently  have  vacancies  in  Personal  Care  Research  and 
Development  for  people  educated  to  at  least  GCSE  level  in 
science  subjects  including  chemistry.  The  job  will  involve 
working  with  a  team  of  graduate  chemists  and  technicians 
on  the  development  of  new  and  innovative  products  and 
the  maintenance  of  the  quality  of  existing  brands  such  as 
Silvikrin,  Pure  &  Simple  and  body  Mist. 

No  previous  experience  is  necessary  as  full  training  w  ill  be 


given  w  ith  opportunities  to  pursue  part-time  further 
education. 

Benefits  include  2S  days  annual  holiday,  a  bonus  scheme, 

flexible  working  hours  and  clay  release. 

Please  write  with  personal  details  to: 

Miss  E.  M.  Holland,  Personnel  Manager, 

SmithKline  Beecham  Consumer  Brands, 

Research  &  Technical  Services  Centre, 

St.  George's  Avenue,  We\  bridge, 

SurrevkT13  0DE. 


SO 


SmithKline  Beecham 

Consumer  Brands 


SALES  AGENTS  REQUIRED 

Particularly  London  and  Home  Counties, 
North  West  England  and  Scotland. 

For  a  complete  range  of  quality 
cosmetic  and  wash  bags. 

Generous  commission  and  active 
sales  support. 
Please  contact 
Chaperone  Ltd,  PO  Box  2217, 
London  W14  ONG.  Tel:  01-371  4731. 
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APPOINTMENTS 


Area  Representat 

Toiletries/Fragrances 

c£14,000  package 
(plus  London  Weighting 
where  applicable) 

THE  BRANDS 


BALMAIN 

GIANFRANCO FERRE 
CHRISTY  COSMETICS 
SALLY  HANSEN 

PLUS  OTHER  SIGNIFICANT  BRANDS 

AND  MAJOR  NEW  PRODUCT  LAUNCHES 
IMMINENT 

CURRENT  VACANCIES 

FRAGRANCE 

1.  Midlands  and  South  West  England. 
Based  —  West  Midlands 

2.  Home  Counties 

Based  Bucks/Herts  or  Beds. 

TOILETRIES 

1.  W.  Sussex,  Hants,  Surrey,  Berks, 
Middx  and  SW  London 

Based  —  Surrey/Berks/SW  London 

2.  E.  Sussex,  Kent,  Essex  and  London 
Based  —  Kent/Essex  or  London 

3.  South  West  and  South  Wales 
Based  — 


Network  Management  is  a 
rapidly  expanding  Toiletry  and 
Fragrance  Company. 

We  have  a  totally  new  Sales 
Management  Team  who  are 
dedicated  to  building  a  strong 
Salesforce  for  the  1 990's. 


We  need  highly  self  motivated 
bright  young  Salespeople  with 
a  high  energy  level  who  are 
keen  to  learn,  Representatives 
who  want  a  career  in  a 
company  where  their  ideas  can 
be  transferred  into  reality. 

Progression  onto  Key 
Accounts,  Field  Management, 
Marketing  or  Export  is  a  reality 
forthe  right  applicants,  as  this 
Company  needs  more  bright 
people  for  its  3/5  year  plan. 

Ideally  applicants  will  be 
FMCG  trained  with  a  minimum 
of  2  years  selling  experience  to 
Chemists/Department  Stores 
and  have  a  good  franchise  in 
the  advertised  areas. 

Apply  with  CV  to:- 

Colin  J  Williams 

Group  Sales  Director 

Network  Management  Limited 

Christy  Estate 

North  Lane 

Aldershot 

Hants  GU12  4QP 

Tel:  0252  29911 
Fax:  0252  343060 
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APPOINTMENTS 


PARK  SALES  AND 
MANAGEMENT 
CONSULTANTS 

Park  Sales  and  Management  Consultants  Ltd  are 
a  National  Company  specialising  in  Sales  and 
Management  Recruitment.  We  have  been 
established  for  over  ten  years  and  have  a  large 
number  of  other  current  sales  vacancies,  across 
various  industry  sectors,  throughout  the  UK.  If 
these  vacancies  do  not  match  your  requirements 
then  please  contact  us  at  our  London  Head  Office 
to  discuss  how  we  can  help  with  your  next  career 
move. 

PHARMACEUTICAL  SALES 
REPRESENTATIVES 

Up  to  £19K  Basic  +  Car  +  Benefits 

*  SOUTHAMPTON  *  KENT  *  SOMERSET 

*  N.  &  E.  LONDON  *  ESSEX  *  SUSSEX 

*  BEDS/HERTS  *  BERKS/OXON 

*  COVENTRY  *  BRISTOL/BATH 

*  SOUTH  LONDON 

We  are  currently  seeking  articulate  and 
professional  salespeople  for  the  world's  Top  Blue 
Chip  Pharmaceutical  Companies  in  the  locations 
above.  If  you  are  educated  to  'A'  level  minimum 
with  a  good  track  record  in  sales  we  would  like  to 
hear  from  you,  to  arrange  an  immediate  interview. 

Contact  Nick  Mooney 

CRITICAL  CARE 
SALES  SPECIALISTS 

Up  to  £19K  Basic  +  Car  +  Benefits 

N.E.  THAMES  RHA  *  OXFORDSHIRE  RHA 

*  EAST  ANGLIAN  RHA  *  M62  CORRIDOR 

HOSPITAL  PRODUCT  SALES 

f  Excellent  Basic  +  Car  +  Benefits 

*  MERSEYSIDE/YORKSHIRE  *  WALES 
*  EAST  ANGLIA  *  NE/NW  THAMES 

*  WEST  SCOTLAND  *  WESSEX 
*  CENTRAL  SCOTLAND 

If  you  are  educated  to  RGN,  B.Pharm,  B.Sc  or 
Paramedical  qualification  or  have  a  good  sales 
track  record  in  the  Fast  Moving  Consumer  Goods 
market  place  and  would  like  to  establish  a 
professional  career  in  the  Hospital  Sales 
environment,  we  would  like  you  to  call  and  arrange 
an  immediate  interview 


Contact  JoAnn  Woolf 


174/176  North  Gower  Street, 
London  NW1  2NB. 
Tel:  01-380  0323/0454. 


SALES  MANAGER 


SOUTH  OF  ENGLAND 


c.£20K  +CAR 


Our  client,  a  progressive  and  growing  private  company, 
is  a  major  manufacturer  and  contract  packer  in  the 
healthcare,  pharmaceutical  and  toiletry  industries. 

To  support  planned  growth,  the  new  position  of  Sales 
Manager  has  been  created  to  co-ordinate  development 
of  existing  and  new  business.  Reporting  to  the  M.I)., 
the  Sales  Manager  will  have  total  responsibility  for 
sales,  customer  service  and  own  label  pack 
development. 

Likely  to  be  aged  .''>()  plus,  candidates  should  have  a 
proven  record  of  professional  sales  success  to  major 
retail  multiples  having  sold  healthcare  or  similar  fast 
moving  consumer  goods.  Knowledge  of  packaging 
concepts  would  be  a  distinct  advantage. 

The  chosen  candidate  will  enjoy  a  substantial  package 
including  a  competitive  salary,  medical  insurance, 
pension,  life  assurance  and  a  fully  expensed  car. 
Assistance  with  relocation  to  central  Southern  England 
will  be  provided. 

Please  apply  with  full  C.V.  to:  Guy  Newton,  Barnes 
Kavelle  Limited,  Royal  Exchange  House,  Boar  Lane, 
Leeds  LSI  5NS  quoting  ref:  8015. 
Interviews  will  be  held  in  London  and  I>eeds. 

BARNES 
KAVE  LLE 

L    I    M    I    T    E  D 

RECRUITING  EXCELLENCE 


Sales  Personnel 

On  Target  Earnings  16-17K 

A  National  Company  requires  Sales/Van  Sales 
Representatives  for  all  areas  of  the  UK,  sell- 
ing major  brands  of  products  to  include 
photographic  films  and  equipment  through 
outlets  such  as  Chemists  etc. 

Applicants  will  be  given  full  product  training, 
but  must  be  able  to  show  a  proven  sales  track 
record  and  have  experience  within  the 
retail/consumer  markets.  A  full  driving 
licence  will  be  needed  as  a  Company  Van  will 
be  supplied.  j 

In  return  for  the  above,  the  following  package 
will  apply:  Good  basic  salary  OTE  16-17K, 
private  health  insurance,  company  pension 
scheme,  4  weeks  holiday  per  year  plus 
statutory  days. 

Applicants  please  apply  in  the  first  instance 
with  full  CV  to:  Box  No  C&D  3361  ■ 
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LABELLING  SYSTEMS 


SHOPFITTINGS 


Simply  the  best 


PMR  LABELLING  SYSTEMS  1 


R    E-S-C-E    N  T 

5TALLATIONS  LTD 


A  FULL  RANGE 


■  Faster 


I  Full 


}F  PC  BASED  L  ABELLING  SYSTEMS 
Easier  to  use  ■  Full  Drug  interaction 
BNF  Warning    ■  Direct  order  entry 

FREE  VIDEO  CASSETTE  AVAILABLE 

Contact  David  Coleman  or 
Mike  Sprince  MR  Pharm  S 
lor  a  demonstration  or  trial 
PARK  SYSTEMS  LTD 
6  Vulcan  Street 
Liverpool  13  7BG 


RETAIL  DESIGN  •  SHOPFITTING 

SPECIALISTS  IN  PHARMACY 
SHOPFITTING  AND  REFURBISHMENT 

162  ENTERPRISE  COURT, 
EASTWAYS,  WITHAM,  ESSEX,  CM8  3YN 
TELEPHONE:  0376  51  5556 


051-2982233 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


ORAL  ABEL  PC 

'The  Ultimate  in  pharmacy  systems..." 


*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


LUX 

L  I  N  El 

LUXLINE 

the  specialists  in  pharmacy  shop  fitting  design  and 
construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356;  Fax:  (0525)  382761 


SHADOW  LABELLING  X"95 


SHADOW  PLUS  / 199" 


PATIENT  RECORDS  /299" 


PATIENT  RECORDS  PLUS  /  39995 


SHADOW  CONTROL  DOSAGE 


SHADOW  HOSPITAL  /24995 


COMPLETE  PATIENT  RECORDS  SYSTEM 


tor  your  nursing  home  business1 


13955 


^e™*\f^KV  9  7  Waterloo  Place 

^  — Ltj)  Leammgton  Spa 

*HyL_il"»    ■  CV3J5LA 

J  0926  336485 

a  division  of  Image  Micro  Systems  Lid. 


.  hardware  tt  software 


offer  the  following  services 
Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Card  Units, 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorative  and 
Modernisation  Works.  The  Complete  Shopfitting  Service. 
For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 


PRODUCTS  &  SERVICES 


i02/90i 


John  Mchardion 
Computeri  Mcl 


►  In  Pharmacy  Labelling 
In  Auto-order  Stock  Control 
In  Customer  Service 


LMI 

W    vHF  ^h^V  SBSBjf ^  In  Ongoing  Development 

For  Accurate  and  Reliable  Drag  Interactions  and  Patient  Records 


FREE  POST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


NEON  WINDOW  SIGNS 
PROJECTING  SIGNS 
WIND  SIGNS 

FAYLITE  LIMITED 
5  MEETING  HOUSE  LANE 
BERKSWELL,  WARWICKSHIRE 
021-359  1934 


RECRUITMENT  AILMENTS? 
THE  RIGHT  MEDICINE. 
THE  RIGHT  MEDIA. 
THE  C&D 
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STOCK  FOR  SALE 


URIMPHARM  LTD 

OUR  EEC  IMPORTED 
PHARMACEUTICALS 

*  CAREFULLY  SELECTED 
RANGE  OF  PRODUCTS 

*  PRODUCT  LIABILITY 
INSURANCE 

*  OUR  OWN 'EEC  QUALIFIED 
PERSON  TO  SUPERVISE 
QUALITY  CONTROL 

*  DISTRIBUTION 
THROUGHOUT  UK 

-  ONE  OF  THE  LARGEST 
PURCHASERS  OF  Pi's  IN 
EUROPE 

*  HELPFUL  ADVICE  GIVEN  TO 
UPDATE  THE  PHARMACIST 

*  COMPETITIVE  PRICES  AND 
REGULAR  MONTHLY  OFFERS 

*  MEMBER  OF  THE 
ASSOCIATION  OF 
PHARMACEUTICAL 
IMPORTERS 

FOR  ANY  ADVICE,  QUERIES,  FORWARD  PLANNING.  QUOTES  OR  A  PRICE 
LIST  CONTACT:  MERVYN  GREEN  MPS 


URIMPHARM  LTD 


UNIT  A6,  S3  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3  1NR. 
TELEPHONE:  01-658  2255 
TELEX:  263832:  FAX:  01-658  8680 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


'lam 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Prints 


£35.00  per  box  +  VA1 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


YOUR  NAME 

 n  


Pnnted 


YOUR  NAME 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 

15% 
DISCOUNT 

STOCKS  LIMITED 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 
CUSTOMERS 

CALL  0282  58701  NOW!! 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
■■■■  Burnlev,  Lanes 

VISA 

M  Tel:  (0282)  58701 


(  EMIST&  DRUGGIST  31  MARCH  1990 


533 


New  face  at 
the  ABPI 

The  Association  of  the  British 
Pharmaceutical  Industry  has 
appointed  Larry  M.  Hurst, 
MRPharmS,  as  its  commercial 
affairs  manager,  with  effect  from 
May  1. 

He  will  liaise  with  external 
organisations  and  member 
companies  on  commercial 
matters,  as  well  as  interacting 
with  other  departments  in  the 
ABPI  secretariat.  He  will  be 
responsible  for  the  administration 
of  the   Commercial  Affairs 


Committee,  and  the  hospital 
supplies  and  market  research 
subcommittees. 

Mr  Hurst  has  had  several 
years  commercial  and  technical 
experience  in  the  industry,  with 
Beecham  Research  and  Bencard. 
He  has  served  on  a  number  of 
industry  working  parties  and  has 
been  active  in  the  London  and 
Thames  Valley  regional  group.  He 
is  a  member  of  the  Institute  of 
Management. 


Wake  Walk 

Having  just  completed  a  22  mile 
training  walk,  or  the  York  half 
marathon  last  Sunday,  members 
of  the  Hull  Pharmacists' 
Association  are  hoping  to  be  fit 
enough  to  conquer  The  Lyke 
Wake  Walk. 

This  is  a  walk  over  the  North 
Yorkshire  Moors  from 
Osmotherley  to  Ravenscar,  a 
distance  of  about  43  miles  which 
has  to  be  completed  in  24  hours  to 
qualify  for  an  award.  It  is  usually 
done  in  12  to  16  hours. 

Branch  members  are  meeting 
after  the  close  of  business  on  May 
19  and  continuing  through  the 
night.  C&D  wish  them  luck! 


Some  86 pharmacies  were  among 
the  centres  involved  in  a  Dump 
Campaign  in  Cornwall  and  the 
Isles  of  Stilly  from  March  5  to  16. 

Princess  Diana,  who  is 
patron  of  the  Child  Accident 
Prevention  Trust,  launched  the 
campaign  at  Cornwall  County 
Hall.  She  was  welcomed  by 
Family  Practitioner  Committee 
chairman  MrMyles  Varcoe  (left), 
and  his  assistant  administrator 
Mrs  Lilian  Crew,  who  explained 
the  aim  of  the  campaign. 

It  was  promoted  with 
competitions  for  children,  who 
heard  about  its  objectives  from 
local  students  dressed  as  clowns 
and  telling  them  of  the  dangers  of 
playing  with  medicines. 
Hoarding  unused  medicines 
causes  some  40,000  poisoning 
accidents  in  the  home  each  year, 
of  which  2,500  are  fatal,  and 
about  20,000  involve  children 


MCA  course  gives  staff 
greater  confidence 


Pharmacy  assistants  who  have 
completed  an  MCA  course  have 
increased  confidence  in  dealing 
with  customers,  according  to 
feedback  from  pharmacists 
reaching  the  course  tutor  Les 
Gower. 

Mr  Gower  has  recently 
finished  tutoring  24  assistants  at  a 
course  in  Norwich  organised  by 
Lavinia  Ganley.  Those  attending 
came  from  a  wide  catchment  area 
and  had  varying  levels  of 
experience,  he  says. 

"That  the  course  achieved  a 
high  level  of  acceptance  and  utility 
was  indicated  by  a  nil  drop  out 
rate,  an  enthusiastic  response  at 
all  six  sessions  and  a  clearly 
noticeable  increase  in  confidence 
from  the  participants, ' '  Mr  Gower 
says. 

"On  referal,  a  great  deal  of  the 
pharmacist's  time  was  saved  as 
the  assistant  was  able  to  provide  a 
concise  summary  of  the  answers 
obtained  from  the  customer  in 
response  to  the  questioning 
format  that  was  used. 


Norwich  MCA  course  tutor  L 
Gower  and  organiser  Lavin 
Ganley 

It  is  planned  to  organi: 
another  course  in  Norwich  latj 
this  year.  Details  from  Lavirl 
Ganley  (0603  810149)  or  Lij 
Gower  (0328  701283). 


APPOINTMENTS 


Mlacarthy  pic  have  appointed  Rod 
Riley  as  director  of  legal  affairs. 
Mr  Riley  joined  Macarthy  as 
group  solicitor  in  October  1986, 
and  became  company  secretary  in 
June  1987.  He  will  retain  this  post 
and  increase  his  involvement  in 
areas  concerning  development  of 
the  group  and  its  positioning  in  the 
health-care  sector. 

Vivitar  (UK)  Ltd  have  appointed 
Richard  Swepson  as  sales  office 
manager.  He  joined  Vivitar  last 
November  as  sales  administrator. 

Gerard  House  Ltd  have  appointed 
Patricia  Eckett  as  their  first  full- 
time  representative  to  cover  the 
Greater  London  area  bounded  by 
the  M25.  She  will  also  support  the 
sales  team  nationally  in  retailer 
training. 


Tom  Fields  (UK)  Ltd  have  appoint 
Tom   Brown  as  operatio 
manager,   to  take  control 
planning,     production  ai 
despatch.  Mr  Fields  has  over 
years  experience  in  the  toiletrkj 
cosmetic  and  pharmaceutic 
industries,  in  the  UK  and  Eurof 

Hanimex  (UK)  Ltd  have  appoint 
Chris      Tilley      as  an 
representative  for  North  and  Es 
London,  Essex,  and  "all  stoB 
North  as  far  as  Lincoln".  ■ 
joined  Hanimex  last  year  afl 
worked  in  sales  administration!! 

Wyeth  Research  (UK)  Ltd  hall 

appointed  Dr  Ken  Lloyd  |( 
research  director.  He  wp 
previously  vice  director  (bioloa 
at  Synthelabo  in  Paris.  Dr  Llo 
will  succeed  Dr  John  Cavalla  w;; 
retires  in  May  after  25  years  wj 
the  company. 
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Manufacturing  &  Distributing  Services! 


PARACETAMOL  TABLETS 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

1  1  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


2PETASAFE 


■2523233 

Pet 
Wipes 


Wipes  and 
Disinfectants 

Ear,  Eye,  Cage  and  General  Wipes 
Supersafe  Disinfectant. 

The  perfect  item  for 
over  the  counter'  accessory  sales 

Interpet  Ltd  Dorking  Surrey  0306  88I033 


Shopfitting  styles 
for  modern  selling 


<\PEILS-  UMDASCH  - 

-  A  unique  approach  to 
shopfitting, 

ndividual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 
Limitless  choice  of 
finishes  to  suit  all 

dispensary  fittings  for  the 
irofessional 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

*  No  lamming,  No  fall  out 


FAMA 


a 


APEILS 


Apeils  Systems  Limited, 
Unit  F,  Dalroad  Industrial  Estate, 
Dallow  Road,  Luton,  Beds  LU  1  ISP 
Telephone:  Luton  (0582)  456633 


Umdasch 


FREED*-1 


*0 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8BR 
PHONE:  (0332)  360464 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
attons  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,  conce  ning  education  or  training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House,  6-12  Clarges  Street 
London  W1V8DH 


COT  IT  OUT!  You  don't  have  to  wait  for  someone  else  to  pass 
CHEMIST  &  DRUGGIST  over  to  you.  Get  the  news  first.  Cut  this  coupon 
out  NOW! 

YES!  I  want  to  subscribe  to  CHEMIST  &  DRUGGIST 

Name:  Mr/MrslMs  Initials  

Company  Name:  


Type  of  business . 
Address  


Job  title 


Postcode 


FAMA 


Please  tick  the  payment  option  you  prefer 

□  Cheque  enclosed.  UK  £76,  outside  UK  £105 

□  Please  invoice  me. 

r— >  Post  to:  Benn  Publications  Ltd,  Sovereign 
M  Way,  Tonbridge.  Kent  TN9  1RW 

Benn  Publications  Limited  may  pass  suitable  reader  addresses  to  other  relevant 
,       suppliers.  If  you  do  not  wish  to  receive  sales  information  Irom  other  companies  please 
tick  here.  □  X147/9012 


Products  that  work... 

for  you  and  your  customers 


Carbellon* 


CHARCOAL  COMPOUND  TABLETS 

For  the  Ireatment  ot  indigestion, 
flatulence,  dyspepsia,  hyperacidity 
Available  in  packs  ot  50 
and  250  tablets 


i 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
ot  30  and  150 

These  products  afe  available  Irom  you 
local  wholesaler  and  promoted  direct 
to  your  customers 
'Trade  Mark 


TORBETOL* 


ACNE  LOTION 

A  non-keralolytic  bacterial  lotion  lor 
spots  pimples  and  Acne  Promotes 
rapid  healing  by  destroying  pimple* 
producing  bacteria,  so  reducing 
inllamation  and  clearing  blocked 
pores  Now  available  in  new  50ml 
pack  tor  over  the  counter  sale 


T0RBET  LABORATORIES  LTD 

Maidstone.  Kent  ME15  900  Tel  0860  319350 
A  British  owned  company 
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E 
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Roadshow  Supporting  Booklets 

The  first  floatation  roadshows  have  taken  place  and  have 
drawn  large  audiences.  Two  new  booklets  have  been  prepared 
to  coincide  with  the  roadshow  series  -  "UniChem's 
Introduction  to  the  Stock  Market  "  and  "UniChem's 
Introduction  to  Capital  Gains  Tax"  -  and  both  are  being  sent  to 
all  members,  whether  or  not  they  were  able  to  attend  a 
meeting. 


Conversion  Documents 

A  comprehensive  set  of  documents  relating  to  the  proposed 
conversion  will  be  sent  to  all  members  well  before  the  Annual 
Meeting.  These  papers  will  describe  fully  the  actions  that 
members  have  to  take  and  the  proposed  structure  of 
"UniChem  PLC".  Advice  on  how  members  will  be  able  to 
apply  for  shares  in  the  proposed  new  company  will  be  include 
together  with  information  on  how  to  register  your  votes. 


May  20th  Plans 

The  response  from  our  members  so  far  has  indicated  that  we 
may  have  as  many  as  6,000  people  attending  our  Annual 
Meeting  and  National  Trade  Show  at  Thorpe 
Park  in  Surrey  on  Sunday,  May  20th. 
We  have  thousands  of  "give-aways"  for  the 
family,  and  a  special  "teddy  bears' 
picnic"  has  been  organised  to  keep  the 
younger  children  amused  whilst  the  formal 
meeting  takes  place.  Special  hotel  deals 
have  been  drawn  up,  in  London  and 
Reading,  for  those  that  would  like  to 
make  a  weekend  of  this  major  event. 


> 


Record  Results 

1989  saw  our  18th  consecutive  year  of  record  sales  and  profits 
The  future  looks  very  exciting,  but  that  of  course 

depends  largely  on  the  continuing  support  of  oui 
customers.  If  members  vote  in  favour  of  the 
conversion  at  the  Thorpe  Park  meeting,  o 
future  share  price  after  flotation  will  be 
determined  by  our  financial  performance 
and  prospects,  in  addition  to  general  Stock 
Market  conditions  at  that  time.  Give 
UniChem  your  utmost  support,  and  share 
in  our  continuing  success. 


UniChem  -  Proud  to  Be  In  Such  Good  Health 


This  advertisement  has  been  issued  by  UniChem  Limited,  having  been  approved  by  UBS  Phillips  &  Drew  Securities  Limited,  which  provides  corporate  finance  servic 
to  the  Society.  If  you  are  in  any  doubt  about  the  implications  of  this  advertisement  you  are  recommended  to  obtain  the  advice  of  your  investment  advisers.  Whilst 
UniChem  remains  registered  under  the  Industrial  and  Provident  Societies  Act  1965,  its  shares  may  only  be  transferred  in  limited  circumstances  as  set  out  in  the 
UniChem  Rules  and  under  the  provisions  of  that  Act.  The  shares  will  only  become  freely  transferable  if  the  Society  is  converted  into  a  Public  Limited  Company 
following  an  appropriate  resolution  of  the  Members  in  Special  Meeting,  although  a  liquid  market  will  not  exist  unless  the  shares  are  listed.  This  advertisement  does  n 
constitute  a  prospectus  and  any  shares  in  UniChem  offered  for  subscription  after  conversion  will  only  be  offered  after  a  prospectus  or  listing  particulars  have  been 

lodged  with  the  Registrar  of  Companies. 


35  0  MILES 
AWAY, 
IT'S  NICE 
TO  KNOW 
THAT  LITTLE 
CLARE  SMITH 
ISN'T  ALONE. 


^NTAGE 

LINK 

PHARMACY 
S  Y  STEMS 
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HILLCROSS 

GENERICS 


HEALTHCARE 

 CENTRE  

STATIM 

FINANCE  LTD 


It's  so  easily  done.  A  family  holiday 
to  Penzance,  a  million  things  to 
remember,  and  in  all  the  excite- 
ment one  small  thing  is  forgotten. 
In  9  year  old  Clare  Smith's  case, 
that  one  small  thing  turned  out  to 
be  her  insulin. 

Unfortunately  for  Clare,  it  was  an 
insulin  not  normally  used  in  the 
Cornwall  area,  and  to  complicate: 
matters  further,  it  was  August 
Bank  Holiday. 

Beside  herself  with  worry,  Clare's 
mother  contacted  all  the  dut; 
pharmacies  in  the  area  withou 
success. 

That's  when  Rajesh  Patel,  pharma 
cist  at  the  Vantage  Chemist 
stepped  in.  Aware  of  the  possibli 
implications,  he  immediatel 
telephoned  the  manager  of  th| 
Paignton  branch  of  AAH  Pharme 
ceuticals  at  home  and  explaine 
Clare's  plight. 

The  response  was  immediate-!1 
special  delivery  was  arranged  b 
van,  necessitating  a  round  trip  c  I 
some  180  miles.  Rajesh  Patd 
described  it  as  an  overwhelmin  j 
level  of  service  and  one  give  j 
without  hesitation. 
An  exceptional  case?  Maybe,  bij.j 
not  an  exceptional  service  for  an  | 
branch  of  AAH  Pharmaceutical!'  ' 
We  know  we  hold  your  reputatic!  ij 
in  our  hands  and  that's  a  respoilf h 
sibility  we  take  seriously.  All  da'  ,| 
every  day,  our  people  go  out  f)  : 
their  way  to  provide  you  wi'  jjd 
support    and    back-up  thatj 
second  to  none. 

Call  your  local  AAH  Manager  tod;|  |  J 
and  we'll  prove  it. 

This  advertisement  is  based  <j>ii 
real  people  and  events.  For  tlf»  > 
sake  of  confidentiality,  names  aiap 
locations  have  been  changed,  is^ 


PHARMACEUTICAL 
LIMITED 

We're  always  thenj 
we  always  care. 
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National  Pharmaceutical 
Dciation  has  just  launched  this 
's  advertising  campaign.  The 
ne  "Ask  you  expert.  Ask 
r  pharmacist"  can  only 
iase  pharmacy's  role  as  a 
re  for  advice  on  minor 

nts. 

)f  course,  not  all  customers 
ask  for  advice  can  be  dealt 
at  the  pharmacy  counter, 
e  are  a  few  over  the  counter 
drops  and  ointments  for 
self-limiting  conditions  like 
tion  due  to  dust  or  smoke.  In 
ral,  however,  eye  problems 
to  be  managed  by  a  doctor, 
does  not  mean,  however, 
pharmacy  assistants  should 
jave  some  knowledge  of  the 
land  what  can  go  wrong. 
Iry  Clitherow  explains  on 
4. 

fact,  it's  eyes  down,  look  in 
is  issue;  contact  lenses  and 
;ons  are  explained  on  page  6, 
make-up  for  glasses  and 
ct  lens  wearers  features  in 
:y  Basics  on  page  8. 
)ok  out  too  for  a  healthy 
;  recipe  on  page  7  and  our 
all-colour  cartoon  strip  on 
11. 


v\  Top,  pollen  grains,  bottom  a 
''ape,  at  the  centre  of  the  misery 
\ver,  as  Merrell  Dow,  makers  of 
Idane,  explain,  pl2 
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FOCUS  ON... EYES 


Community  pharmacist  Jeremy  Clitherow  looks  at  the  problems  customers  may  experience 

with  their  eyes 


6 


WHICH  SOLUTION? 


Catch  up  with  our  guide  to  contact  lenses,  the  solutions  required  to  keep  them  in  tip-top 

condition,  plus  some  tips  on  care 
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BEAUTY  BASICS:  LOOKING  GREAT  IN  GLASSES 


Wearing  spectacles  or  contact  lenses  creates  special  problems  when  making  up.  We  show  you 

how  to  avoid  them 


10 


SHOPTALK:  PARACETAMOL  PLUS... 


The  dangers  of  paracetamol  explained,  news  on  stomach  upsets  and  acne,  and  some  Questions 

and  Answers  from  the  NPA 


14 


OTC  MEDICINES  LIST,  PART  FOUR 


With  brief  notes  on  each  of  the  complaints,  hayfever,  haemorrhoid  and  eye  products  are 

featured  in  part  4  of  12 


20  \ 
27\ 
27\ 


PAST  MONTH  IN  REVIEW 


A  bumper  crop  of  new  products  coming  shortly  to  your  pharmacy 


COUNTERVIEW 


Verity  looks  at  the  vexed  issues  of  pay  rises  and  customer  complaints 


MEANWHILE... 


Introducing  our  new  all-colour  strip  by  cartoonist  Andy 


Eye  make-up,  p8 


New  cartoon  strip,  p27 


FOCUS  ON  EYES 

A  sight  for  sore  eyes 


The  eyes  are  the  organs  of  vision.  Their 
structure  is  complex  (see  diagram).  The  lens 
converges  incoming  light  rays  into  sharp  focus 
on  the  light  sensitive  retina  at  the  back  of  the 
eye.  The  aperture  of  the  iris  adjusts  the 
quantity  of  light  admitted  for  the  correct 
exposure.  From  the  retina,  the  rays  are 
converted  into  chemical  and  electrical 
responses.  The  optic  nerves  then  carry  the 
data  to  the  brain  for  interpretation. 

Since  much  of  the  eye  is  in  contact  with  the 
external  atmosphere,  it  frequently  falls  prey  to 
a  hostile  environment  and  airborne  marauding 
predators.  Some  conditions  are  sight 
threatening,  some  trivial,  some  need  medical 
attention,  and  some  are  a  result  of  other 
conditions  such  as  diabetes  and  hypertension. 
It  is  essential  that  a  pharmacy  assistant  can 
recognise  common  conditions  of  the  eye  and 
knows  when  self  medication  may  not  be 
appropriate. 

Up  to  2  per  cent  of  all  consultations  in 
doctors'  surgeries  are  for  eye  conditions. 
Problems  increase  with  age,  but  acute 
problems  can  beset  anyone  at  any  time  since 
the  reliability  of  the  eyes  tends  to  make  people 
neglect  them.  Eyes  cannot  be  replaced.  Help 
your  customers  to  look  after  them. 

What  goes  wrong? 

Ageing  As  we  become  older  the  elasticity  of 
the  lens  and  its  muscles  diminishes.  Rays 
entering  the  eye  from  small  objects  near  to  the 
lens  can  no  longer  be  focused  on  the  retina, 
and  vision  becomes  blurred.  Most  people  over 
40  need  to  use  reading  glasses  which  many 
pharmacies  now  supply.  Inability  to  focus  in 
this  way  is  termed  "lack  of  accomodation" 
and  is  characteristic  of  ageing. 
Abrasions  An  abrasion  to  the  cornea,  which 
produces  acute  pain,  profuse  watering,  and 
involuntary  closure  of  the  eye,  is  a  dangerous 
condition.  It  results  from  incidents  such  as  a 
poke  in  the  eye.  The  success  of  the  healing 
process  relies  on  the  replacement  of  the 
missing  membrane  cover  without  ulceration, 
infection,  erosion  or  the  retention  of  a  foreign 
substance.  Most  abrasions  heal  uneventfully, 
under  medical  supervision,  within  48  hours. 
Arc  Welder's  Eye  A  welder  who  doesn't 
use  a  visor  or  goggles  will  experience  pain  and 
discomfort.  Dilation  and  then  reflex 
constriction  of  the  eye  as  the  arc  is  switched 
on  and  off  is  responsible  for  the  condition. 
Conjunctivitis  may  be  a  complication.  Total 
eye  rest  is  the  cure  for  uncomplicated  arc 
welder's  eye. 

Concussion  For  generations,  young  boys 
have  arrived  home  with  "black  eyes"  caused 
by  blood  leaking  from  the  surrounding  vessels 
into  the  tissues.  Astringent  eye  pads  of  witch 
hazel  are  useful  but  probably  no  more  so  than 
a  cold  water  or  ice  compress.  Concussion  to 
the  eyeball  itself  may  produce  a  red  eye, 
caused  by  a  small  blood  vessel  bursting.  But 
it  could  be  a  symptom  of  a  developing  problem 
such  as  a  detached  retina  or  concussion 
cataract.  An  optical  examination  is  required. 
Contact  Dermatitis  In  the  case  of  the 
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Community  pharmacist  Jeremy  Clitherow  of  Knotty  Ash, 
Liverpool,  takes  a  look  at  what  can  go  wrong  with  the  eye 


Cornea 


eyelid,  contact  dermatitis  may  be  caused  by  an 
allergy-producing  substance  (allergen)  in  an 
industrial  or  domestic  environment.  Cosmetic 
eye  preparations  and  hair  dyes  are  frequently 
implicated  particularly  traditional  foreign  eye 
shadows.  The  effects  are  similar  to  dermatitis 
in  other  parts  of  the  body.  The  skin  reddens, 
becomes  dry  and  itches.  Scratching  produces 
lesions  and  weeping  sores.  Treatment  is 
simple.  Remove  contact  with  the  allergen  that 
is  causing  the  allergic  response  and  the 
condition  disappears.  A  short  course  of 
antihistamines  may  be  needed.  Unresponsive 
contact  dermatitis  of  the  eyelids  may  require 
a  steroid  ointment  or  cream  from  a  doctor. 
Cataract  The  ageing  process  of  the  eye 
involves  the  loss  of  elasticity,  but  there  may 
also  be  a  loss  of  transparency  of  the  eye 
structures  through  which  the  light  passes,  so 
vision  worsens.  Cataracts  may  arise  because 
of  injury,  accidents,  infections,  certain 
conditions  eg  diabetes,  or  old  age.  The  overall 
appearance  is  similar  in  all  cases:  the  lens 
becomes  more  yellow  and  opaque.  The  time 
taken  to  mature  from  transparency  to  opacity, 
may  be  days  in  the  case  of  an  injury  induced 
cataract ,  or  three  years  and  more  for  a  central 
cataract.  Surgery  is  required. 
Burns  Immediate  first  aid  must  be  to  cool  the 
site  of  the  injury ,  be  it  eyebrow ,  the  eyelid  or 
the  eye  itself,  and  protect  it  from  further 
damage  until  a  doctor  can  be  seen.  If  the 


eyeball  is  affected  prompt  medical  attention 
needed  but  cold  water  or  ice  compresses  w 
assist  by  minimising  swelling  of  the  lids. 

If  a  patient  has  splashed  chemicals  into 
eyes,  these  should  be  flooded  with  copio 
volumes  of  water.  A  running  cold  tap  wor 
well  in  an  emergency.  Tell  the  patient  to  try 
blink  repeatedly.  Prompt  action  could  eas 
save  sight. 

Dry  Eye  If  the  lachrymal  glands  produ 
insufficient  tears,  the  air  dries  the  eye  surfacb 
and  dust  and  grit  are  not  washed  away.  Tl 
condition  is  common  in  the  elderly  and  also 
patients  who  are  taking  certain  medicines 
dry  other  body  secretions.  They  will  descrii 
gritty  eyes,  irritation,  redness,  muc 
discharge  and  depression.  Artificial  tears  a 
usually  prescribed  but  sterile  eye  lotions  a 
drops  are  very  effective  and  soothing.  Aslj 
there  is  also  any  lack  of  saliva  —  if  so,  a  visit 
the  doctor  is  needed.  Tell  your  pharmacis 
Pink  Eye  was  common  in  the  past.  It 
caused  by  a  bacterial  infection  and  tended 
reach  epidemic  proportions  in  sm 
communities  and  schools.  Modern  antibio 
therapy  has  removed  that  risk,  but  the  tei 
still  persists  among  the  elderly. 

Infections  and  inflammations  j 

Blepharitis  is  an  inflammation  of  the  eye  lid 
which  appear  reddened  and  thickened  aloi 


Over  the  Counter  April  1990  A  supplement  to  Chemist  &  Drugsl 


;  or  all  of  their  edges.  It  may  be  acute  or 
jnic.  Treatment  in  simple  cases  involves 
iene  of  the  lids  to  remove  the  dandruff-like 
;ts,  using  salt  solutions.  In  unresponsive 
?s  a  weak  steroid  ointment  and/or  an 
biotic  may  be  needed, 
es  are  mini  absecesses  which  affect  one 
;le  eyelash  follicle.  They  remain  localised, 
associated  inflammation  may  initially  mask 
r  true  identity.  The  diagnostic  feature  is 
swelling  at  the  solitary  lash  base, 
atment  is  by  bathing  the  eye  with  warm 
er  and  generalised  attention  of  cleanliness, 
'ops  of  styes  occur  a  course  of  antibiotics 
'  be  needed. 

ljunctivitis  is  an  inflammation  of  the 
nbrane  which  lines  the  eye  cavity  and 
ball,  making  the  eye  fiery  red.  The  patient 
complain  of  irritation  rather  than 
omfort. 

Allergic  conjunctivitis  occurs  in  susceptible 
viduals  exposed  to  allergens  such  as 
ens  and  moulds.  The  response  varies  in 
jrity  from  copious  watering  and  itching  to 
e  reddening.  Other  hay  fever  symptoms 
help  in  identification. 
Bacterial  conjunctivitis  will  be  recognised 
he  unpleasant  infected  mucous  discharge 


Types  of  OTC  treatments  available 

Artificial  tears 

Antibacterial  eye  drops/ointments 

Antihistamine  drops 

Astringents 

Cosmetic  eye  drops 

Eye  lotions 

Eye  lotion  tablets 

Soothing  eye  preparations 


in  addition  to  typical  reddening.  Antibiotics  are 
needed. 

1  'iral  conjunctivitis  may  be  subdivided  into 
herpes  and  non-herpes  conjunctivitis.  Both 
cases  require  medical  attention. 
Penetrating  Injuries  Particles  of  steel  and 
fragments  from  grinding  wheels  often  produce 
penetrating  injuries  to  unprotected  eyes  of 
mechanics  in  small  garages,  workshops  and 
engineering  shops.  The  risk  of  infection  is 
very  great  and  since  the  eye  very  rapidly 
produces  a  membrane  to  cover  any  irritant 
foreign  object  in  it,  the  only  resort  is  for  a 


surgeon  to  dig  it  out!  Treatment  is  needed 
immediately  at  an  Accident  &  Emergency 
department.  Cover  the  eye  with  a  sterile 
dressing  and  dispatch  the  patient  at  once. 
Glaucoma  is  a  medical  condition  where  the 
pressure  within  the  eyeball  becomes 
excessive.  Because  of  the  distortion  caused, 
the  canal  which  drains  excess  fluid  from  the 
eyeball  cannot  allow  the  liquid  out  and  the 
condition  worsens.  The  swelling  and  pressure 
that  results  can  be  sight  threatening  and  needs 
medical  attention.  Treatment  is  with 
prescribed  eye  drops  and  tablets. 


Factfile 


Subject:  Vitamin  A 

1.  Vitamin  A,  which  is  also  known  as 
retinol,  is  a  fat  soluble  vitamin.  It  is 
found  in  meat  and  dairy  produce, 
though  the  closely  related  beta 
carotene,  which  the  body  converts  into 
vitamin  A,  is  found  in  fruit  and 
vegetables,  particularly  in  carrots,  but 
also  in  large  amounts  in  broccoli  and 
tomatoes. 

2.  The  richest  sources  of  vitamin  A  are 
fish  liver  oils,  especially  halibut,  and 
liver.  Smaller,  but  significant  amounts 
are  found  in  eggs,  butter,  cheese  and 
eggs. 

3.  Vitamin  A  is  necessary  for  healthy 
eyes  and  skin.  It  is  required  for  the 
regeneration  of  delicate  membranes 
and  for  the  formation  of  the  light- 


sensitive  substance  in  the  retina  at  the 
back  of  the  eye. 

4.  Lack  of  vitamin  A  causes  night 
blindness,  softening  of  the  outer  cornea 
of  the  eye,  xerophthalmia  (dry  eye 
syndrome),  mild  skin  complaints  and 
kidney  stones. 

5.  Vitamin  A  is  stored  by  the  body  if 
excess  is  taken  in,  so  it  is  possible  to 
overdose.  Symptoms  are  dry  itchy  skin 
and  hair  loss. 

6.  In  the  UK,  the  recommended  daily 
intake  of  vitamin  A  for  adults  is  750 
micrograms  (2,500  international  units). 
It  is  unlikely  that  anyone  eating  a 
balanced  diet  is  not  taking  in  sufficient 
vitamin  A  to  reach  the  RDI. 

7.  Polar  bear  meat  contains  very  high 
concentrations  of  vitamin  A  making  it 
dangerous  to  eat. 


You  are  the  specialist  in  plasters 

for  sensitive  skin 


(CM.  HUPS  T(M»  ViOsa  15  MUt 


M.  Micropore  and  Dress-it  are  Trade  Marks 


Micropore  Dress-it  plasters,  from  the  makers  of  Micropore 
tape,  have  a  low-allergy  adhesive  that's  specially  kind  to 
sensitive  skin.  Their  colour  blends  more  discreetly  with  the 
skin.  And  the  Micropore  plaster  helps  healing  by  allowing 
your  skin  to  breathe. 
Naturally  such  a  plaster  will  only  be  sold  through 
Pharmacies.  And,  3M  Health  Care  will  be  supporting  sales 
with  high  impact  national  advertising,  point-of-sale  material 
and  PR. 

As  a  specialist  yourself,  you  will  recognise  that 
Micropore  Dress-it  plasters  represent  a  major  growth  area 
for  maximising  profit. 

Available  from  selected  wholesalers  in  a  choice  of  packs: 
Plasters,  Assorted,  Plaster  Strips,  all  in  an  Introductory  Box. 
If  you  experience  difficulty  in  obtaining  Micropore  Dress-it 
plasters  call  0509  613161.  ' 
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How  much  do  you  know  about  the 
different  types  of  contact  lenses  and  the 
products  used  to  care  for  them? 


Over  a  million  people  in  the  UK  wear  contact 
lenses.  The  reasons  why  vary  —  some 
people  feel  they  look  better  than  glasses,  or 
provide  better  all-round  vision,  or  simply 
wish  to  change  their  eye  colour.  A  few 
people  cannot  wear  contact  lenses  — 
opticians  test  the  eyes  to  make  sure  they 
are  suited.  Once  that  has  been  established, 
the  question  is  which  type  to  use? 

The  first  pairs  of  contact  lenses  were 
fitted  in  the  1880s.  Since  then,  a  lot  of 
research  has  been  carried  out  into  contact 
lenses,  and  there  is  now  a  wide  range  to 
choose  from: 

1.  Sceleral  lenses.  These  were  the  first 
type  of  contact  lenses,  and  they  cover  the 
whole  front  of  the  eye  including  the  whites 
(sclera).  These  lenses  are  useful  for  sports 
such  as  swimming  or  ski-ing  where  eye 
protection  is  needed. 

2.  Hard  lenses.  These  are  rigid  plastic 
lenses  that  fit  over  the  cornea.  They  are  the 
least  expensive  to  buy  and  maintain,  are 
easy  to  handle  and  clean  and  last  a  long  time. 


However  they  are  often  uncomfortable  at 
first,  and  may  be  unsuitable  for  extremely 
sensitive  eyes. 

3.  Soft  lenses.  These  are  made  of  a 
hydrophilic  (water  loving)  plastic  polymer, 
and  look  like  drops  of  water.  They  are  more 
comfortable  initially  than  hard  lenses  and 
better  for  occasional  use.  However  they  are 
expensive  to  maintain  and  don't  last  as  long 
as  hard  lenses. 

4.  Gas  permeable  lenses.  These  are 
rigid  plastic  lenses  which  allow  oxygen  to 
filter  through  and  keep  the  cornea  healthy. 
They  give  crisper  vision  than  soft  lenses, 
but  often  need  soaking  in  special  solution  to 
remove  accumulated  proteins. 

5.  Extended  wear  lenses.  These  are  soft 
lenses  which  can  be  left  in  the  eye  for  more 
than  24  hours  at  a  time.  They  are  extremely 
convenient;  however  they  can  be  harmful  to 
the  eyes  if  not  used  with  careful,  regular 
professional  supervision.  All  instructions  for 
use  must  be  followed.  Vision  is  less  good 
than  with  hard  or  soft  lenses. 


6.  Coloured  lenses  May  correct  sight 
can  be  used  for  cosmetic  purposes  only  I 
change  natural  eye  colour  or  for  medical 
camouflage  of  eye  damage. 

Unless  you  wear  contact  lenses,  the 
chances  are  you  know  little  about  how  to 
look  after  them.  How  often  has  a  custom 
asked  you  for  a  cleaning  solution  for  gas 
permeable  lenses,  and  you've  come  up 
a  product  more  by  luck  than  judgement? 
list  below  outlines  the  types  of  products 
available: 

1 .  Wetting  solution  lubricates  the  len; 
making  insertion  easier  and  wearing  mor 
comfortable . 

2.  Cleaning  solution  removes  deposit* 
from  the  lenses  once  they've  been  remo 
from  the  eye. 

3.  Soaking  solution  is  often  sterilised 
keep  the  lenses  clean  and  free  from 
impurities.  It  is  sometimes  combined  wil 
(2). 

4.  Two-Step  cleaning  and  disinfecti 
rinsing  and  neutralising  solutions  1 

example,  in  the  10-10  system  the  contac 
lenses  are  soaked,  first  in  the  cleaning  ar 
disinfecting  solution,  requiring  only  ten 
minutes  in  each. 

5.  All-in-one  solutions,  for  hard  and  j 
permeable  lenses,  are  suitable  for  those 
with  a  hectic  lifestyle  or  whose  work  me; 
they  travel  a  lot.  These  can  be  used  to  w 
clean  and  soak  lenses. 

6.  Comfort  drops  are  used  during  wea; 
without  the  need  for  removal  to  reduce  a 
discomfort  of  dry  or  tired  eyes. 

7.  Saline  solutions  can  be  used  to  rins 
the  lenses  after  using  a  cleaner,  or  can  bi 
used  prior  to  insertion  of  the  lens  to  impi 
initial  comfort. 

8.  Protein  remover  tablets  Deposits 
protein  often  build  up  on  lenses.  Weekly 
of  these  tablets ,  dissolved  in  saline  (for  s 
lenses)  or  distilled  water  (for  gas  perme; 
lenses)  ensures  that  the  lenses  remain  c 
and  comfortable. 

9.  Surfactant  cleaner  Contact  lenses 
need  a  more  thorough  cleaning  from  tim< 
time  or  even  on  a  daily  basis,  and  a 
surfactant  cleaner  should  be  used  to  rem 
heavier,  more  stubborn  deposits. 

Study  the  products  you  stock  and 
compile  a  list  to  help  you  when 
recommending.  Ask  your  customers  wh 
lenses  they  wear  and  what  sort  of  syster 
they  would  like  to  use:  several  individual 
products,  a  two  product  system  or  an  all 
one  system. 
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My  husband  has  been  told  by  the  optician  that  he  has  mild  glaucoma. 
What  does  this  mean? 

Glaucoma  is  a  condition  whereby  the  pressure  of  the  liquid  in  the  eye  is  raised.  In  its 
early  stages  there  may  be  no  symptoms,  but  if  left  to  progress  the  condition  can 
cause  pain  and  some  loss  of  vision.  If  it  is  discovered  early  enough  (as  in  your 
husband's  case)  the  condition  can  usually  be  successfully  treated  with  medication 
such  as  eye  drops. 

My  3-month  old  baby  has  developed  little  white  patches  inside  his  mouth 
and  has  started  to  refuse  his  bottle.  My  mother  says  it  is  thrush .  Is  she 
right  and  should  I  visit  my  GP? 

Yes.  Your  doctor  will  probably  prescribe  an  antibiotic  mixture,  which  can  be  applied 
by  dropper  directly  onto  the  white  spots  in  your  baby's  mouth.  To  prevent  infection 
recurring,  you  should  be  scrupulous  with  sterilising  bottles,  teats  and  dummies.  As 
thrush  can  also  spread  to  a  baby's  bottom,  change  his  nappies  frequently  and  make 
sure  his  bottom  is  thoroughly  clean  and  dry,  as  thrush  thrives  in  moist  parts  of  the 
body. 

During  my  last  pregnancy  I  developed  unsightly  stretch  marks  on  my 
tummy  and  breasts.  I  am  expecting  another  baby  and  want  to  know 
what  lean  do  to  avoid  getting  them  again. 
Stretch  marks  in  pregnancy  usually  appear  after  the  fourth  month.  You  are  less  likely 
to  get  them  if  you  don't  put  on  too  much  weight.  Generally,  pregnant  women  should 
gain  no  more  than  13kg  (28.6lbs)  during  their  pregnancy.  Ask  your  pharmacist  or 
health  visitor  to  advise  you  on  the  right  foods  to  eat  for  a  healthy  balanced  diet. 
Some  expectant  mothers  also  find  massaging  the  tummy  with  baby  oil  or  cream  can 
be  helpful. 

I  have  read  in  the  papers  that  prescription  charges  have  gone  up.  What 
is  the  prescription  charge? 

It  is  a  "tax"  put  on  prescriptions  by  the  Government.  The  money  is  collected  by 
pharmacists  for  the  Government.  However,  over  50  per  cent  of  the  population  are 
exempt  for  various  reasons.  If  you  think  you  could  be  entitled  to  free  prescriptions, 
an  explanatory  leaflet  and  application  form  —  Form  PI  1  —  is  available  from  Post 
Offices,  pharmacies  and  local  Social  Security  offices. 


The  sweet  life: 
naughty  but  nice! 


coffee  break,  and  you're 
jeling  a  little  peckish.  Those  of 
sitting  reading  Over  the 
ounter while  eating  an  apple  are 
obably  feeling  virtuous  as  you 
3k  at  a  colleague  chomping  on  a 
ars  bar  or  a  Marathon. 
But  those  of  you  addicted  to 
ocolate  or  other  sweets  are  not 
me,  as  a  recent  Gallup  poll 
long  mothers  of  small  children 
ows.  Only  6  per  cent  of  mums  in 
survey  said  their  children 
'ereat  sweets,  and  37  per  cent 
flitted  their  children  eat  sweets 
ery  day . 

The  harm  being  done  to 
Wren's  teeth  is  matched  only 
the  damage  to  family  budgets, 
me  23  per  cent  of  mums 
nitted  spending  over  £2  a  week 
•onfectionary,  while  24  per 
it  spend  £1  a  week.  Chocolate 
big  business.  The  sweetest 
th  are  found  in  the  North  and  in 
)tland,  where  one  in  three 
ms  said  they  spend  over  £3  a 
ek  on  sweets. 
»ut  it's  not  just  the  kids  who 
eating  the  sweets.  80  per  cent 
mums  admit  eating  sweets 
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themselves,  though  not  without 
side-effects;  nearly  two  in  three 
said  they  feel  guilty  succumbing  to 
the  sweet  life  on  the  grounds  that 
sweets  are  fattening  or  harmful  to 
teeth. 

If  you  must  eat  sweets,  have  a 
look  at  our  table  to  find  out  which 
are  the  real  killers  as  far  as 
calories  are  concerned.  A  little  of 
what  you  fancy  does  you  good,  but 
some  of  the  cereal  bars  taste  just 
as  nice  with  less  effect  on  the 
waistline. 

Anyway,  who  are  we  to  talk? 
At  Over  the  Counter  we  are 
seriously  considering  seeking 
sponsorship  from  Cadbury's  to 
keep  our  chocolate  stocks  topped 
up! 

nt  to  Chemist  &  Druggist 


SHOPTALK 


10  handy  hints  for 
contact  lens  care 


1.  Always  remember  that  healthy 
eyes  are  essential  for  good  sight. 
Do  not  put  it  at  risk  through 
negligence  or  vanity.  Always 
advise  your  customers  to  follow 
their  optician's  advice. 

2.  Always  wash,  rinse  and  dry 
hands  thoroughly  before  handling 
contact  lenses. 

3.  Lenses  accumulate  debris  from 
the  atmosphere  and  tears, 
therefore  regular,  thorough 
cleaning  is  essential. 

4.  It  is  important  to  always 
disinfect  lenses  every  time  they 
are  removed  from  the  eye  as  dirt 
and  bacteria  can  be  passed  onto 
the  lens  and  cause  eye  infections. 

5.  After  the  disinfection  stage, 
many  modern  systems  require  a 
neutralisation  stage,  prior  to 
insertion  of  the  lens  into  the  eye . 
This  prevents  discomfort  and 
stinging  which  may  occur  if  any 
disinfecting  solution  is  left  on  the 
contact  lens. 


6.  Thorough  cleaning  of  the 
soaking  case  every  week  and 
replacement  every  six  months  is 
recommended  to  prevent 
contamination  of  the  lenses. 

7.  Make-up  wearers  should  insert 
lenses  prior  to  application  and 
remove  them  before  taking  make- 
up off.  Fibre-free  mascaras  and 
oil-free  types  are  preferable  so 
minimising  the  risk  of  make-up 
being  deposited  onto  the  lens. 

8.  Never  wear  lenses  when  using 
eye  medications  (unless  advised 
to  do  so  by  your  optician). 

9.  Never  change  any  care  products 
without  first  consulting  the 
customer's  optician.  The 
solutions  chosen  may  be  either 
unsuitable  for  the  lenses  or  not 
compatible  with  their  eyes. 

10.  Remember,  always  follow  the 
advice  of  the  optician  and  if  any 
problems  occur  an  immediate 
consultation  is  advisable. 
Provided  bv  Cibavision 


In  the  first  of  a  new  series  of  healthy  recipes,  we  look  at  a  filling  stew 
that  combines  the  benefits  of  a  fish  oil  —  good  for  reducing  certain 
types  of  fat  molecules  in  the  blood  —  with  the  cholesterol-lowering 
effect  of  soluble  fibre  from  pulses,  in  this  case  lentils  and  peas. 

Fish  and  Fibre  Stew 

Serves  8 

90g  dried  lentils 
90g  dried  split  peas 
400gtin  of  tomatoes  (preferably 

no  salt  added) 
1  small  onion 
1  small  red  pepper 
1  carrot 
1  stalk  celery 

450g  salmon,  cut  into  chunks 
450g  tin  cannellini  beans 
275g  tin  sweetcorn 
pepper 


In  a  large  saucepan  bring  to  the 
boil  lentils,  split  peas,  tomatoes, 
and,  finely  chopped,  the  onion, 
carrot,  red  pepper  and  celery, 
and  450ml  water.  Simmer, 
covered,  for  25  minutes. 

Add  salmon,  beans,  liquid 
from  the  tin,  and  the  sweetcorn. 
If  needed,  add  some  water  to 
just  cover  mixture.  Cover  and 
simmer  for  15  minutes  more  or 
until  lentils  and  peas  are  cooked 
through  and  tender;  season  to 
taste  with  pepper,  and  serve. 


From:  "The  8  Week  Cholesterol  Cure  Cookbook ' '  by  Robert  E.  Kowalski, 
published  this  month  by  Thorsons  (hardback  £8.99).  The  book  contains  over 
200  recipes  containing  foods  which  are  said  to  be  beneficial  in  lowering 
cholesterol. 


J  A  lightly  fra^ranced  formula 
with  the  strength  of  coal  tar. 
v  Docs  not  stain  the  skin, 
clot  hes  or  bath. 
J  Leaves  the  hair  shiny  and 
easy  to  manage-. 


The  effective  scalp  treatment  in  a  cosmetic  shampoo. 


The  eyes  are  the  windows 
of  the  soul,  and  the  more 
attractive  they  are  the 
better,  especially  if  you're 
looking  for  your  soul- 
mate!  Correctly  applied 
eye  make-up  can  make  all 
the  difference,  especially 
if  you  wear  glasses  or 
contact  lenses.  Study  the 
following  guidelines  and 
you  may  help  your 
customers  enhance  not 
just  their  eyes,  but 
perhaps  even  their  lives... 


There  was  a  time  when  girls  in  glasses  were 
considered  to  be  "plain  Janes"  and 
bespectacled  boys  plain  "weedy",  because 
of  the  frightful  frames  they  had  to  wear! 

Nowadays  glasses  come  in  all  shapes, 
sizes  and  colours  and  people  can  choose 
fashionable  frames  to  suit  whatever  image 
they  wish  to  portray.  And  those  who  are 
"hung  up"  on  wearing  glasses  can  use 
contact  lenses,  so  that  no  one  need  ever 
know. 


Eye  contact 


Contact  lenses  are  usually  worn  to  improve 
eyesight:  these  are  corrective  lenses.  But 
many  people  use  them  as  a  fashion 
accessory:  these  are  cosmetic  lenses,  and 
may  or  may  not  be  corrective  too.  They  are 
tinted  or  coloured  to  enhance  or  change  the 


natural  eye  colour.  You  can  transform  your 
eyes  to  match  your  mood,  make-up,  outfit, 
or  simply  to  make  an  impression! 

Whatever  the  reason  for  wearing  contact 
lenses,  eye  make-up  can  make  even  the 
loveliest  eyes  look  better.  It's  best  to  give 
the  lenses  a  few  minutes  to  settle  in  before 
starting  to  make-up.  Then  foundation, 
blusher  and  powder  should  be  applied  in  the 


normal  way  before  doing  the  eyes. 

There  are  no  restrictions  on  the  colour; 
contact  lens  wearers  can  use.  But  there  ar 
restrictions  on  the  kind  of  make-up  used, 
and  the  way  it  is  applied. 

Some  make-up  ranges  are  made 
specifically  for  contact  lens  wearers  eg  Ey( 
Care,  which  can  be  bought  through  opticiai 
only.  Most  make-up  ranges,  however,  catf 
for  people  with  sensitive  eyes.  Have  a  look 
at  what  you  stock. 


Super  specs 


can't  or | 


Spectacles  are  ideal  for  those  who  can' 
don't  want  to  wear  contact  lenses.  As  well 
as  nicer  frames,  thick  and  heavy  spectacle 
lenses  have  been  superceded  by  materials 
which  are  optically  denser,  resulting  in 
thinner,  flatter  and  lighter  lenses. 


Sensitive  eyes 

Contact  lens  wearers  and  those 
i,vith  sensitive  eyes  need  to  treat 
:heir  eyes  with  care.  Remind  your 
customers  of  the  following  do's 
and  don'ts: 

Don't  use  any  eye  shadow 

Ithat  may  get  into  the  eye 
•  (or  under  a  contact  lens) 
jnd  cause  irritation.   Do  use 
;ream,  gel,  stick  or  pencil  eye 
shadows,  but  avoid  powders. 
Don't  use  any  eyeliner 

2 inside  the  eye;  this  may 
•  grease  up  the  lens  or  cause 
irritation.  Do  draw  a  fine  line  just 
Delow  the  lashes. 

Don't  use  any  mascara  that 

3 may  irritate  the  eyes.  Do 
•  look  for  fibre-free, 
hypoallergenic  mascara  with  a 
waterproof  formula. 

Don't  use  any  cosmetic 

4 or  other  eye  drops  that  are 
•  not  suitable  for  use  with 
certain  types  of  contact  lenses.  Do 
look  on  the  pack,  or  ask  your 
pharmacist. 

Don't  use  an  oily  eye 

5 make-up  remover  which 
•  may  grease  up  the 
lenses.  Do  use  a  creamy  lotion, 
preferably  hypoallergenic  for 
sensitive  eyes. 

Don't  "hoard"  eye  make- 
up. Do  discard  items  at 
regular  intervals,  even  if 
)nly  half  empty. 


2.  Add  definition  with 


in 


Hypoallergenic  mascara  i 
*  sensitive  eyes 


s  best  4.  Concealer,  applied  over  foundation 

but  under  powder,  is  a  must 


A  lens  that  corrects  the  way  you  see 
hings  may  also  alter  the  way  your  eyes  look 
rom  the  other  side .  Short-sighted  people , 
/ho  need  concave  lenses  to  correct  the 
efect,  may  find  that  their  eyes  look  smaller. 
Conversely,  long-sighted  folk  need  convex 
;nses  which  may  make  the  eyes  look 
igger. 

Additionally,  lenses  tend  to  acentuate 
ny  faults  you  may  have  had  to  start  with! 
Reshaping  the  eyes  can  disguise  these 
lults,  and  learning  the  special  make-up 
ricks  used  by  beauticians  will  also  help  you 
'hen  advising  your  customers. 

Mistakes  are  also  emphasised  through 
lasses.  Your  customers  may  be  interested 
3  know  that  there  are  make-up  spectacles, 
vailable  at  opticians,  with  separate,  hinged 
mses,  so  you  can  see  through  one  eye  as 
ou  work  on  the  other. 


Shaping  by  shading 


As  a  general  rule,  use  lighter  colours  to 
enlarge  eyes  and  darker,  muted  shades  to 
make  them  look  smaller.  But  keep  it  simple; 
don't  use  too  much  colour  to  change  the 
shape  of  your  eyes.  And  keep  away  from 
pearly  colours;  use  matt  ones  which  won't 
reflect  through  the  glass. 
Small  eyes  Shade  along  the  socket  line, 
beginning  a  little  way  in  from  the  inner  eye . 
Brush  colour  upwards  and  outwards.  Stroke 
a  very  pale  colour  along  the  upper  lids  and 
blend  into  the  socket  shading.  Shade  finely 
under  the  outer  bottom  lid.  Highlight  only 
the  centre  of  the  upper  lid  with  a  pale  or 
pearly  colour. 

Special  trick  —  if  your  eyes  are  not  too 
sensitive,  draw  white  kohl  pencil  gently 
along  each  eye's  inner  rim,  just  above  the 


Tips  to  pass  on 

Your  customers  may  find  the 
following  tips  useful: 

Well-shaped  eyebrows 

1 above  the  rims  of  glasses 
•  will  give  the  face  an  instant 
lift.  If  the  brows  are  bushy,  keep 
them  well  trimmed  by  plucking 
stray  hairs;  but  don't  alter  the 
shape  dramatically.  If  the 
.eyebrows  are  skimpy,  sketch  in 
individual  hairs  rather  than 
drawing  in  one  hard  line. 

Most  people  have  dark 

2 circles  below  the  eyes. 
•  These  are  visible  through 
the  lenses  and  are  often 
emphasised.  Conceal  them  with  a 
cover  stick  in  a  light  shade  used 
over  foundation  but  under 
powder. 

Most  women  want  luscious 

3 long  lashes  to  flutter  at  the 
•  man  of  their 
dreams.  Through  glasses  false 
eyelashes  may  be  more  effective. 
Put  them  on  before  mascara  but 
after  liner,  and  follow  the 
manufacturers  instructions  for 
application.  Otherwise  draw  a  line 
just  above  the  upper  lashes  to  give 
an  illusion  of  thickness. 

Lumpy  mascara  looks 

4 awful  at  the  best  of  times, 
•  and  even  worse  under 
glasses.  It's  best  to  apply  two  or 
three  thin  layers  rather  than  one 
lumpy  one.  Use  an  eyelash  comb 
to  get  rid  of  any  lumps.  And  for 
well  defined  lashes,  apply  mascara 
so  that  it  spreads  them  well. 

If  you  can't  afford  make-up 

5-  spectacles,  keep  glasses 
•  right  on  the  end  of  the 
nose,  and  apply  eye  colour  looking 
through  them.  Blending  it  in  well 
is  very  important,  so  double  check 
when  you've  got  your  glasses  on 
properly. 

Eye  drops  can  help  take 

6 away  a  tired,  sore  look, 
•  especially  for  a  special 
occasion.  Apply  as  directed,  but 
be  careful  not  to  mess  up  your 
make-up. 


bottom  lashes.  This  simple  trick  has  the 
effect  of  "extending"  eye-whites,  making 
them  look  larger  and  giving  an  added 
sparkle. 

Big  eyes  Beautiful,  big  eyes  are  usually  not 
a  problem.  But  if  the  glasses  make  them 
look  over-big,  stay  away  from  bright  colours 
which  draw  attention  to  the  eyes.  Shade  and 
blend  in  dark  colours. 
Special  trick  —  if  your  eyes  are  not  too 
sensitive ,  draw  black  or  brown  kohl  pencil 
along  the  inner  rims.  Many  people  do  this 
alreadv.  It  makes  the  eves  look  smaller. 


And  finally. 


Whether  they  wear  contact  lenses,  glasses 
or  neither,  remind  your  customers  that  the 
skin  around  the  eyes  is  very  delicate  and 
therefore  tends  to  wrinkle  more  easily.  To 
prevent  wrinkles  appearing  prematurely, 
take  great  care  when  applying  and  removing 
eye  make-up  and  never  drag  or  stretch  the 
skin.  Remove  all  eye  make-up  completely 
last  thing  at  night,  and  apply  a  night  cream 
generously  but  gently  around  the  eyes. 


le 


Subject:  Paracetamol 

The  tragic  death  of  30-year-old 
Teresa  Butler  from  paracetamol 
overdosage  was  widely  reported 
in  the  Press  following  an  inquest 
in  February.  Miss  Butler  had 
been  treating  herself  with 
various  branded  OTC  medicines 
for  flu ,  all  of  which  contained 
paracetamol.  And  when  she 
telephoned  her  doctor,  he  told 
her  to  take . . .  paracetamol 
tablets.  She  suffered  liver 
damage,  and  died. 

This  should  remind  us  of  how 
important  it  is  to  always  ask  the 
customer:  "Are  you  taking  any 
other  medicines?"  It's  a  service 
that  pharmacy  offers,  unlike 
other  retail  outlets  where  some 
medicines  can  be  bought. 

1.  Paracetamol  is  an  approved 
name  for  the  compound  N-acetyl 
p-aminophenol. 

2.  It  is  a  mild  to  moderate  pain- 
killing  and  fever-reducing  drug 
which  can  be  bought  over  the 
counter  on  its  own  (eg.  Panadol, 
Calpol,  Disprol),  or  as  a 
compound  preparation  with 
other  analgesics  (eg.  Panadeine, 
Propain). 

3.  Paracetamol  is  also  present  in 
many  flu,  congestion  and  other 
remedies  (eg.  Lem-sip, 
Resolve). 

4.  "Ordinary"  paracetamol 
comes  as  500mg  tablets  or 
soluble  tablets,  120mg  in  5ml 
oral  suspension  or  paediatric 
elixir,  and  250mg  in  5ml  oral 
suspension. 

5.  The  dose  for  adults  and 
children  over  12  years  old  is 
500mg  to  lg  (1-2  tablets)  every 
4-6  hours,  to  a  maximum  of  4g  (8 
tablets)  daily. 

6.  Children  under  12  should  be 
given  no  more  than  four  doses 
daily.  The  doses  are  —  6-12 
years:  250mg-500mg;  1-5  years: 
120mg-250mg;  3  months-1  year: 
60mg-120mg;  and  under  3 
months  only  as  advised  by  a 
doctor. 

7.  More  paracetamol  is  sold 
through  chemists,  drugstores 
and  grocers  than  any  other 
analgesic.  It  is  safe  in  use, 
providing  the  stated  doses  are 
not  exceeded. 

8.  The  maximum  daily  dose 
should  take  into  account  all 
medicines  taken  that  contain 
paracetamol. 

9.  Anyone  who  suffers  from  liver 
disease,  or  is  an  alcoholic,  should 
not  take  paracetamol.  It  is 
removed  from  the  body  via  the 
liver,  and  prolonged  use  or 
overdosage  will  damage  the  liver 
and  eventually  kill. 

10.  One  product,  Pameton, 
contains  and  antidote  —  250mg 
methionine  —  in  each  tablet, 
which  comes  into  effect  once  the 
maximum  dose  has  been 
exceeded. 


Traveller's 
turn! 

Watch  out  for  strangers  who  enter 
your  pharmacy  looking  somewhat 
pained!  They  could  be  on  a 
business  trip,  and  suffering  from 
the  biggest  scourge  of  Britain's 
captains  of  industry  —  stomach 
upsets  and  diarrhoea. 

A  survey  carried  out  b> 
Janssen  (makers  of  Arret  and 
Imodium)  among  3,000 
secretaries  of  much-travelled 
bosses,  found  that  compared  with 
tummy  troubles,  complaints  about 
tiredness,  fatigue,  exhaustion  and 
jet  lag  ran  a  close  second,  followed 


SHOPTALK 


by  headaches,  indigestion  and 
travel  sickness. 

For  this  reason,  the  vast 
majority  of  executives  travelling 
on  business  carry  a  medical  kit, 
containing  tablets  for  indigestion, 
diarrhoea,  and  travel  sickness  plus 
pain  killers,  antihistamines,  and 
plasters. 

And  the  most  favoured  source 
for  obtaining  advice  on  the 
contents  of  a  medical  kit?  You've 
guessed. .  .the  local  pharmacy: 
some  75  per  cent  said  that  the 
main  medical  product  suppliers  to 
their  company  is  the  pharmacy. 

Suffering 
spots 

An  amazing  61  per  cent  of 
teenagers  with  acne  suffer  in 
silence.  And  do  you  know  why? 


They  say  that  they  feel  self- 
conscious,  worry  about  name 
calling  and  teasing,  ares 
embarassed,  feel  they  are  stared 
at,  get  depressed  and  feel  it 
affects  them  getting  jobs. 

These  are  just  some  of  the: 
findings  of  a  survey  carried  out  by 
Lederle,  sponsors  of  this  year's 
National  Spot  Week  (March  5-9), 
to  see  how  much  young  peoplej 
really  know  about  acne. 

The  survey  found  that 
teenagers  believe  the  myths  that 
surround  acne.  Almost  80  perl 
cent  think  that  poor  diet  causes  it,i 
whereas  only  38  per  cent  knowlj 
that  it  is  caused  by  excess  sebum! 
production. 

But  the  good  news  is  that  oil 
the  74  per  cent  who  don't  botherf 
to  see  their  GPs,  57  per  cent  area 
using  OTC  products  from  thel 
pharmacy.  So  spare  a  thought  foil 
those  brave  souls  who  venture]} 
into  your  pharmacy:  do  give  therrJj 
your  help  and  advice,  and  be  nice* 


My  husband  and  I  have  been  trying  for  a  baby 
for  almost  a  year.  I  have  given  up  alcohol  and 
smoking  and  have  normal,  regular  periods,  so 
our  lack  of  success  is  really  worrying.  Should  we 
seek  professional  advice? 
Most  doctors  advise  couples  to  "try"  for  six  months  to 
a  year,  but  after  this  time  it  is  usual  to  start  some 
preliminary  tests.  Ask  your  doctor  to  refer  you  to  your 
local  infertility  clinic.  However,  please  try  and  relax  and 
don't  start  worrying  too  much,  as  this  can  actually  stop 
you  conceiving! 

My  15-month-old  daughter  has  been  in  contact 
with  measles  but  I  have  not  yet  had  her 
immunised.  What  should  I  do? 
If  is  worth  having  her  immunised  during  the  first  3-4  days 
after  exposure  to  measles.  After  that  there  is  no  point 
because  the  vaccine  will  not  work  in  time.  In  this  case  you 
should  wait  until  she  is  past  the  incubation  period  (up  to 
12  days  after  exposure)  then,  if  she  has  not  developed 
measles,  make  an  appointment  to  get  her  immunised. 
/  am  now  51  and  have  missed  my  last  two 
periods.  I  know  that  I  am  not  pregnant,  but  has 
my  '  'change  of  life ' '  started  and  do  I  still  need  to 
use  contraceptives? 

As  the  average  age  for  the  onset  of  the  menopause  is  50, 
it  is  very  probably  that  you  have  started  the  change  of 
life.  But  it  is  wise  to  keep  using  contraceptives  for  a 
further  year  when  you  are  over  50  or  for  a  further  2  years 
when  the  menopause  starts  before  50. 

My  father  does  a  lot  of  home  repairs  and 
gardening.  Does  he  need  a  tetanus  injection 
every  time  he  gets  a  cut? 
Tetanus  immunization  in  childhood  involves  having  a 
series  of  three  injections  within  a  year.  To  maintain 
protection  he  should  have  a  booster  every  ten  years.  This 
is  particularly  important  if  he  cuts  himself  while 
gardening,  as  the  bacteria  which  cause  tetanus  (lockjaw) 
live  in  soil  and  animal  manure.  If  he  is  uncertain  whether 
he  has  been  immunized,  he  should  consult  his  doctor. 


My  wife  wants  me  to  have  a  vasectomy,  but  1  am 
rather  nervous  at  the  prospect.  Can  you  tell  me 
what  the  doctor  will  do? 
A  vasectomy  is  a  means  of  sterilisation.  It  is  a  simple  and 
painless  10  minute  operation  performed  under  a  local 
anaesthetic,  and  involves  cutting  the  tubes  which  connect 
each  testicle  to  the  penis.  Once  the  tubes  are  cut,  sperm 
cannot  travel  to  the  penis  and  so  the  man  becomes 
infertile.  The  doctor  makes  two  tiny  slits  in  the  top  of  the 
scrotum  either  side  of  the  penis,  lifts  the  tubes  through 
the  slits,  cuts  them  and  sews  up  the  slit  with  a  couple  of 
dissolving  stitches.  Once  the  anaesthetic  wears  off  there 
may  be  some  slight  soreness  and  swelling  for  a  few  days, 
but  you  should  be  able  to  have  sex  again  within  a  week. 
You  will  be  advised  to  continue  using  contraceptives  until 
your  doctor  is  satisfied  that  your  semen  is  sperm-free. 

My  wife  is  constantly  tired  and  listless  these  days 
and  is  now  complaining  of  heavy  periods  as 
well.  I  think  she  is  anaemic  and  should  try  a 
course  of  iron  tablets?  Am  I  right? 
Extreme  tiredness  and  dizziness  can  be  signs  of  anaemia 
—  a  blood  disorder  which  affects  two  in  ten  women. 
Heavy  menstrual  bleeding  is  a  common  cause  of  the 
problem.  Your  wife  should  visit  her  doctor,  who  may  take 
a  blood  sample  to  find  out  how  many  oxygen-carrying  red 
blood  cells  she  has  in  her  body.  If  she  is  anaemic,  he  may 
prescribe  iron  supplements  to  help  boost  their  volume. 
She  should  also  include  more  dried  fruits,  red  meat,  liver 
and  green  leafy  vegetables  in  her  diet. 

*\  The  National  Pharmaceutical  Association's 
syndicated  "Ask  your  pharmacist"  column 

0  appears  in  dozens  of  local  newspapers  on  a 
regular  basis.  C&D  will  pay  £25  to  any  assistant  who 
suggests  a  poser  that  the  NPA  chooses  to  answer 
through  the  media.  Questions  please  to  the  Editor, 
marked  "NPA  Q&A",  Over  the  Counter,  Chemist  & 
Druggist,  Benn  House,  Sovereign  Way,  Tonbridge. 
Kent  TN9  1 KW.  Remember  to  include  the  address 
of  your  pharmacy. 
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Over  the  Counter  April  1990  A  supplement  to  Chemist  &  Druggi: 


Recognised  today  as  a  key  innovator  in  the  development  of  OTC  pharmaceutical  products  and  market  leader  in 
the  treatment  of  allergy,  Merrell  Dow  have  built  an  impressive  reputation  for  professionalism  and  competence 
from  their  early  beginnings  in  William  Stanley  Merrell's  "Western  Market  Drugstore"  in  Cincinnati,  Ohio  in  the 

1820s.  We  examine  their  progress 


Merrell  Dow 


progress  o 


a  pharmaceutical 

■     ■  ■         ■  ■ 

istinction 


Seldane 's 
TV  bees  get  bui 


Merrell  have  always  remained  true  to  the 
philosophy  of  "professionalism  and  quality" 
first  established  by  W.S.  Merrell  himself. 
These  two  values  have  combined  with  heavy 
investment  in  research  and  development  to 
make  Merrell  Dow  a  leading  global 
pharmaceutical  company  providing  valuable 
healthcare  products. 

The  product  range  covers  a  vast  array  of 
therapeutic  conditions  from  rifampacin,  the 
cure  for  tuberculosis,  to  modern  antibiotics, 
heart  drugs  and  a  recent  breakthrough  in  the 


treatment"  of  epilepsy.  Merrell  Dow  also 
produce  a  high  quality  range  of  OTC  medcines 
which  are  sold  exclusively  through  pharmacies 
in  the  UK. 

Pharmacist  first  philosophy 

At  the  heart  of  Merrell's  approach  to  the 
business  is  their  "pharmacy  endorsed 
philosophy."  Recognising  the  importance  of 
pharmacies  as  healthcare  advice  centres 
advising  and  recommending  treatment  to  the 


public,  Merrell  are  committed  to  supports 
their  pharmacists  with  high  quality  produci 
which  are  commercially  and  professional; 
worthy  of  support.  j 
In  1985  Merrell  Dow  launched  Synd 
OTC  for  the  treatment  of  tension  headach<; 
This  powerful  analgesic  can  provide  fas 
effective  relief  from  the  symptoms  of  tensic, 
headache,  from  which  one  in  four  peop 
suffer.  Initial  relief  of  this  stress  relate 
headache  is  within  30  minutes  in  97  per  cent  < 
cases. 





The  success  of  Syndol  continues  to  grow 
nth  the  recommendation  of  pharmacists  and 
ssistants.  Detailed  leaflets  are  available  to 
elp  customers  better  understand  tension 
eadache  and  how  to  cope  with  it. 

The  Merrell  Medicine  Chest  contains 
hree  effective  treatments  for  different  sore 
tiroats.  Merocets,  for  dry  tickly  sore  throats, 
procaine,  for  severe  sore  throats  and 
flerothol  for  sore  throats  with  a  blocked  nose 
-  all  contain  a  proven  antibacterial  agent.  The 
ange  of  lozenges  is  of  major  importance  in  the 
harmacy  market  for  sore  throat  medicines. 

The  "Treasure  Chest"  competition  which 
/as  run  for  pharmacy  assistants  provided  an 
xciting  incentive  for  displaying  the  Merrell 
ledicine  Chest  this  Winter.  Good 
lerchandising  helps  customers  to  find  their 
egular  brands  easily  while  consumer  advice 
;aflets  provide  valuable  advice  about  the 
ledicines. 

Both  Syndol  and  the  lozenges  have  had 
dvertising  support  to  help  guide  customers  to 
le  pharmacy  to  obtain  products  for  these 
articular  ailments. 

Allergy  treatment  breakthrough 

.t  the  start  of  the  1980s  Merrell  Dow  made  a 
lajor  breakthrough  in  the  treatment  of 
ilergies.  The  introduction  of  Triludan  as  the 
rst  non-sedating  product  for  the  treatment  of 
ayfever  and  other  allergies  related  to 
stamine  reaction,  revolutionised  the  quality 
flife  of  many  sufferers. 

Triludan  was  initially  a  prescription  only 
ledicine  where  it  received  widespread 
jipport  from  CPs  and  hospital  doctors.  In 
p85  Triludan  was  made  available  to 
fiarmacists  for  their  professional 
commendation. 

Merrell  Dow  had  identified  that  a  certain 
?rcentage  of  hayfever  sufferers  did  not  visit 
eir  GPs  and  were  seeking  advice  from  their 
larmacy.  These  sufferers  were  looking  for 

t,  effective  relief  of  their  symptoms 
oiding  the  drowsiness  associated  with 
Ber  style  antihistamines.  Triludan  provides 
factly  these  properties  which  allow 
fferers  to  continue  with  their  everyday  life 
pe  from  the  uncomfortable  symptoms  of 
yfever. 

In  this  way  Merrell  Dow  were  able  to 
bvide  many  sufferers  with  effective  relief.  If 
e  sufferers  were  taking  exams,  driving  or 
crating  machinery  they  were  able  to 
ntinue  with  their  everyday  life  without 
ving  their  performance  impaired.  Since 
"iludan  does  not  enter  the  brain  at 
erapeutic  doses.  This  major  advance  in 
patment  has  become  widely  prescribed  and 
commended. 

Triludan  is  not  strictly  confined  to 
yfever.  During  the  year  many  people  suffer 
)m  allergic  reactions  to  house  dust,  animal 
nder,  bee  stings,  etc.  Triludan  is  equally 
ective  in  these  conditions.  Last  year  saw 
e  introduction  of  a  new  one-a-day 

mulation  called  Triludan  Forte  which 
tisfied  those  customers  requiring  the 
nvenience  of  a  one-a-day  dose.  Triludan  still 
s  the  flexibility  of  a  two-a-day  dose  which 
me  sufferers  prefer. 

As  part  of  an  ongoing  programme  of 
velopment  Merrell  Dow  talk  to  many 
yfever  sufferers  in  market  research  groups 
ensure  that  they  are  fully  aware  of  the  needs 
i  requirements  of  their  customers. 

One  area  that  has  been  highlighted  is  the 
y  in  which  sufferers  treat  their  hayfever.  As 
cussed  above  many  sufferers  will  visit  their 
or  pharmacist  to  ask  for  professional 
Vice,  however  there  are  a  large  number  who 

not.  These  sufferers  are  either  influenced 
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Triludan  —  the  first  non-sedating  treatment  for  hayfever 


by  advertising  they  have  seen  or  will  buy  the 
product  they  have  always  bought,  unaware  of 
the  advances  that  have  been  made  in 
treatment. 

New  Seldane  to  go  on  TV 

In  an  attempt  to  spread  the  message  even 
wider  to  bring  the  fast,  effective  relief  to 
hayfever  avoiding  the  problems  of  drowsiness 
to  the  maximum  number  of  sufferers,  Merrell 
Dow  are  launching  a  new  hayfever  brand  this 
Summer,  Seldane.  This  brand  can  be 
advertised  directly  to  the  consumer  using  TV, 
radio  and  posters,  which  will  inform  sufferers 
who  do  not  seek  professional  advice  about 
their  treatment. 

Merrell  Dow  have  created  an  exciting 
advertising  package  which  includes  a  fully 
animated  TV  commercial.  The  stars  are  a 
group  of  cartoon  bees  one  of  whom  suffers 
from  hayfever,  not  very  pleasant  for  a  bee. 
These  characters  bring  home  the  message  of 
the  relief  that  Seldane  can  offer.  The  use  of 
cartoons  was  discussed  with  hayfever 
sufferers  who  thought  it  was  an  excellent  idea. 
There  were  far  too  many  '  'serious"  medicine 
advertisements,  and  the  thought  of  a 
humourous  touch  was  appealing. 

Seldane  is  a  once-a-day  product  which 
contains  120mg  terfenadine,  the  same  active 
ingredient  as  Triludan  and  Triludan  Forte. 


Because  it  normally  works  within  an  hour, 
sufferers  need  only  take  the  product  when 
symptoms  are  high  or  when  the  pollen 
forecast  looks  gloomy.  There  is  no  need  to 
take  it  continually  throughout  the  season. 

Sufferers  vary  in  age  but  the  vast  majority 
fall  between  15-40  years.  These  will  be  the 
key  people  targeted  by  the  consumer 
campaign  during  the  hayfever  season. 

Naturally,  it  is  important  that  customers 
can  recognise  the  advertised  brand  when  they 
enter  the  pharmacy  and  impactful 
merchandising  material  will  be  provided 
featuring  the  central  characters  from  the  TV 
commercial. 

Research  and  marketing  the  key 

This  further  development  of  new  business 
opportunities  is  a  key  to  Merrell  Dow's  OTC 
strategy.  While  maintaining  the 
professionalism  and  quality  demanded  by  the 
company's  founder,  combinined  with  a  firm 
commitment  to  research  and  creative,  skilful 
marketing,  the  company  looks  forward  to  a 
challenging  and  successful  future. 

The  heritage  that  Merrell  Dow 
Pharmaceuticals  have  built  within  the 
pharmacy  profession  is  a  testament  to  their 
commitment  to  OTC  medicines.  Pharmacy 
recommendation  is  crucial  in  providing  these 
quality  products  to  the  general  public. 


SELDANE.  ^ 

Fast  Acting  relief  for^ 

hayfever. 

One  tablet  lasts  twemyjbur 

hours. 


Seldane  —  Merrell  Dow 's  new  OTC  treatment  for  hayfever 


OTC  PRODUCT  LISTING 


Hayfever 


The  symptoms  of  hay  fever  are  the  body's  allergic  responses  to  the 
pollen  of  grasses  and  other  plants .  Over  the  counter  treatments  are 
usually  involved  with  symptom  relief,  though  some  products  do 
prevent  the  body  reacting  to  the  substance  which  produces  the  allergic 
reaction  —  the  allergen.  Typical  symptoms  of  hay  fever  include  a  runny 
nose,  red  and  itchy  eyes  and  wheeziness.  Hay  fever  can  often  trigger 
an  asthma  attack. 

Hay  fever  symptoms  will  be  seen  most  commonly  in  the  pharmacy 
during  the  pollen  season.  Grasses  pollenate  from  May  to  September; 
trees  pollenating  earlier  in  the  year  can  extend  the  season  back  into 
April.  An  early  Spring  following  a  mild  Winter  like  we  have  had  so  far 
this  year  could  make  the  Summer  of  1990  quite  a  long  one  for  your  hay 
fever-suffering  regulars. 

Antihistamines  have  for  many  years  been  the  treatment  of  choice 
for  hay  fever  sufferers.  They  work  because  the  hay  fever  symptoms 
are  a  result  of  the  release  of  histamine  in  the  body  in  reaction  to  an 
allergen.  Older  antihistamines  like  chlorpheniramine  and  promethazine 
are  safe  and  inexpensive.  They  do,  however,  have  a  tendency  to  cause 
drowsiness  as  a  side-effect,  particularly  with  the  first  few  doses.  This 


can  limit  their  use  in  people  whose  jobs  demand  concentration.  Drivinj 
skills  may  be  impaired.  The  drowsiness  caused  by  antihistamines  cai 
form  a  lethal  combination  when  added  to  the  effects  of  alcohol. 

So-called  "newer  generation"  antihistamines,  like  terfendine  am 
astemizole  are  generally  believed  to  be  free  from  the  drowsiness  side: 
effect  and  are  also  available  in  once  daily  dose  tablets.  They  arej 
however,  more  expensive  then  the  older  antihistamines. 

Nasal  decongestant  drops  or  sprays  can  be  very  effective  ii 
relieving  the  runny  nose  and  nasal  congestion.  Since  they  do  not  caus 
drowsiness,  they  may  prove  useful  as  a  short-term  measure  whe1, 
antihistamine  tablets  are  inappropriate.  They  should  however,  on! 
be  used  for  a  day  or  two  at  a  time,  as  prolonged  use  can  lead  t 
"rebound"  congestion  when  the  drops  are  stopped. 

Decongestants  can  also  be  taken  orally,  as  tablets  or  liquids.  Bu 
products  containing  ephedrine,  phenylephrine,  pseudoephedrine  an 
phenylpropanolamine  should  not  be  taken  by  people  with  raised  bloo 
pressure  without  advice  from  a  pharmacist  or  doctor. 

Hay  fever  sufferers  whose  symptoms  are  restricted  to  the  eye 
can  get  relief  from  certain  types  of  eye  drops. 


Actifed  Tablets 


Wellcome 


White,  scored  tablets  each  containing 
triprolidine  2.5mg and  pseudoephedrine 
60mg 

Adults  and  children  over  12:  ( )ne  tablet 
three  times  a  day 
12  £1.35 

Actifed  Syrup  (P) 

Clear,  golden-yellow  syrup  containing 
triprolidine  1 .25mgand 
pseudoephedrine  30mg  in  each  5ml 
Adults  and  children  over  12: 10ml  Children 
aged  6  to  12: 5ml  Children  aged  2  to  5: 
2.5ml,  all  three  times  a  dav 
100ml  £1.85 


Ifiranre 


Schering-Plough 


Clear  isotonic  d rops  or  spray  solution 
containing  oxymetazoline  0. 05% 
Nasal  congestion  associated  with  colds 
allergic  rhinitis 

Adults  and  children  over  5: 2  to  3  drops 

sprayed  into  each  nostril  in  the  morning 

and  at  bedtime 

Caution:  prolonged  use  is  not 

recommended 

Spray  15ml  £1.39  Drops  15ml  £1.39 
Afrazine  Paediatric  (F) 

Drops  containing  oxymetazoline 
0.025% 

Children  up  to  5: 2-3  drops  morning  and  at 
night 

15ml  £1.39 


Aller-eze  Tablets 


Intercare 


White,  round  tablets  each  containing 
clemastine  hydrogen  fumarate  l.34mg 
Allergic  rhinitis  including  hayfever 
Adults  and  children  over  12:  One  tablet  night 
and  morning  7-12:  Half  to  one  tablet 
night  and  morning  3-6:  Haifa  tablet 
night  and  morning 
10  £1.62  30  £3.85 

Aller-eze  Elixir  (P) 

Clear,  peach-flavoured,  sugar-free 
liquid  containing  clemastine  hydrogen 
fumarate  0. 67mg  in  each  5ml 
Adults  and  children  over  12: 10ml  night  and 
morning  7-12  7.5ml  before  breakfast 
and  at  bedtime  3-6  5ml  before  breakfast 
and  at  bedtime 
100ml  £1.85 


Aller-eze  Plus  (P) 

White  tablets  each  containing 
clemastine  hydrogen  fumarate  0.67mg 
and  phenylpropanolamine  25mg 
Nasal  and  sinus  congestion,  hayfever, 
and  allergy  symptoms 
Adults:  ( )ne  tablet  every  six  hours. 
Maximum  of  four  a  day 
12  £1.68  24  £2.80  36  £3.95 


Daneral  SA 


® 


Hoechst 


Congesteze 


© 


Pink  tablets  each  containing 
pheniramine  maleatc  75mgin  a 
sustained  release  formulation 
One  tablet  at  bedtime.  In  severe  cases 
two  at  night ,  or  one  at  night  and  one  in 
the  morning,  swallow  whole,  do  not 
chew 
30  £4.50 


Schering-Plough 


Dimotapp  LA  Tablets 


© 


Clear,  colourless  to  light  yellow  syrup 
containing azatadme  Img and 
pseudoephedrine  30mg  in  5ml 
Children  aged  6-12: 2  5-5ml  twice  a  day. 
120ml  £1.99 


Whitehall 


(P)    Congesteze  Paediatric  Syrup  (P) 

  Clear,  colourless  to  light  yellow  syrup 

containing  azatidine  2. 5mgand 
pseudoephedrine  7.5mg  in  5ml. 
Children  aged  1-6: 5ml  twice  a  day. 
120ml  £1.99 


Maroon  tablets,  each  containing 
brompheniramine  maleate  12mg, 
phenylephrine  ISmgand 
phenylpropanolamine  15mg 
Adults:  One  tablet  night  and  morning 
6  £1.15:  12  £1.99:  30  £3.99 


Dimotapp  Elixir 


® 


Contac  400 


SmithKline  Beecham 

Sustained  release  capsules  each 
containing  phenylpropanolamine  50mg 
and  chlorpheniramine  maleate  4mg 
Hayfever 

Adults  and  children  over  12:  One  capsule  in 
the  morning  and  another  at  bedtime. 
Swallow  whole 
6  £1.69, 12  £2.69, 24  £3.99 


Sugar-free  liquid  containing 
brompheniramine  maleate  4mg. 
phenylephrine  5mg and 
phenylpropanolamine  5mg  in  5ml 
Adults:  5-10ml  three  times  a  day 
Children  6-12:  5ml  three  times  a  day.  The 
interval  between  doses  should  not  be 
less  than  4  hours 
100ml  £1.89 


Dimotapp  Paediatric  Elixir 

Sugar-free  liquid  containg 
brompheniramine  maleate  lmg, 
phenylephrine  2.  Smgand 
phenylpropanolamine  2.5mg  in  5ml 
Children  612:  10ml  three  times  a  day  2-6: 
5ml  three  times  a  dav 
100ml  £1.79 


Dristan  Spray 


Whitehall 


Liquid  containing  oxymetazoline 
0.05%,  camphor,  menthol  and 
eucalyptus 

Catarrh  and  nasal  congestion  due  to 
head  colds,  hayfever 
Spray  once  or  twice  into  both  nostrils 
and  repeat  every  eight  to  ten  hours  as 
necessary 

Caution:  Excessive  use  may  worsen  thi| 
symptoms 
15ml  £1.63 

Dristan  Tablets 

Yellow  and  white  tablets  each 
containing  phenylephrine  5mg. 
chlorpheniramine  maleate  2mg.  aspin] 
325mgand  caffeine  16.2mg 
Two  tablets  every  four  hours,  not  to 
exceed  eight  in  24  hours 
Caution:  Not  to  be  given  to  children 
under  12 

12s  £1.15  24s  £1.95 


Eskormade  Spatisyle 


SmithKline  &  French 


Clear,  sustained-release  capsules,  gre, 
capped  and  filled  with  red,  grey  and 
white  pellets,  and  each  containing 
phenylpropanolamine  50mg  and 
(I i phenyl pyra line  5mg 
Adults  and  children  over  12:  One  capsule 
every  12  hours 
12  £2.28  30  £4.00 


Eskornade  Syrup 


Pale  green .  greengage- flavoured  syruu 
containing  phenylpropanolamine 
12.5mgand diphenylpyraline  l.Smgii 
5ml 

Adults  and  children  over  12: 10ml  up  to  fou 

times  a  day  Children  aged  6-12:  5ml  up  to 

four  times  a  day  Children  aged  2-5: 2.5m 

up  to  four  times  a  day 

Caution:  Not  to  be  given  to  children 

under  2 

150ml  £4.12 


Fenostil-Retard 


Zyma 


Greyish-white  tablets  each  containing 
dimethindene  maleate  2. 5mg  in  an  ina 
slow  release  matrix 
One  tablet,  swallowed  whole,  morninj 
and  evening 

Caution:  Not  to  be  given  to  children 
100  £4.93 
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®    Histryl  Spansules 


!rookes 


>rops  containing  phenylephrine  0.5% 
asal  congestion  in  hay  fever 
lults  and  children  over  12  Four  to  five 
rops  in  each  nostril  5-12  Two  drops  in 
ach  nostril.  Use  night  and  morning 
id  every  4  hours  if  necessary 
lution:  Prolonged  use  of  decongestant 
asal  spray  and  drops  may  aggravate 
asal  congestion 
5ml  £1.22 


nox  Spray 


© 


brav containing phenyleph rine  0.5% 
lults  and  children  over  12:  Two  sprays 
to  each  nostril.  5-12  One  spray.  Use 
;  above 
5ml  £1.22 


ay  inine 


© 


harmax 


ellow  sustained  release  tablets  each 
mtaining chlorpheniramine  maleate 
Imgand  ephedrine  15mg 
ne  tablet  each  morning  and  one  at 
,ght  if  required 

lution:  Swallow  whole,  do  not  chew, 
pt  recommended  for  children  under 
(.  Asthmatics  should  consult  their 
pctor  before  using  Haymine 
£1.58  30  £3.85 


rices  in  this  section  are  correct 
t  the  time  of  going  to  press.  For 
litest  packs  and  prices,  see 
1&D  Price  Service . 


smanal 


inssen 


lite  tablets  each  containing astemizole 
mg 

ilts  and  children  over  12 :  One  tablet  once 
lay  preferably  in  the  morning 
|tion:  Do  not  take  if  you  may  be 
gnant.  Overdosing  is  dangerous. 
£3.49 


® 


SmithKline  Beecham 

Sustained  release  capsules  each 
containing  diphcnylpyraline  5mg 
Hayfever 

One  or  two  night  and  morning  with  the 

higher  dose  reserved  for  more  severe 

conditions 

30  £2.29, 250 14.75 


Histryl  Paediatric  Spansules  © 

Sustained  release  capsules  each 
containing  diphcnylpyraline  2. 5mg 
Children:  One  or  two  night  and  morning 
30  £1.69 


Lergoban 


© 


3MRiker 


Creamy-white  tablets  each  containing 

diphcnylpyraline  5mg 

Adults:  ( )ne  or  two  tablets  every  12 

hours  Children:  One  tablet  every  12 

hours 

Caution:  Not  to  be  given  to  children 
under  10  years 
60s  £3.83 


Mackenzies  Decongestant  © 


Cox 


Off-white  tablets  containing 
methylephedrine  15mg.  menthol  lmg. 
paracetamol  250mg.  guaiphenesin 
50mgand  chlorpheniramine  maleate 
2»ig 

Adults:  ( >ne  tablet  three  or  four  times  a 
day  as  required,  with  water.  10-15:  One 
tablet  twice  daily.  5-9:  Haifa  tablet  once 
or  twice  a  day 
24  £1.52 


Mentholease 


Warner-Lambert 


White ,  opaque  lozenges  each  containing 
menthol  19 .8mg  and  eucalyptus  oil 
8.8mg 

Adults  and  children  over  6:  One  lozenge 
dissolved  in  the  mouth  as  required  up 
to  a  maximum  of  8  per  day.  Under  6:  One 


Always  ask  patients  if  they  are  taking  other  medicines.  If  they  are,  inform 
your  pharmacist  because  some  treatments  may  interact  with 
prescription  medicines. 

Nasal  decongestant  drops  and  sprays  must  be  used  for  a  few  days  only. 
Prolonged  use  can  lead  to  a  'rebound'  congestion. 

Some  antihistamines  may  act  as  a  stimulant,  producing  side-effects  such 
as  insomnia,  nervousness,  tremors,  and  raised  temperature.  Patients 
complaining  of  any  of  these  symptoms  should  be  referred  to  the 
pharmacist,  as  they  may  need  to  consult  a  doctor. 

Patients  should  be  advised  to  consult  their  doctors  if  symptoms  persist. 


lozenge  dissolved  in  the  mouth  as 
required  up  to  a  maximum  of  4  a  day 
12  £0.95 


Optimine 


Schering-Plough 


White  tablets  each  containing azatadine 
maleate  lmg 

Adults  and  children  over  12:  ( )ne  tablet  in 
the  morning  and  evening.  In  more 
severe  cases  two  tablets  twice  a  day 
6-12: 1  lalf  to  one  tablet  twice  a  day 
56  £7.75 

Optimine  Syrup  (P) 

Clear,  colourless,  blackcurrant- 
flavoured  solution  containing  azatadine 
maleate  O.Smgm  each  5ml 
Adults  and  children  over  12:  10ml  twice  a 
day  6-12:  5-10ml  twice  a  day  1-6:  2.5ml 
twice  a  day 
120ml  £2.46 


Otrivine-Antistin 


® 


Zvma 


Eye  drops  containing  xylometazoline 
0.05%  and  antazoline  sulphate  0.5% 
Relief  of  redness  and  itching  of  the  eye 
due  to  seasonal  and  perennial  allergies 
such  as  hay  fever 

Adults:  ( )ne  or  two  drops  to  be  instilled 
two  to  three  times  a  day.  Children  512: 

One  drop  two  to  three  times  a  day 
10ml  £2.15 


Otrivine  Hay  Fever  Formula 
Nasal  Drops  (P) 


©  Ciba 


Liquid  containing  xylometazoline 
0. 05%.  and  antazoline  sulphate  0.5% 
Two  or  three  drops  in  each  nostril  two 
or  three  times  a  day.  The  last  drops 
should  preferably  be  taken  at  bedtime 
Caution:  The  prolonged  use  of  nasal 
decongestants  is  not  recommended 
10ml  £1.09 


Penetrol 


Crookes 


Clear,  colourless  liquid  containing 
menthol  17.5%,  cajuput  oil  2.5%, 
lavender  oil  8%,  otto  lavand  4%, 
eucalyptus  oil  7.5%  and  peppermint  ml 

0.2% 

Sprinkle  a  few  drops  on  a  handkerchief 
and  inhale 

Caution:  Avoid  contact  with  eyes.  Not  to 
be  taken  internally 
15ml  £1.30 


Phenergan 


® 


May  &  Baker 


Pale  blue  tablets  each  containing 
promethazine  hydrochloride  lOmgor 
25mg 
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OTC  PRODUCT  LISTING 

products  continued 

Adults:  Start  with  one  or  two  lOmg 
tablets  at  night  and  increase  as 
required  to  two  or  three  times  a  day 
lOmg  56  £1.77  25mg  56  £2.64 

Phenergan  Elixir 

Clear  bright  golden  syrupy  liquid 
containing  promethazine  hydrochloride 
Smgin  each  5ml 

Children  aged  1-5  years:  5- 1 5ml  510  years: 

10-25ml.-Where  two  doses  in  24  hours 
are  required  the  lower  dose  should  be 
given 

100ml  £1.98 


Piriton  (P) 

Allen  &  Hanburys 

Cream  tablets  each  containing 
chlorpheniramine  maleate  4mg 
Adults:  One  tablet  every  4-6hours. 
Maximum  24mg  a  day .  Children  6-12:  Half 
a  tablet  every  4-6  hours.  Maximum 
12mg  a  day 
30  £1.09 


Piriton  Syrup 

Colourless  syrup  containing 
chlorpheniramine  maleate  4mgin  each 
10ml 

Adults  10ml every  4-6  hours.  Maximum 
24mg  a  day  Children  1-2  year:  2.5ml  twice 
a  day  2-5  2.5-5ml  every  4-6  hours. 
Maximum  6mg  a  day  6-12  5ml  every  4-6 
hours.  Maximum  12mg  a  dav 
150ml  £0.51 


Polion-eze 


® 


Janssen 


White  tablets,  each  containing 
astemuole  lOmg 

Adults  and  children  over  12:  One  tablet  once 
a  day.  preferably  in  the  morning 
Caution:  Overdosing  is  dangerous. 
Do  not  take  if  you  are  or  may  be 
pregnant 
7  £2.44 


Resiston  One  Nasal  Spray  (P) 


Fisons 


Clear  aqueous  solution  of  sodium 
cromoglycate  2%  and  xvlometazolme 
0.025% 

Adults  and  children  over  8:  One  squeeze  to 
both  nostrils  four  times  a  day.  Should 
be  used  continually  throughout  the  hay 
fever  season  to  give  effective  defence , 
even  when  free  from  symptoms 
10ml  £2.99 

■  Available  in  Central  and  TVS 
regions  only 


Rynacrom  Nasal  Spray  (g 

Fisons 

A  clear,  aqueous  solution  of  sodium 

cromoglycate  2% 

Preventive  treatment  of  allergic 

rhinitis 

One  squeeze  to  both  nostrils  six  times 
a  dav 

26ml  £9.24 


® 


Rynacrom  Nasal  Drops 

Ingredient  as  above 
Instil  two  drops  to  both  nostrils  six 
times  a  day 
15ml  £7.43 

Rynacrom  Compound  (P) 

A  clear  aqueous  solution  oj  sodium 
cromoglycate  2%  and  xvlometazolinc 
0.025% 

Allergic  rhinitis  with  nasal  congestion 
One  squeeze  to  both  nostrils  four  times 
a  day 

Caution:  Prolonged  use  may  lead  to 
rebound  congestion  or  drug  induced 
rhinitis 
26ml  £10.25 


Seldane 


® 


®     Merrell  Dow 


Tablets  each  containing  terfenadine 
120mg 

Adults  and  children  over  12 :  One  tablet  daily 
in  the  morning 
7  £3.39 


(P)  denotes  that  a  product  is 
Pnaramcy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


Tavegil 


® 


Sandoz 


White  tablets  each  containing 
clemastine  hydrogen  fumarate  1.34mg 
Adults:  One  tablet  night  and  morning 
Children  up  to  12:  Half  to  one  tablet  night 
and  morning  (Tavegil  syrup  containing 
clemastine  hydrogen  furnarate  0.67mg 
is  also  available  which  may  be  diluted 
with  svrup  for  children) 
50£3.63 

Tavegil  Syrup  (P) 

Syrup  containing  clemastine  hydrogen 
fumarate  0.67mgin  5ml 
150ml  £1.69 


TSiephorin 


® 


Sinclair 


White,  sugar-coated  tablets  each 


The  major  disadvantage  of  many  of  the  antihistamine  products  used  to 
combat  the  symptoms  of  hayfever  is  drowsiness.  On  its  own  the 
drowsiness  can  help  a  sufferer  sleep,  but  it  can  be  a  potential  problem 
if  the  person  taking  it  has  to  drive  a  car  or  use  complicated  machinery. 
The  effects  of  the  antihistamine  and  alcohol  are  additive  and  can  be 
lethal.  The  drowsiness  caused  by  antihistamines  tends  to  happen  with 
the  first  few  doses,  and  wears  off  with  continued  use. 
Drowsiness  is  a  side-effect:  Chlorpheniramine,  promethazine, 
brompheniramine. 

Drowsiness  is  not  generally  a  side-effect:  Terfenadine,  astemizole 


containing phenindamine  tartrate  25mg 
Adults:  ( )ne  to  two  tablets  one  to  three 
times  a  day  Children  10  years  and  over:  One 
tablet  one  to  three  times  a  day 
Caution:  Because  of  its  stimulant  effect , 
the  last  dose  on  any  one  day  should  not 
be  taken  later  than  4pm 
50  £3.69 


phenylpropanolamine  25mgand 

pheniramine  maleate  25mg 

Adults  and  children  over  12:  One  tablet  6-12: 

Half  a  tablet .  Doses  to  be  taken  up  to 

four  times  a  day  leaving  four  hours 

between  doses. 

12  £1.25  30  £2.15 


Trilydan 


® 


Merrell  Dow 


White  tablets  each  containing 

terfenadine  60mg 

Adults  and  children  over  12:  One  tablet 

twice  a  day,  or  two  in  the  morning  6-12: 

Half  a  tablet  twice  a  dav . 

10  £2.25  60  £10.00 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 


Triludan  Forte  (P) 

Tablets  each  containing  terfenadine 
120mg 

Adults  and  children  over  12:  One  tablet  in 
the  morning 
7  £3.09  80  £10 


Vicks  Sinex 


® 


Procter  &  Gamble 


Triomimic 


® 


Intercare 


Yellow  tablets  each  containing 


Nasal  spray  containing  oxymetazoline 
0. 05% ,  menthol 0. 025% .camphor 
0.015% .  eucalyptol  0.0075%  in 
buffered  aqueous  solution 
Decongestant  nasal  spray 
Adults  and  children  over  6  One  to  two 
sprays  into  each  nostril  every  six  to 
eight  hours 
20ml  £1.65 


Eye  problems 


A  review  of  the  structure  of  the  eye  and  the  problems  likely  to  be  seen 
in  the  pharmacy  can  be  found  on  p4. 


Brolene 


Mav  &  Baker 


Eye  drops  containing  propamidine 
isethionateO.1% 

Relief  of  symptoms  resulting  from 
infections  and  minor  injuries  to  the  eye, 
including  styes,  "sticky  eyes" 
One  or  two  drops  into  the  affected  eye 
four  times  a  day 

Caution:  Do  not  use  when  wearing  soft 
or  gas  permeable  contact  lenses . 
10ml  £2.15 

Brolene  ointment  (P) 

Ointment  containing 
dibromopropamidine  isetluonate  0. 15%' 
Relief  of  symptoms  of  problem  eye  and 
eyelid  infections 

Apply  to  eyelids  two  to  three  times  a 
dav 

5k  £2.15 


conditions. 

One  or  two  drops  in  the  affected  eye  as 
needed 

Caution:  Not  for  use  with  soft  contact 
lenses 

10ml  around  £3.17 


Isopto  Alkaline 


Alcon 


Sterile  clear  colourless  solution 
containing  hypromellose  1  % 
Tear  replacement 

Usually  one  or  two  drops  into  the  eyes 
three  times  daily 

Caution:  Not  for  use  with  soft  contact 
lenses 

10ml  around  £1.75 


Isopto  Frin 


® 


Alcon 


Eye  Pera 


® 


Crookes 

Blue  and  clear  eye  drops  both  containing 

distilled  witch  hazel  12.5%'  and 

naphazoline  0. 01  %> 

For  clearer  whites  and  instant  eye 

beauty 

One  or  two  drops  into  both  eyes 
Caution:  Not  suitable  for  use  with  soft 
lenses.  If  you  suffer  from  glaucoma, 
high  blood  pressure,  heart  disease, 
diabetes  or  hyperthyroid,  consult  your 
doctor  before  use 
Both  10ml  £2.15 


Solution  containing  phenylephrine 

hydrochloride  0.12%  in  an  aqueous 

vehicle  containing  hydroxypropyl 

methylcellulose  0.5% 

Temporary  relief  of  redness  of  the  eye 

due  to  minor  irritations 

One  or  two  drops  into  the  eyes  up  to 

four  times  a  day 

Caution:  If  you  have  any  eye  disease  or 
have  had  eye  surgery  or  if  you  are 
being  treated  for  high  blood  pressure 
or  depression,  consult  your  doctor 
before  using  these  drops .  Continued 
use  may  increase  redness.  Not  to  be 
used  bv  contact  lens  wearers 
10ml  around  £2.02 


Hypotears 


Isopto  Plain 


®i 


Iolab 


Alcon 


Solution  containing  polyvinyl  alcohol 
1% 

Temporary  relief  of  discomfort  due  to 
minor  irritations  oftheeye.  Dry  eye 


Sterile,  clear,  colourless  solution 
containing  hypromellose  0.5% 
Tear  deficiency 

Usually  one  or  two  drops  three  times 


if 
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Today,  more  than  ever,  women  are 
aware  of  the  importance  of  calcium  in 
their  diets.  And  if  there  is  one  product 
that  has  spearheaded  this  awareness, 
that  product  is  Calcia. 

Well  developed,  well  marketed  and 
well  promoted,  Calcia  has  proved  itself 
a  winner. 

You  can't  afford  not  to  stock  it. 


1IMI  Park  Road,  Overseal, 

English  Grains  Burton-on-Trent,  Staffordshire 
hTa  it  h  c  a  r  i   DE12  6JT  Tel:  0283  221616 


A  CALCIUM,  IRON 
&  VITAMIN 
SUPPLEMENT 
ESPECIALLY 
FORMULATED 
FOR  WOMEN 


OTC  PRODUCT  LISTING 


d.ul\  '.is  needed 

Caution:  Not  for  use  with  soft  contact 
lenses 

10ml  around  £1.49 


Lacri-lube 


Allergan 


Bland,  nan-medicated  ointment 
containing  white  petrolatum  mineral  oil 
and  uo>i  ionic  lanolin  derivatives 
To  lubricate  and  protect  the  eye  in 
certain  eye  conditions 
Apply  small  amount  as  needed 
3.5g  tubes  around  £3.40 


Liquifilm  Tears 


® 


Allergan 


Clear,  colourless  to  slightly  straw 
coloured,  aqueous  ophthalmic  solution , 
containing  polyvinyl  alcohol  1.4% 
For  dry  eyes,  especially  where  natural 
mucus  is  absent 

One  drop  in  the  eye  as  needed,  or  as 
directed 

Caution:  Not  for  use  with  soft  contact 
lenses 

15ml  around  £2.97 


(P)  denotes  that  a  product  is 
Pnaramcy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


Minims  Castor  Oil 


® 


Smith  &  Nephew 


Single  use,  clear,  almost  colourless  or 
slightly  yellow,  viscous  eye  drops 
Lubricant  and  emollient 
One  or  two  drops  as  required 
Caution:  Discard  after  single  use 
Cartons  of  20  units  around  £8.85 


Minims  Sodium  Chloride  (P 

Smith  &  Nephew 

Single  use,  i  leai .  colourless,  eyedrops, 
available  as  a  0.9ri  solution  of  sodium 
chloride 

Irrigating  solution 

Adequate  solution  should  be  used  to 
irrigate  the  eye 

Caution:  I  (isearded  after  single  use 
Cartons  of  20  units  around  £7.30 


Murine 


Abbott 


Eye  drops  containing  naphazoline 
0.01  % 

Redness  and  irritation  caused  by  dust, 
pollen,  swimming,  smoke  etc 
One  or  two  drops  in  each  eye  two  or 
three  times  a  day 

Caution:  I  >o  not  use  if  you  suffer  from 
glaucoma  or  other  serious  eye 
disorder.  Not  for  use  with  contact 
lenses 
10ml  £1.95 


Optabs 


Evans 


Soluble  tablet  which  makes  up  into  a 
solution  containing  adrenaline  0.6%. 
phenylephrine  0.05%.  acriflavine 
0.005% 

Tired  strained  eyes,  watering  and 
bloodshot  eyes,  inflammation 
Dissolve  in  eye  bath  three  quarters  full 
of  freshly  boiled,  cooled  water.  Bathe 
each  eye  for  half  a  minute.  Use  fresh 
lotion  for  each  eye 
20.  with  eve  bath  £1.11 


Optrex 


Crookes 


Eye  drops  containing  distilled  witch 
hazel  13%  buffered  with  boric  acid  and 
borax 

Minor  eye  irritations  caused  by  dusty 
or  smoky  atmospheres,  driving  or 


Over  the  counter  eye  treatments  are 

for  short  term  use  only.  If  the 
condition  persists  beyond  a 
few  days,  patients  should  see  a 
doctor. 

Many  eye  drops  cannot  be  used  at 
the  same  time  as  contact 
lenses.  Check  entries  for 
details. 

Eye  drops  and  ointments  are 

manufactured  as  sterile 
products,  and  many  contain 
preservatives  too.  Most  packs 
carry  instructions  to  throw 
away  four  weeks  after 
opening. 


close  work 

One  or  two  drops  into  both  eyes 
Caution:  Not  for  use  with  soft  contact 
lenses 

10ml  £1.69  18ml  £2.15 

Optrex  Eye  Lotion 

Liquid  containing  distilled  witch  hazel 
13% 

Fill  the  clean  eyebath  about  one-third 
full,  bend  the  head  forward,  apply  the 
eyebath  and  rock  head  from  side  to  side 
for  30  seconds,  keeping  the  eyelid 
open.  Repeat  with  fresh  lotion  to  the 
other  eye. 

Caution:  Discard  any  remaining  three 
months  after  opening 
110ml  £1.89  110ml  with  evebath  £2.15 
300ml  with  evebath  £3.09 


high  blood  pressure,  heart  disease, 
diabetes  or  hyperthyroid,  consult  your 
doctor  before  use 
10ml  £2.09 


Otrivine-Antistin 


© 


Zvma 


Eye  drops  containing xylometazohne 
hydrochloride  0.05%  and antazoline 
sulphate  0.5% 

Relief  of  redness  and  itching  of  the  eye 
due  to  seasonal  and  perennial  allergies 
Adults:  One  or  two  drops  to  be  instilled 
two  to  three  times  a  day  into 
conjunctival  sac.  Children  5-12  years:  One 
drop  two  to  three  times  a  day 
10ml  £2.15 


Pennine  Eye  Drops 


Thornton  &  Ross 

Clear  colourless  liquid  containing  zinc 
sulphate  0.05%,  hamamelis  water  5% 
Minor  eye  irritations 
Instil  one  or  two  drops  as  directed 
10ml  £0.89 


Sno  Tears 


Smith  &  Nephew 


Clear,  colourless,  slightly  viscous 
solution,  containing  polyvinyl  alcohol 
1.4% 

Artificial  tear  and  lubricant 
One  or  more  drops  as  required 
Caution:  Not  for  use  with  soft  lenses 
10ml  £1.64 


Optrex  Clearine 

(P)    Tears  Naturale 

1 

Crookes 

Alcon 

Eve  drops  containing  distilled  witch 
hazel  12.5%.  naphazoline  0.01% 
Soreness  and  minor  eye  irritations  due 
to  dust,  smoke,  tiredness,  and  chlorine 
from  swimming  pools 
Two  drops  into  both  eyes  up  to  three 
times  a  day 

Caution:  Not  for  use  with  soft  contact 
lenses.  If  you  suffer  from  glaucoma, 


Clear,  colourless  solution  containing 
Duasorb  water  soluble  polymeric  systen 
dextran  70  0. 1  %  and  hvpromellose 
0.3% 

Artificial  tear 

One  or  two  drops  as  frequently  as  to 
relieve  eye  irritation  symptoms 
Caution:  Not  for  use  with  soft  lenses 
15ml  around  £2.97 


inst a n 

EYE  LOTION 

 1  able  ts  


instant 

EYE  LOTION 

 1  abl  e  ts  


roduct  remains  the  same. 
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Haemorrhoids 

lemorrhoids  are  varicose  veins  which  occur  around  the  bowel 
•ening,  either  internally  or  externally,  where  they  are  commonly 
lownas  piles.  They  appear  either  as  a  blood  clot  swelling,  or,  if  they 
pture  and  heal,  as  a  "skin  tag".  They  are  caused  by  prolonged 
andingor  sitting,  by  straining  during  an  episode  ol  constipation,  or 
>m  the  pressure  caused  by  the  growing  child  in  a  pregnancy. 

Patients  will  describe  symptoms  of  itching,  discomfort  and 
metimes  pain,  with  a  dull  ache.  Haemorrhoids  may  also  bleed  when 
e  bowels  are  open;  blood  deposits  on  toilet  paper  are  a  typical  sign, 
ises  of  bleeding  should  always  be  referred  to  your  pharmacist,  as 
e  patient  may  need  to  see  a  doctor  to  exclude  more  serious  illness. 

Treatment  is  three  fold:  relieve  the  symptoms  with  an  OTC 
oduct,  which  may  contain  local  anaesthetics  like  lignocaine  or 
ichocaine,  an  antiseptic  like  cetrimide,  phenol  or  chlorhexidine,  and 
tringents  like  bismuth  subgallate  or  zinc  oxide  to  contract  the 
celling. 

Laxatives  or  advice  on  increasing  fibre  in  the  diet  (See  Over  the 
muter  last  month)  can  be  given  to  relieve  any  underlying 
instipation  and  help  prevent  a  recurrence,  and  antiseptic  toilet 
isues  will  aid  good  toilet  hygiene. 


idesyn 

©  Bismodyne 

© 

ookes  Healthcare 

Loveridge 

ite  ointment  containing  ephedrine 
59t .  lignocaine  0.5%  and  allantoin 

% 

ief  of  discomfort  of  haemorrhoids 
'iial  haemorrhoids  Insert  nozzle  into 
rectum,  and  squeeze  out  while 
vly  withdrawing  nozzle.  Use  night 
morning  and  after  each  bowel 
t'ement  External  haemorrhoids  Apply 
it  and  morning  and  after  each  bowel 
cement 
£1.79 

desyn  Suppositories  © 

'positorws  each  containing  ephedrine 
mg,  lignocaine  I0.25mgand 
mtoin  10.25mg 

rnal  haemorrhoids  Insert  one  at  night, 
1  in  the  morning  and  one  after  each 
rel  movement 
E1.99 


Suppositories  each  containing  bismuth 
subgallate  I50mg,  lignocaine  lOmgand 
zinc  oxide  I20mg 
Haemorrhoidal  conditions 
Insert  one  night  and  morning 
Caution:  Not  to  be  used  for  babies 
12s  £1.83 


Dermidex 


© 


International 


ices  in  this  section  are  correct 
,the  time  of  going  to  press.  For 
est  packs  and  prices,  see 
$D Price  Service. 


Cream  containing lidocaine  1.29c, 
aluminium  chlorhydroxyallantoinate 
0.25%,  chlorbutanol  1  %  and  cetrimide 

0.5%: 

Relief  of  minor  irritations,  soreness 
and  pruritis  in  the  external  vulval  and 
anal  areas 

Apply  every  two  hours 
Caution:  Not  suitable  for  babies 
30g  £1.83  50g  £2.75 


Germoloids 


Beecham 


isol  Cream 


irner  Lambert 


I  coloured  cream  containing  bismuth 
\e2.14g,  balsam  pent  l.8g,  zinc 
'e!0.75gin  each  lOOg 

rnal  and  external  haemorrhoids , 

itis  ani 

oth  onto  affected  area  at  night ,  in 
norning  and  after  defaecation 
on:  Not  recommended  for  children 
£1.79 

•ol  Ointment 

'coloured  ointment  containing 
'nth  oxide  0.875g,  balsam  pent 
'5g.  zinc  oxide  10. 75g,  bismuth 
dilate 2. 25g in  each  lOOg 
yon  a  gauze  dressing  at  night,  in 
norning  and  after  defaecation 
tl.69 

ol  Suppositories 

'Mppositories  each  containing 
nth  subgallate  59mg.  bismuth  oxide 
balsam  pent  49mg,  and  zinc 
296mg 

1  one  at  night,  in  the  morning  and 

defaecation 

1.89  24s  £3.45 


Cream  coloured  ointment  containing 
zinc  oxide  6. 6%  and  lidocaine  0. 7%>  in  a 
base  containing  yellow  soft  paraffin  and 
anhydrous  lanolin 
Internal  and  external  haemorrhoids 
Adults  and  children  over  12:  Apply  at  least 
twice  a  day  with  a  minimum  3-4  hours 
between  applications.  Further 
applications  can  be  made  at  any  time  of 
day  particularly  after  a  bowel 
movement.  Do  not  use  more  than 4 
times  in  24  hours 
25g  £1.57  55g  £2.59 

Germoloids  Suppositories 

White  suppositories  each  containing 
lidocaine  13.2mgand  zinc  oxide  284mg 
Insert  suppository  into  the  rectum  at 
any  time  during  the  day,  with  a 
minimum  3-4  hours  between 
suppositories.  Maximum  four  in  24 
hours 

12  £1.55  24  £2.80 


Hemocane 


Intercare 


Smooth  white  odourless  cream 
containing  lignocaine  163mg,  zinc  oxide 
2.5g,  bismuth  oxide  500mg.  benzoic  acid 


Haemorrhoids  is  a  sensitive  subject,  and  customers  should  be  treated 
with  discretion. 


Good  toilet  hygiene  is  important.  Following  the  use  of  toilet  tissue,  patients 
should  be  advised  to  wash  the  area  with  soap  and  warm  water  before- 
using  a  haemorrhoidal  product. 


Constipation  is  a  major  cause  of  haemorrhoids,  so  customers  should  be 
advised  to  eat  high  fibre  foods,  like  fruit,  green  vegetables,  wholemeal 
bread  and  bran,  with  plenty  of  fluid,  to  keep  bowel  movements  regular. 


Haemorrhoidal  creams  containing  local  anaesthetics  like  lignocaine  should 
not  be  used  for  long  periods;  patients  should  be  advised  to  see  their 
doctor  if  the  condition  has  not  cleared  within  a  week. 


Soft  toilet  tissues  should  be  suggested,  and  the  new  moist  toilet  tissues 
will  help  with  hygiene. 


Creams  containing  local  anaesthetics  may  cause  skin  sensitisation,  so 
patients  should  be  advised  to  stop  treatment  if  they  get  a  rash. 


lOOmgand  cinnamic  acid  113mg  in  25g 
Internal  and  external  haemorroids 
Apply  morning  and  night  and  after 
bowel  movements 
25g£1.5945g  £2.45 


Hemocane  Suppositories 

Ivory  coloured  2g  suppositories ,  each 
containing  lignocaine  llmg,  zinc  oxide 
300mg,  bismuth  oxide 25mg,  benzoic 
acid  8mg  and  cinnamic  acid  9mg 
One  suppository  may  be  inserted  up  to 
five  times  daily,  especially  morning, 
evening  and  after  bowel  movements 
12s  £1.65  24s  £2.70 


Lanacane 


Combe 


Pearlised  smooth  cream  containing 
benzocaine  3% ,  rcsorcinol  2%  and 
chlorothymol  0.032%: 
Relief  of  itching,  including  rectal  and 
vaginal  itching 

Adults:  Apply  directly  to  affected  area 
three  or  four  times  dailv  as  needed 
30g  £2.09  60g  £3.39 


Nupercainal 


© 


after  each  bowel  movement 

6s  £0.98  12s  £1.57  L'4s  £2.82  48s  £5  08 

Preparation  H  Haemorrhoidal  Spray  © 

Spray  containing  lidocaine  and 
chlorhexidine 

Holding  the  container  upright  and  not 
less  than  4  inches  away  from  the 
affected  area,  press  the  nozzle  firmly 
for  one  or  two  seconds,  repeating  two 
or  three  times  for  maximum  effect . 
55g  £2.39 

TCP  Ointment 

Chemist  Brokers 

Yellow  ointment  containing  TCP  brand 

liquid  antiseptic  (aqueous  solution  of 

phenol  0.175% ,  halogenated phenols 

0. 68% .  sodium  salicylate  0. 052% ) 

6.4%:,  iodine  0.2% ,  methyl  salicylate 

1.3%,  precipitated  sulphur  1.5% , 

tannic  acid  0.4% ,  camphor  1 .3% , 

salicylic  acid  0.4%,  glycerol  2. 4 %  . 

kaolin  8.5% 

Piles  and  pruritis 

Apply  night  and  morning 

Caution:  Can  cause  a  slight  staining  of 

underwear 

14g  £1.03  31  Ig  £1.57 


Ciba 


Greasy  ointment  containing  cinchocaine 
1.1% 

Haemorrhoidal  pain 

Apply  up  to  three  times  a  day  and  cover 
with  a  light  dressing  where  necessary 
30g  £1.39 


Varemoid 


© 


Zvma 


Preparation  H 


Whitehall 


Ointment  containing  the  alcohol-soluble 
extract  of  live  yeast  cells  1%  and  shark 
liver  oil  3%  in  lOOg 
Haemorroids 

Apply  freely  night  and  morning  and 
after  each  bowel  movement 
28g  £1.63  51g  £2.47 

Preparation  H  Suppositories 

Cream  suppositories  each  containing  the 
alcohol-soluble  extract  of  live  yeast  cells 
1%  and  shark  liver  oil  3% 
Insert  one  each  morning  and  night,  and 


Biconvex  tablets  each  containing 
o.xi  rutins  lOOmg 

Acute  and  chronic  internal  and  external 
haemorroids 

Initially  two  tablets  three  times  a  day 
for  1  week,  then  two  tablets  twice  daily 
for  2-3  weeks 
Take  with  food 
10  £2.78 


Xylocaine  Ointment 


© 


Astra 


White  cream  containing  lignocaine 
50mgin  each  lg  of  water  miscible  vehicle 
Pam  relief  in  pruritis  am  and  vulvae, 
haemorrhoids 
Apple  when  required 
Tube  15g  E1.43 
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PAST  MONTH  IN  REVIEW 


New  medicines  lead 
launches  in  March 

Three  new  OTC  medicines  head  the  list  of  new  product  launches  this 
month.  Merrell  Dow's  Seldane  is  out  in  time  for  the  hay  fever  season. 
Napp's  Full  Marks  shampoo  provides  a  new  active  ingredient, 
phenothrin,  in  the  fight  against  head  lice,  though  area  head  lice  policies 
mean  that  use  is  likely  to  build  gradually. 

Thirdly,  Calpol  now  has  a  teething  gel  companion  in  Calgel  which 
sports  the  Calpol  colours.  Further  details  on  all  the  products  featured 
on  these  pages  can  be  found  in  the  past  month's  issues  of  Chemist  & 
Druggist. 


Use  from  4  months  to  2  years 

mllupa 

7Cereal  Breakfast 


'         _-:  :Cf  v-  * 

mllupa  FFTEEIDRAW  jpT, 


Cannon 
Babysafe 


ATEI !" 


Cannon  Cannon 
Babysafe  Bob/sofe 


Clearly  Babysafe 

What  you  see  is  what  you  get  with 
the  new  packaging  for  Cannon 
Babysafe  products.  Customers  can 
see  clearly  the  naturally  shaped 
teat  and  wide  Avent  bottles,  to 
which  have  been  added  a  smaller, 
4oz  size  £1.99.  Cannon  Babysafe 
packs  allow  the  bottles  to  be 
touched  —  there's  a  window  in 
them.  Instructions  have  been 
simplified  and  a  pack  leaflet  gives 
details  of  other  products  in 
Cannon's  range.  Pictures  of  babies 
enhance  emotional  appeal,  and  the 
company  name  is  more  prominent, 
to  give  brand  reassurance. 
Cannon  Babysafe.  Tel:  0787 
280191 

Calgel  for  teething  babies 

If  you  thought  Calgel  reminded  you 
of  something  you'd  be  right. 
Sporting  the  Calpol  colours, 
Wellcome 's  new  product  for 
teething  babies  contains  the 
anaesthetic  agent  lignocaine 
hydrochloride  0.33%  with 
antiseptic  cetylpyridinium  chloride 
0.1%.  The  gel  should  be  rubbed 
gently  onto  the  affected  area  at  20 
minutes  up  to  six  times  a  day.  It  is 
herbal-flavoured  and  sugar-free. 
Wellcome.  Tel:  0270  583151 
lOg  £1.16  ® 


A  bottle  warmer  that  travels! 

Childcare's  Travel  Bottle  Warmer 
is  a  collar  which  heats  a  baby's 
bottle  at  the  press  of  a  button.  It  is 
said  to  warm  a  bottle,  jar  or  can  in 
around  15  minutes  without  burning 
by  means  of  crystals  which  release 
stored  heat. 

Childcare  Products.  Tel:  061  831 

7116 

£16.50 


Mllupa  promote  safety  with 
£11,000  kitchens 

Three  Poggenpohl  kitchens,  each 
worth  £11,000  are  on  offer  in 
Milupa's  1990  on-pack  promotion, 
which  ties  in  with  a  safety  campaign 
for  greater  awareness  of  child 
safety  in  the  home.  The  free  draw 
competition  will  be  displayed  on 
three  million  Milupa  packs  up  to  the 
October  31  closing  date,  with  each 
promotional  pack  carrying  a 
different  "Think!  Safety!  First!" 
message  from  the  Department  of 
Trade  and  Industry's  Consumer 
Safety  Unit. 

Milupa.  Tel:  01-573  9966 

"Softer"  packs  for  Dentinox 

New  packaging  for  Dendron's 
Dentinox  range  features  softer 
illustrations  replacing  photographs 
to  give  a  more  "sympathetic" 
image.  The  new  packs  will  shortly 
be  reflected  in  a  new  series  of 
colour  ads  in  the  mother  and  baby 
Press. 

Dendron.  Tel:  0923  229251. 


tsfldV'tO" 


Cow  &  Gate  are  entering  the  baby  herbal  drinks  market  with  four 
ready-to-feed  variants. 

Each  features  a  herbal  principal  with  a  hint  of  pure  fruit  juice  — 
fennel  with  pear  and  apple;  fennel  with  orchard  fruits;  chamomile  with 
apple;  and  peppermint  with  apple  and  peach.  They  are  packed  in  125ml 
glass  bottles  with  colour-coded  caps  and  labels. 

Advertising  will  include  specialist  babycare  and  paramedical  press. 
Coupons  are  expected  to  encourage  initial  purchase. 
Cow  &  Gate.  Tel:  0225  768381 
£0.34 


mllupa  FREE  DRAW 
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Beauty 


Arden's  eye  make-up  remover 

An  eye  make-up  remover  said  t 
be  a  treatment  product  for  eyes 
the  latest  addition  to  the  Elizabet 
Arden  range.  It  comes  in  t\v 
formulations:  a  clear  liquid  gel  f( 
traditional  eye  make-up,  and  an  ( 
based,  aqua  tinted  lotion 
waterproof  make-up.  Both  are  sa 
to  condition  the  lashes  and  remo\ 
make-up  without  stripping  the  e> 
area  of  moisture.  They  ar 
dermatologist,  clinically,  allerg; 
and  ophthalmologist  tested,  ar 
fragrance-free. 
Elizabeth  Arden.  Tel:  01-784  40( 
£6.95 

Outdoor  Girl  at  Max  Factor 

Max  Factor's  Outdoor  Girl  rand 
of  cosmetics  will  soon  include  fivi} 
new  products:  sheer  colour  lipsfj 
in  20  shades,  from  April  £L 
introductory  offer  £0.99;  vital  laf 
mascara  in  four  shades,  from  mi 
June  £1.79;  matt  eyeshadows  in  s] 
shades  £1.29;  and  a  transluce 
bronze  shade  in  three  types 
foundation  £1.59,  a  pressed  powdi 
compact  £2.29  and  refill  £1.2; 
available  from  April. 
Max  Factor.  Tel:  0202  524141 1 

Revlon  get  set  for  Summer 

A  sheer  tints  mascara  and  tintiB 
day  cream  are  among  Revlon. 'J 
latest  cosmetics  offerings  for  till 
Summer.  Tinted  day  cream  is« 
lightweight  tinted  moisturiser  wi|a 
a  sunscreen.  Suitable  for  all  skjij 
types  it  comes  in  four  shades:  gol 
beige,  rose  and  natural  45i 
£12.95.  The  sheer  tints  masca 
£6.95  features  a  spiral  of  suspend 
colour  in  a  clear,  water-based  gel 
both  black  and  brown. 
Revlon.  Tel:  01-568  2319 


Prices  in  this  section  are  correq 
at  the  time  of  going  to  press.  Fc| 
latest  packs  and  prices,  se 
C&D  Price  Service. 
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as  the  Romans  do 

iura  Biagiotti's  new  fragrance 
ma  comes  to  the  UK  in 
ditional  Roman  style,  from  the 
grance  itself  —  of  the  "oriental 
feet-fruity  family"  with  top  notes 
Sicilian  bergamot  and  mint  —  to 
classical  style  packaging.  The 
grance  comes  in  eau  de  parfum 
eau  de  toilette  spray,  while  the 
range  includes  body  lotion, 
luty  bath  and  deodorants, 
vlon.  Tel:  01-568  4466 
ces  from  £10.50  to  £45 


lay  add  to  Spring  ranges 

new  shades  of  foundation 
been  added  to  each  of 
lay's  Spring  ranges.  These 
ude  fresh  cameo  beige,  fresh 
m  beige,  soft  cameo  beige,  soft 
imel,  natural  creme  and  almond 
me.  They  come  with  a 
dercard  and  testers.  Press 
erts  will  support  the  launch, 
holas  Cosmetics  Division.  Tel: 
3971 


protect  lips 


have  introduced  a  new 
itment  lipstick,  containing 
min  E,  lecithin  and  a  UV 
en.  It  comes  in  ten  shades,  in 
lite  and  silver  swivel  case,  and 
material  includes  an 
matron  sheet  and  showcard  for 
tester  stand. 
Tel:  01-823  9233 


Corn  Silk  liquid 

A  liquid  foundation  is  the  latest 
addition  to  the  Corn  Silk  range.  It 
is  said  to  minimise  pores  and 
conceal  minor  imperfections, 
giving  an  even  skin  tone.  It  has 
been  dermatologicaDy  tested,  but 
is  not  tested  on  animals.  An 
advertisement  campaign  will 
include  posters  on  London 
underground  trains.  In-store, 
there  is  new  display  material  for 
the  range. 

Chattem.  Tel:  0256  844144 
30ml  £3.95 


Added  Rapport 

Three  new  Rapport  products  are: 
regenerating  after  shave  gel  £9.95, 
a  deodorant  stick  £4.50,  and  an 
antiperspirant  deodorant  spray 
£4.50  (CFC-free),  all  packaged  in 
the  range's  red,  black  and  silver 
livery. 

Shulton.  Tel:  0734  793000 

Valley  for  men 

Direct  male  customers  to  the  new 
budget  range  of  toiletries  called 
Valley.  It  consists  of  hair  gel 
(150ml),  shower  gel  (200ml)  and 
frequent-use  shampoo  (200ml). 
Hession  Personal  Care.  Tel:  0536 
201404 
All  £0.79 


Erasmic's  new  look 

The  wet  shaving  range  Erasmic  is 
soon  to  be  available  in  new 
packaging  to  bring  the  range  into 
the  1990s. 

Dep.  Tel:  0753  820743 

Aramis  for  male  skin 

Look  out  this  month  for  two  new 
products  for  male  skin  from 
Aramis.  Electric  shave  solution 
(£12.50)  from  the  Aramis  Lab 
series  is  said  to  make  an  electric 
shave  more  comfortable  by 
creating  a  silicone  polymer  layer  on 
the  skin,  providing  cushioning.  Eye 
lift  is  said  to  help  reduce  puffiness 
under  the  eyes.  A  clear  gel,  it 
comes  in  a  15ml  tube  and  contains 
chamomile,  allantoin  and  vitamin  A 
(£15). 

Aramis.  Tel:  01-499  9871 


(P)  denotes  that  a  product  is 
Pfiarmacy  only  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


Klorane  relaunched 

The  shampoos  and  conditioners 
within  the  Klorane  range  have 
been  relaunched  in  new  packaging, 
with  the  addition  of  two  products. 
These  are  oil  and  safflower 
shampoo,  and  almond  milk 
conditioner.  New  packs  have  plant 
illustrations  which  depict  each 
variant,  and  come  with  shelf 
organisers  and  show  cards. 
Pierre  Fabre.  Tel:  0494  451938 

In  perfect  Harmony 

The  Harmony  hair  conditioning 
colorants  are  being  repackaged, 
and  Pin-Up  home  perms  are  being 
placed  under  the  Harmony  brand 
name.  The  12  Harmony  colorant 
variant  names  and  descriptions 
remain  the  same,  but  there  are 
new  head  shots,  new  pack  colours 
and  new  pack  designs. 
Elida  Gibbs.  Tel:  01-486  1200 


Topsie  Tippee  for  little  girls 

Tommee  Tippee  now  has  a  twin  in 
Topsie  Tippee,  a  range  of  hair 
accessories  for  little  girls,  and  little 
boys  if  they  are  so  inclined,  aged 
three  to  nine.  The  range  of  beads 
and  bands  in  day-glo  colours  and 
geometric  designs  provide  a  broad 
range  to  cater  for  every  little  girl's 
taste,  say  Jackel.  A  stand  features 
header  cards  with  cut  outs  of  the 
Tommee  Tippee  panda  who 
models  the  initial  range  of  36 
products. 

Jackel.  Tel:  091-250  1864 
All  £0.79 

Haircare  collection  from  Anais 

The  Anais  hair  collection 
comprises  a  conditioning  shampoo, 
a  fragranced  styling  gel  and  a  fixing 
spray,  all  impregnated  with  the 
Anais  Anais  fragrance.  To 
celebrate  the  range  extension, 
Cacharel  are  offering  "le  coffret 
beaute"  which  contains  a  padded 
hairband,  hairslide  and  a  scrunchy, 
with  15ml  samples  of  the  shampoo 
and  styling  gel  with  a  body  cream 
and  soap.  The  coffret  is  free  to 
purchasers  of  an  Anais  Anais  30ml 
eau  de  toilette  spray. 
Parfums  Cacharel."  Tel:  01-937 
7207 

Shampoo  200ml  £7.95,  styling  gel 
125ml  £7.95,  fixing  spray  125ml 
£8.95 
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Henara  changes  packaging 

"Environmentally  sympathetic"  is 
how  the  new  look,  softly  rounded 
Henara  containers  are  described. 
There  are  two  shampoos  and 
conditioners  for  dry/treated  hair, 
and  the  same  number  for  regular 
hair,  in  two  variants  —  camomile 
for  fair  hair,  and  horse  chestnut  for 
dark  hair  (all  250ml  £1.25).  Hot  oil 
conditioner  now  comes  in  a  pack  of 
three  single  applications  £1.29,  but 
the  treatment  wax  and  hair 
colorants  are  unchanged.  The 
ozone-friendly  pump-action 
hairspray  with  added  proteins,  is 
extra-hold  yet  gentle. 
Beauty  International.  Tel:  0491 
33333 


What  a  relief! 

That  may  well  be  what  your 
customers  say  after  trying 
Monthly  Relief,  a  new  vitamin  and 
mineral  supplement  claimed  to  help 
lessen  the  symptoms  of 
premenstrual  syndrome.  There  is 
a  ten  day  supply  of  sachets,  each  of 
which  contains  two  vitamin  B 
complex  capsules,  two  evening 
primrose  oil  500mg  capsules,  one 
vitamin  C  600mg  capsules,  and  one 
capsule  containing  cloves,  cornsilk, 
plantain,  yellow  dock,  and  other 
herbs.  A  display  box  holds  six 
packs.  Advertisements  are 
running  in  daily  newspapers  this 
month  and  in  women's  magazines 
later  in  the  year. 

Distributors  Nestle.  Tel:  01-686 

3333 

£4.99 


Orai-B  tape  it! 

The  Oral-B  range  of  dental  tapes 
now  includes  a  fluoride  one  that  is 
mint  flavoured.  Packs  fit  into  the 
existing  Oral-B  merchandising 
units. 

Oral-B.  Tel:  0296  432601 
£1.19  (Trial  price  £0.99) 


Eucryl  gets  a  new  I 

Eucryl  smokers  toothpowder  is 
being  relaunched  in  bright  new 
packs  with  the  original  variant  in 
predominantly  red  packs  and  fresh 
mint  in  pale  green.  A  new 
toothpaste  smokers  is  introduced 
for  consumers  who  prefer  a  paste 
£0.95.  Advertising  and  promotional 
activity,  including  a  lOp-off  coupon 
drop,  will  begin  at  the  end  of  April. 
LRC  Products.  Tel:  01-527  2377 


Stylish  Wisdom 

Wisdom's  new  IQ  phase  II 
toothbrushes  are  said  to  offer  "the 
ultimate  combination  of  top 
cleaning  efficiency  and  up  to  the 
minute  style".  The  brushes,  which 
have  medium  round-ended  nylon 
filaments,  are  colour-coded  to 
match  the  handles  in  four 
transparent  colours;  green,  blue, 
red  and  yellow.  A  handy  travel 
case  completes  the  package. 
Addis.  Tel:  0992  584221 
£1.49 


Yaba-daba-do! 

Yes,  it's  the  Flintstones,  those 
loveable  cartoon  characters  which 
you  can  now  find  on  Wisdom 
toothbrushes.  Children  can  choose 
between  Fred,  Wilma,  Pebbles, 
Dino  and  Barney,  portrayed  in  full 
colour  on  the  brush  handle.  An 
added  feature,  said  to  be  a  first  on 
a  character  toothbrush,  is  an 
angled  head,  which  helps  reach  all 
areas  of  the  mouth. 
Addis.  Tel:  0992  584221 


Macleans  gets  active  with 
Mouth  Guard 

Macleans  is  now  available  as  a  mouthwash  —  Active  Mouth  Guard  — 
said  to  provide  an  anti-plaque  action  and  fresh  breath.  The  aquamarine- 
coloured  liquid  contains  cetyl  pyridinium  chloride  and  sodium  fluoride 
0.05%,  and  should  be  used  twice  a  day  after  brushing  the  teeth,  or  as 
a  pre-brushing  mouthwash. 

Packaging  is  recyclable,  and  tamper-evident  bottles  come  with  a 
measuring  cap.  The  launch  will  be  supported  with  television  and  Press 
advertisements,  with  reader  offers  and  sampling.  A  75ml  trial  size 
£0.49  is  available  for  a  limited  period  only. 
Beecham  Toiletries.  Tel:  01  560  5151 
300ml  £1.85,  600ml  £2.89 


Anti-plaque  mouthwash  from 
Reach 

Reach  mouthwash  contains  sodium 
fluoride  and  cetylpyridinium 
chloride,  both  0".05%,  in  a 
formulation  designed  to  attack  the 
bacteria  that  form  plaque.  It  comes 
in  regular  (cinnamon)  and 
freshmint  flavours  in  packs  that 
feature  special  10ml  dispenser 
tops. 

Johnson  &  Johnson.  Tel:  0628 
822222 

300ml  £1.79,  600ml  £2.49 


Nelson  repack  two 

Homoeopathic  remedies  ar 
gaining  increasing  favour;  even  tr 
Royals  use  them.  Now  Nelsor 
have  repackaged  two  of  their  mo; 
popular  products  —  teethin 
granules  in  bright  pink  cartons,  ar; 
hayfever  tablets  in  bright  yellol 
containers.  Consumers  will  b 
notified  of  the  changes  throug 
adverts  in  various  women'i 
magazines. 

A.  Nelson.  Tel:  01-946  8527  | 
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Germoloids  sports  new  look 

Beecham's  haemorrhoidal-relief 
aroduct  Germoloids  is  now 
sporting  a  new  look  for  a  new 
formulation.  The  suppository  base 
melts  faster  and  is  softer  and  more 
self-lubricating,  say  Beecham. 
jermoloids  ointment  now  contains 
?inc  oxide  6.6%  and  lidocaine  0.7% 
[o  match  the  suppository  formula, 
'acks  have  newer  bolder  graphics 
nd  will  be  supported  by  a 
200,000  advertising  campaign  in 
iiationaJ  newspapers  later  in  the 
•ear. 

Jeecham.  Tel:  01-560  5151 


ull  Marks  to  Napp 

new  head  lice  shampoo  is  now 
'ailable,  providing  a  third 
'eatment  for  rotation  schemes, 
ull  Marks  contains  phenothrin 
.2%  in  a  non-alcoholic,  perfumed, 
iear  orange  shampoo.  It  kills  both 
:e  and  eggs,  and  can  be  used  by 
eople  with  problem  skins  and 
ithma  but  not  by  those  sensitive 
the  ingredient  or  to  other 
lampoos.  It  can  be  used  as  a  once 
ply  treatment.  The  shampoo  is 
ft  on  for  five  minutes,  rinsed  off, 
id  the  procedure  repeated.  Dead 
:e  and  eggs  should  be  removed 
hile  the  hair  is  still  wet,  using  a 
le-toothed  comb, 
app.  Tel:  0223  424444 
25ml  £4.09  (P) 


Hello  Seldane! 

Terfenadine,  an  antihistamine  said 
to  cause  no  drowsiness,  is  available 
in  a  new  product  from  Merrell 
Dow.  Seldane  tablets  each  contain 
120mg  terfenadine  and  the  dose  is 
one  tablet  daily.  In-store  there  will 
be  a  clear  display  unit  with  header 
card,  shelf  tidies  and  window 
stickers.  Advertising  will  amount 
to  film. 

Distributors:  Countercall.  Tel: 
021-356  0478 

7  £3.39  (P) 

Galpseud  goes  0TC 

A  new  over-the-counter  size  of 
Galpseud  contains  18 
pseudoephedrine  hydrochloride 
60mg  tablets.  Adults  and  children 
over  12  take  one  tablet  three  times 
a  day. 

Galen.  Tel:  0762  334974  © 

New  graphics  for  Hedex 

Hedex  packs  now  have  a  brighter, 
bolder  yellow  logo  and  say:  "fast 
on  your  headache".  They  are 
varnish-finished  and  the  logo  has 
been  repositioned  in  line  with  the 
rest  of  Sterling  Health's  OTC 
range.  Hedex  caplets  show  two  of 
the  specially  shaped  tablets  and 
state  the  paracetamol  content  and 
that  it  is  gentle  on  the  stomach. 
Dosages  and  instructions  for 
patients  are  also  easier  to  read. 
Sterling  Health.  Tel:  0483  65599 


A  new  look  for  Immac 

For  the  1990s,  Immac  needs  a 
softer,  updated  image  in  harmony 
with  the  changing  needs  and 
requirements  of  the  consumer,  say 
its  makers.  They've  replaced  the 
daisy  logo  with  subtle  illustrations 
of  the  female  body  and  have  colour- 
coded  packs  to  distinguish 
between  the  variants. 
Whitehall.  Tel:  01-636  8080 

Veet  Delicate  for  delicate  areas 

Veet  Delicate  is  a  new  depilatory 
specially  designed  for  the  bikini 
line.  Developed  in  France,  it  is  said 
to  eliminate  the  need  for  applying 
finishing  cream  after  use  and  there 
is  no  need  for  a  moisturiser,  say 
Reckitt  &  Colman.  Packaging 
follows  the  rest  of  the  Veet  range, 
with  an  added  "sophisticated" 
message. 

Reckitt  &  Colman.  Tel:  0482 

26151 

75ml  £2.49 

More,  and  less  from  Mennen 

More,  because  they  are  adding 
two  new  products,  and  less, 
because  they  have  rationalised 
their  existing  ranges.  The  new 
products  are  Mennen  after  shave 
skin  conditioner  being  launched  on 
May  1,  and  Lady  Speed  Spray, 
being  launched  on  June  1,  After 
shave  conditioner  comes  in  two 
variants  —  original  and  fresh  —  and 
is  said  to  relieve  razor  burn.  Lady 
Speed  Spray  comes  in  two  variants 
—  scented  and  powder  fresh  — 
and  has  a  patented  nozzle  said  to 
eliminate  the  "deo-cloud" 
produced  by  many  aerosols. 

The  changes  are  that  Mennen 
Speed  Sticks  have  been  reduced 
from  eight  to  five  variants  — 
original,  fresh,  and  active 
deodorants;  and  fresh,  and  sport 
antiperspirants.  Lady  Speed  Stick 
comprises  three  variants  — 
scented,  powder  fresh  and 
fragrance  free  with  a  sensitive  skin 
formula.  The  quality  of  the 
packaging  and  graphics  have  been 
improved.  £lm  advertising  of  the 
brand    runs    from   April  to 


(P)  denotes  that  a  product  is 
Pharmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


September,  and  will  be  backed  by 
additional  advertising  for  the  new 
product,  sampling  and  promotional 
activities. 

Mennen  UK.  Tel:  01-828  7026 
Conditioner  100ml  £1.39,  spray 
150ml  £1.39 

Men  target  for  new  Natre! 

Zerion,  a  new  variant  in  Gillette's 
Natrel  Plus  deodorant  range,  is 
designed  specifically  for  men.  With 
aromatic  sandalwood  fragrance,  it 
is  packaged  in  deep  blue  with  the 
first  packs  carrying  "new  for 
men"  flashes.  Zerion  comes  in 
150ml  £1.29  and  75ml  £0.69 
aerosols  and  a  50g  stick  £1.49  and 
will  be  supported  by  a  £500,000 
promotional  campaign  in  young 
men's  magazines  in  the  Summer. 
Gillette.  Tel:  01-560  1234 


Prices  in  this  section  are  correct  at 
the  time  of  going  to  press.  For 
latest  packs  and  prices,  see  C&D 
Price  Service. 


News  from  Kodak 

Two  new  cameras  and  a  colour 
slide  film  are  being  added  to  the 
Kodak  range.  Kodak  335  compact 
is  a  35mm  camera  with  fixed  focus 
and  built  in  flash.  Euro  35  camera 
comes  in  three  multi-coloured 
styles  —  Legend,  Colours  and 
Elysees  —  all  with  built  in  flash. 
The  Ektachrome  50HC  35mm 
colour  slide  film  comes  in  24 
exposures  £3.49  and  36  exposure 
£4.49,  and  is  recommended  for 
amateur  photographers. 
Kodak.  Tel:  0442  61122 
Cameras  £29.95 


Natural  Jasmine 

Jasmine  is  a  range  of  natural 
skincare  products  tested  on  human 
volunteers.  The  products,  which 
are  available  in  full  and  sample 
sizes,  are:  orchid  cleanser; 
soothing  toner;  base  huile,  creme 
royal;  base  silk;  creme  silk;  eye 
gel;  eye  cream;  eye  make-up 
remover;  and  face  mask. 
Denise  Wynne.  Tel:  01-808  8973 
Prices  range  from  £3.75  to  £7.40 
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PAST  MONTH  IN  REVIEW 


Night-time  Empathy 

Humectants,  emollients  and 
moisturisers  which  help  maintain 
skin  health  and  elasticity  and 
protect  against  moisture  loss,  can 
be  found  in  the  new  Empathy 
enriched  night  cream.  It  also 
contains  vitamin  E  and  is  said  to 
meet  the  needs  of  older  skin,  in  an 
easy  to  absorb  formulation. 
Covermounts  on  Woman 's  Realm 
are  encouraging  trial. 
Johnson  &  Johnson.  Tel:  0628 
822222 
50ml  £3.49 

Elancyl  repackaged 

The  Elancyl  bodycare  products 
have  been  repackaged  in 
predominantly  white  packs  with 
the  logo  in  green  and  grey.  They 
now  match  the  Elancyl  MP24  body 
profiling  concentrate  which  was 
launched  recently.  New  POS 
consists  of  display  units  and  a 
window  showcard  headed 
"Elancyl:  the  complete  workout 
for  hips  and  thighs". 
Pierre  Fabre.  Tel:  0494  451938 

Aapri's  changes 

Aapri  has  been  repackaged  and 
reformulated.  The  facial  scrub  has 
a  gentler  formulation  with  vitamin 
E,  the  facial  washcream  is  lanolin- 
free  and  lightly  fragranced,  and  the 
dual  cleansing  pads  are  soap-free. 
The  range  comes  in  predominantly 
white  packs  with  apricot  and 
cream. 

Gillette.  Tel:  01-560  1234 

Eon  5  skin  treat 

An  American  range  now  available 
in  the  UK  is  the  E  on  5  skin 
treatment  system  for  black  men 
and  women,  which  is  said  to 
achieve  healthier  skin  in  two  to  six 
weeks.  The  five  products  are: 
deep  pore  cleanser;  moisture  seal; 
toning  creme;  masque-1  for 
weekly  use;  and  derma  peel,  an 
exfoliator.  They  are  bleach-free, 
and  made  from  natural  proteins, 
herbs,  barks,  oils  and  vitamins  with 
natural  fragrances. 
Distributors  MR  Commodities. 
Tel:  01-436  1376 
Five-in-one  programme  £26.95 

lore  Outicura 

A  dry  skin  emulsion  is  soon  to  be 
added  to  the  Cuticura  range.  It  is 
suitable  for  use  on  face,  hands  and 
body,  and  is  described  as  richer 
than  a  lotion  and  lighter  than  a 
cream. 

Dep.  Tel:  0753  820743 


M  Empathy*  1 

empathy.  j 

L           i^NUlCllF.D  NIGHT  CREAM       1             ;  '  .J/k 

More  Plenitude 

L'Oreal's  Plenitude  range  now 
contains  a  firming  serum 
concentrate  and  an  oil-free  active 
daily  moisturise  lotion.  The  first 
contains  active  revitalisers  and 
energisers,  is  suitable  for  all  skin 
types  for  application  in  the  morning 
or  evening.  It  comes  in  a  30ml 
bottle  £7.99  with  a  drop  applicator 
and  instruction  leaflet.  The  lotion  is 
aimed  at  combination  and  greasy 
skins,  is  easily  absorbed,  and 
contains  UVA  and  UVB  filters.  It 
comes  in  50ml  pots  £4.49  or  tubes 
£3.79.  L'Oreal  have  also  introduced 
a  smaller  size  of  Plenitude  action 
liposomes  30ml  £3.99.  All  three 
products  will  be  advertised  in  the 
women's  Press. 
L'Oreal.  Tel:  01-937  5454 


Sensor  now  in  store 

Look  out  this  month  as  Gillette's 
"most  revolutionary  breakthrough 
in  shaving  since  the  twin  blade"  — 
the  Sensor  razor  —  starts  arriving 
in  store.  The  individually  mounted 
twin  blades  are  positioned  on 
springs  allowing,  say  Gillette,  the 
first  "truly  personalised"  shave. 
The  company  are  said  to  be  putting 
a  massive  £12. 5m  behind  the 
launch  package,  dominated  by 
national  television  from  mid-April 
with  new  60-second  commercials. 
Gillette.  Tel:  01-560  1234 

Robinson  wipes  relaunched 

Fresh-Ups  and  Baby  Wipes  have 
been  relaunched.  Fresh-Ups  now 
have  a  lemon  fragrance,  have  been 
repackaged,  and  come  in  a  tub  of 
75  wipes  as  well  as  sachets  of  25. 
Baby  Wipes,  in  tubs  of  80,  are  now 
lanolin  and  alcohol  free,  and 
updated  packaging  shows  a  mother 
and  baby. 

Robinson  Healthcare.  Tel:  0246 
220022 


For  health  conscious  customers 

NATURAL  CHOICE 


....it'st 


SafcandEaiyW1"0:  , 


A  new  look  for  Feverscan 

Feverscan,  the  forehead 
thermometer  that  makes  it  easy  to 
take  a  child's  temperature,  has 
been  relaunched  in  new  packaging 
that  shows  the  product  in  use.  It 
uses  liquid  crystal  technology  to 
give  a  temperature  reading  in  15 
seconds.  It  has  a  plastic  case,  and 
comes  mounted  on  a  card,  in 
display  outers  of  ten. 
Robinson  Healthcare.  Tel:  0246 
220022 


FROMENT 


Toasted 
Wheat  Germ 


mm 

Natural  and 
Toasted 


icholl  to 
attack  foot 

odour 

Scholl  are  looking  for  a  majo 
share  of  the  foot  odour  markel 
with  Odour  Attackers  in  regula'§ 
and  super  variants.  Regular  £1.8] 
incorporate  two  anti-bacterif 
additives  and  are  made  from  extra 
durable  foam.  Super  £2.49  contail 
a  concentrated  layer  of  activate!;! 
charcoal  to  destroy  existing 
odours  and  an  antibacterial  agerl 
to  counter  odour  producing 
bacteria.  An  on-pack  flasl 
proclaims  them  "the  rnosl 
effective  deodorising  •.insolela 
available ' ' .  Both  insoles  come  infi 
one  size  cut-to-fit  pack.  Thj 
launch  will  be  supported  by  I 
national  dailies  campaiglq 
throughout  June  and  July.  | 
number  of  special  packs  will  offal 
a  free  three  hour  video  with  twjrl 
proofs  of  purchase  during  th.u 
launch  period. 
Scholl.  Tel:  01-253  2030 


(P)  denotes  that  a  product  ij 
Pliaramcy  only  and  can  only  bij 
supplied  under  the  supervision  cc 
a  pharmacist. 


Look  out,  creepy  crawlies 

Nicholas  say  that  last  year  nearl 
half  of  all  Vapona  sales  well 
through  pharmacies.  To  build  (I 
this  in  1990,  the  eleven  strora 
range  has  been  repackaged.  Mini 
size  modifications  have  alsl 
brought  pricing  more  into  line.  1 
Press  advertising  campaign  | 
scheduled  to  coincide  with  the  pep 
July  to  September  season. 
Nicholas.  Tel:  0753  23971 


John  H.  Heron  Ltd.;  145  Boothferry  Road,  Goole  DN146AX.  Tel:  (0405)  764271 
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Dress-it 


PLASTER  STRIP 

ALLOWS  YOUR  SKIN  TO  BREATHE  - 
HELPS  YOUR  WOUNO  10  HEAL 


itting  plastered! 


Wrigley's  Extra  is  sugar-free 

The  Wrigley's  chewing  gum  range 
has  been  expanded  to  include  a 
sugar-free  gum  called  Wrigley's 
Extra.  The  gum  comes  in  packs  of 
ten  pellets,  sweetened  with  xylitol, 


sorbitol  and  aspartame,  and 
flavoured  with  peppermint.  Free 
display  units  are  available,  and  the 
product  will  be  backed  with  £5. 5m 
advertising. 

Wngley  Co.  Tel:  0752  701107 
£0.18 


[in  sensitive  to  plasters? 
icropore  Dress-it  plasters  have 
en  developed  for  you.  They  are 
id  to  be  soft  and  flexible,  helping 
in  to  breathe,  and  almost 
inless  to  remove,  leaving  no 
cky  residue.  Three  packs  are 
ailable:  standard  (single  size) 
.99,  assorted  30s  £1.45  and 
ntinuous  lm  strip  £1.55,  in  a 
;play  unit,  with  POS  material, 
le  range  will  be  advertised  in  the 
tional  Press. 

1  Health  Care.  Tel:  0509611611 


fices  in  this  section  are  correct  at 
jie  time  of  going  to  press.  For 
test  packs  and  prices,  see  C&D 
rice  Service. 


The  peach  range 

The  aroma  of  peaches  can  be 
inhaled  when  using  the  peach 
range  from  Creightons  Naturally. 
It  complements  the  apricot,  apple 
and  tangerine  ranges.  It  comprises 
a  bath  oil,  bath  gel,  body  scrub, 
shampoo  conditioner  and 
vegetable  soap. 

Creightons  Naturally.  Tel:  0903 
745611 

Prices  £1.00  to  £3.25 

Creightons  Ocean  Harvest 

A  skin  and  bath  care  range  based 
on  seaweed,  other  sea  vegetation 
extracts,  as  well  as  ingredients 
such  as  avocado  oil,  lavender 
extract  and  vitamin  E...  that's 
Ocean  Harvest.  The  range 
consists  of  after-bath  moisture 
lotion,  creme  foam  bath,  hair  and 
body  shampoo,  hair  conditioner, 
hair  shampoo,  deodorant,  and  talc. 
And  they  have  not  been  tested  on 
animals. 

Creightons  Naturally.  Tel:  0903 
745611 

Prices  from  £2.49  to  £3.45 

Rina  Ketty  luxurious  cream  bleach 
is  distributed  bv  Dendron  Tel: 
0923  229251 ,  notDe  Witt  as  stated 
last  month.  The  Lady  Remington 
Smooth  &  Shapely  nailcare  system 
mentioned  last  month  costs  £9.95, 
and  not  as  stated. 


Almay  courses 

For  assistants  in  Almay  agencies . 
Information  and  invitations  from 
Cherie  Wilson,  Almay,  225  Bath 
Road,  Slough,  SL1  4AU.  Tel: 
0753  23971. 


Ipril 

3             Portsmouth  Skincare  and  cosmetics  Almay 

|             Leicester  Infant  nutrition  Numark/E.H.  Butler/Merrell  Dow 

6             Northampton  Hayfever/Analgesics  Numark/E.H.  Butler/Merrell  Dow 

9             Edinburgh  Skincare  and  cosmetics  Almay 

D             Reading  Self-medication/Headache/Cystitis  Sterling  Health 

Plymouth  Skincare  and  cosmetics  Almay 

Bristol  Skincare  Ciba 


L 


Croydon  Skincare 

Manchester  Skincare 

Birmingham  Skincare 

Edinburgh  Self-medication/Headache/Cystitis 

Leicester  Skincare 

Northampton  Antacids/Laxatives 

Epping  Skincare 

London  Display  in  the  pharmacy 

Swansea  Skincare  and  cosmetics 

Edinburgh  Skincare 

Glasgow  Skincare 


Ciba 
Ciba 
Ciba 

Sterling  Health 
Numark/E.H.  Butler/Crookes 
Numark/E.H.  Butler/Reckit  &  Colman 

Ciba 
NPA 
Almay 
Ciba 
Ciba 


me 


Leeds  Skincare  Ciba 

Washington  Self-medication/Headache/Cystitis  Sterling  Health 

Cambridge  Skincare  and  cosmetics  Almay 

Leicester  Contact  lens  care  Numark/E.H.  Butler/Countercall 

Northampton  To  be  announced  Numark/E . H .  Butler 

Liverpool  Skincare  Ciba 

Nottingham  Skincare  Ciba 


janisers  of  courses  for  assistants  can  be  featured  in  this  column  by  sending  details  to  Over  the  Counter,  Chemist  & 
ruggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 


Ciba  Consumer  courses 

Farther  information  on  Ciba 's 
skin  care  regional  training 
programme  is  available  from  Mike 
Da  11  man,  Ciba  Consumer 
Pharmaceuticals,  APP  House, 
100 Station  Road,  Horsham,  West 
Sussex  RH13  5EU.  Tel:  0403 
59466. 


NPA  courses 

Details  and  booking  forms  for  all 
courses  are  available  from  the 
training  department  of  the 
National  Pharmaceutical 
Association,  Mallinson  House,  40 
St  Peter's  Street,  St  Albans,  Herts 
AL13NP.  Tel:  072732161. 


Numark/Butler  courses 

Further  details  on  these  training 
sessions  are  available  from  Mike 
Callus,  E.H.  Butler  &  Son  Ltd, 
47  Moms  Road,  Leicester  LE2 
6BS.  Tel:  0533  702881. 

Sterling  Health  courses 

Further  information  on  the  1990 
programme  of  the  Sterling  Health 
Educare  Roadshow  is  available 
from  Less  A'Boe,  operational 
manager,  Sterling  Health,  1 
Onslow  Street,  Guildford,  Surrey 
GU14YS.  Tel:  0483  65599. 


the  Counter  April  1990  A  supplement  to  Chemist  &  Druggist 


25 


£125  to  be  won 

The  five  readers  submitting  the  first  correct  entries 
opened  after  the  closing  date  will 
each  win  £25. 

Paracetamol  is  a  common  ingredient  in  many  over  the  counter 
medicines.  Do  you  know  which?  From  the  list  of  20  analgesics  and 
cough  and  cold  preparations  below,  can  you  correctly  identify  the  12 
that  contain  paracetamol?  Write  the  12  in  the  spaces  provided  and  send 
your  completed  entry  to  the  address  below.  Entrants  must  be 
assistants  employed  in  a  registered  pharmacy  for  a  minimum  of  6  hours 
in  a  normal  week.  Only  one  entry  is  allowed  from  any  one  person.  The 
answers  and  names  of  the  winners  will  appear  in  the  next  issue  of  Over 
the  Counter. 

Closing  date  for  entries:  Monday,  April  16. 

Send  completed  answers  to  Match-Up  No  3,  Over  the  Counter,  Chemist  &  Druggist, 
Benn  House.  Sovereign  Way.  Tonbridge.  Kent  TN9  1RW. 


Actifed  Tablets  Lemsip 

Beechams  Hot  Lemon  Migraleve 

Beechams  Powders  Mucron  Tablets 

Benylin  Day  &  Night  Night  Nurse 

Codis  Phensic 

Contac  400  Profles 

Disprin  Propain 

Hedamol  Solpadeine 

Hedex  Sudafed 

Hypon  Syndol 

The  ones  containing  paracetamol  are: 

1   7  

2   8  

3   9  

4   10  

5   11  

6   12  

Name  

Pharmacy  

Address   


Wordsearch 


ENIZARFAQFRE 

ONMEPRSTEBEC 

DR    I  STANNSLZO 

I  CPOLLONEZEN 

MOIRDXCILHRG 

OTRIVINEDHEE 

TRILUDANASLS 

A    I  TAXEFYNOLT 

PDORTEMWE  LAE 

PANXV    I    NR  IMNZ 

USTENIMITPOE 

DANERALVSOKN 

Afrazine  Dristan  Piriton 

Allereze  Fenox  Polloneze 

Congesteze  Haymine  Seldane 

Daneral  Optimine  Sinex 

Dimotapp  Otrivine  Triludan 

Name  

Pharmacy  

Address   

£125  to  be  won 

The  five  readers  submitting  the  first  correct 
entries  opened  after  the  closing  date  will 
each  win  £25. 

Find  these  15  products  for  hay  fever  in  the  grid  and  ring  them 
round.  Fill  your  name  and  pharmacy  address  in  the  spaces 
provided  and  send  the  completed  grid  to  the  address  above. 
Entrants  must  be  assistants  employed  in  a  registered 
pharmacy  for  a  minimum  of  6  hours  in  a  normal  week.  Only 
one  entry  is  allowed  from  any  one  person.  The  names  of  the 
winners  will  appear  in  the  next  issue  of  Over  the  Counter. 

Closing  date  for  entries:  Monday,  April  16. 

Send  completed  answers  to  Wordsearch  No  8,  Over  the  Counter,  Chemist  & 
Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 


Last  month's  Quiz  answers      Last  month's  winners 


1.  (a)  Codeine  is  related  to 
morphine,  and  possesses  the 
same  analgesic  and  cough 
suppressant  effects.  Both  also 
have  a  constipating  side  effect, 
making  them  useful  in  treating 
diarrhoea. 

2.  (a)  There  are  over  35,000 
pharmacists  in  the  UK. 

3.  (b)  The  muscles  in  the  legs 
provide  the  pumping  action  that 
takes  blood  back  to  the  heart. 

4.  (b)  Food  should  reach  70°C  to 
kill  Listeria. 

5.  (c)  Contrary  to  popular  usage  a 
'  'chronic"  illness  is  one  that  lasts 
for  months  for  years.  It  may  or 


may  not  be  "severe"  and 
"untreatable". 

6.  (b)  To  stay  healthy,  adults 
should  drink  at  least  one  and  three 
quarter  pints  of  fluid  a  day. 

7.  (c)  Benzoyl  peroxide  is  an 
ingredient  in  acne  treatments. 

8.  (a)  Crash  diets  are  not  a  good 
idea  if  you  want  to  lose  weight. 
Taking  more  exercise  and  eating 
less  sugar  are  sensible  in  an 
effective  diet  programme. 

9.  (a)  Hello  Sailor  is  a  new  Spring 
cosmetics  range. 

10.  (b)  Quit  and  Win  should  have 
helped  thousands  of  people  to  give 
up  smoking. 


Quiz  No5 


Mrs  M.  MacKay 

L.I.C.S.  Stainningley,  641 

Stanningley  Road,  Pudsey,  West 

Yorkshire 
Vivienne  L.  Jackson 

Selles  Chemist,  212-214  Beverley 

Road,  Hull 
Sheila  Smith 

H.I.  Weldrick  Ltd,  St.  Andrews 

Square,  Bolton-on-Dearne,  Nr. 

Rotherham 
Margaret  Lack 

R.A.  Hopkins  Ltd,  400  Hitchin 

Road,  Luton 
Marion  Kirkpatrick 

Kyle  Pharmacy,  33  King  Street, 

Bathgate,  West  Lotian 


Numbersearch  No2 

Mrs  U.V.  Piatt 

Shah  Pharmacy,  480  St 
Albans  Road,  Watford,  Herts 
P.  Mack 

Regent  Pharmacy,  Regent 
Parade,  Harrogate 

Miss  Susan  Reid 
Scott  Chemists,  86-68  Main 
Street,  Prestwick,  Ayrshire 

Mrs  Maureen  Byrd 
The  Vale  Pharmacy,  Lustrelli 
Vale,  Saltdean,  Brighton 

Samantha  Reoch 
Boots  the  Chemist,  47-49 
High  Street,  St.  Peter  Port, 
Guernsey 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way,  Tonbndge,  Kent  TN91RW.  Contents  to  Benn  Publicatic; 
Ltd  1990.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in,  any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwi;} 
without  the  pnor  permission  of  Benn  Publications. 
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mty  is  a  real-life  pharmacy 
sistant  working  full-time  in  a 
xarmacy  somewhere  in  the  UK, 
riting  about  her  job  as  she  sees  it. 


this  time  of  year,  I  think  it  is  true  to 
y  that  a  great  many  of  us  begin  to 
ink  about  our  annual  pay  increases. 
'  course  the  public  think  we've 
•eady  got  this  in  the  form  of  raised 
escription  levies.  Many  of  our 
stomers  are  totally  unaware  that 
t  a  penny  of  this  goes  to  us,  or  even 
our  employers,  but  directly  to  the  Government. 

As  we  all  know,  ours  is  not  a  lavishly  paid  occupation, 
it  I  learn,  from  meeting  assistants  from  other  shops  at 
lining  days  and  seminars  and  so  on,  that  there  are  still 
ose  proprietors  who  deduct  staff  pay  when  assistants 
e  attending  courses  which  should,  of  course,  benefit 
em  as  well  as  the  assistant. 

But  to  return  to  pay,  I  don't  think  we  can  expect 
;ga-rises  this  year.  Inflation  is  on  the  up  and  high  wage 
es  only  serve  to  push  it  higher.  All  I  ask  is  that  the  Joint 
Justrial  Council  for  Retail  Pharmacy,  which  will  have  set 
2  1990/91  scales  by  the  time  you  read  this,  has  been 
asonable  to  us  and  that  employers  acknowledge  it  and 
ck  to  it  QIC  scales  will  move  up  by  just  under  8  per  cent 
>m  April  9.  Full  details  appeared  in  Chemist  &  Druggist, 


March  17.  Editor). 

Have  you  noticed  that  when  a 
patient  comes  back  with  a  query  on  a 
script,  it's  often  the  assistant  who 
gets  the  first '  'onslaught"  before  she 
has  time  to  call  the  pharmacist? 
Expect  then  in  the  coming  months  to 
hear  complaints  from  customers 
about  being  dispensed  the  wrong  sleeping  pills  because 
temazepam,  previously  a  liquid-filled  capsule  is  changing 
to  a  gel-filled  formulation  to  prevent  junkies  injecting  the 
contents.  Obviously  patients  will  need  us  to  ask  the 
pharmacist  to  explain  the  difference  to  them,  but  don't  let 
your  heart  skip  a  beat  as  mine  usually  does  when  a 
customer  mentions  the  word  "mistake" . 

Finally  this  month,  did  anyone  see  the  television 
programme  "Nature"  which  featured  an  article  on  the 
dumping  of  the  byproducts  of  paracetamol  manufacturing 
in  the  North  Sea.  The  programme  showed  Hedex  tablets 
rolling  off  the  production  line;  bad  publicity  for  Sterling 
Health  and  potentially  bad  for  the  caring  image  of 
pharmacy.  Contamination  in  nappies,  then  babyfood. 
What  next,  I  wonder? 
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Calgel* Teething  Gel  Producl  Information. 
Presentation:  A  smooth  gel  with  a  yellowish-brown 
colour  and  a  characteristic  odour.  The  gel  contains 
Lignocaine  Hydrochloride  BP  (Lidocaine  Hydro- 
chloride INN)  0.33%  w/w  and  Cetylpyridinium 
Chloride  BP  0.10%  w/w. 

Uses:  For  teething  pain  in  infants.  Calgel  Teething 


Gel  relieves  pain  and  soothes  gums. 
Dosage  and  Administration:  A  small  quantity  should 
be  rubbed  gently  on  to  the  affected  area  of  the  gum. 
Application  may  be  repeated,  after  an  interval  of  20 
minutes,  up  to  six  times  in  one  day. 
Contra-indications,  warnings,  etc:  Do  not  exceed  the 
recommended  dosage.  Do  not  use  if  seal  was  broken 


before  use.  lOg  tube, £1.16  RSP  (PL3/0242). 
Legal  Category:  [P]  -  This  product  is  available 
OTC,  'over  the   counter'  purchase  from  Ri 
Pharmacists.  Further  information  is 
available  on  request. 
The  Wellcome  Foundation  Ltd, 
Crewe,  Chesh,re. 


Another  baby  going  through 
the  torment  of  teething. 
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Calgel  quickly  relieves  the  pain  of 
swollen  gums  and  aching  teeth. 

Because  it  contains  lignocaine,  a 


trusted  local  anaesthetic,  as  well  as  a 
gentle  antiseptic,  and  because  it's  sugar- 
free,  you  can  relieve  a  mother's  worries  too. 


THE  WELLCOME 
FOUNDATION  LTD 


